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The story of Kewal Kiran Clothing Limited
(KKCL) unfolds, a journey from denim-
focused roots to a vibrant lifestyle

brand. With more than three decades of
experience, the evolution of KKCL is not
just a response to change, but a deliberate
effort that has significantly helped shape
India’s fashion culture.

Central to our journeyisinnovation-itis our advanced
manufacturing capabilities that have propelled us forward.
Collaborations with our channel partners have woven into
our growth story, expanding our reach and impact.

Our transition from denim-centric to a comprehensive
lifestyle entity, showcases adaptability which is firmly
anchored in a sustainable business ethos.

“Innovate. Collaborate. Grow.” is more than a theme

line; we believe that it hasingrained in our identity.

This ongoing narrative invites you to be a partofa
journey where innovation takes the lead, collaborations
flourish and growth knows no limits. As we continue to
redefine possibilities, we continue to root for innovation,
collaboration and growth to converge.
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REDEFINING STYLE,
REDEFINING (U

Kewal Kiran Clothing Limited (KKCL) is one of the leading
manufacturers of branded apparels and accessories in
India. Our integrated play across the value chain - from
designing to manufacturing, branding and retailing -
ensures quality that blends style and comfort seamlessly.

We are continuously contributing to India’s evolving
fashion culture through our iconic brands. We boast
a diverse portfolio of in-house fashion brands such
as Killer, Integriti, LawmanPg3, Easies and Desi Belle
captivating apparel and accessory lovers nationwide.
Our exclusive retail store K-Lounge and accessories
division Addiction adds to modern India's fashion
movement.

|
Vision
To be a world-class business organisation which

enables value, best services and enhancement of e —
net worth for all the stakeholders. "k )

.
Mission
Driving excellence through our people, business
partners and other stakeholders.

Focusing on consumer satisfaction and ‘@&E
executing a customer-centric business module.

Executing the business based on the three core
growth principles of: Stability, Sustainability
and Scalability.

Adopting international standards and best
practices across our operations.

. |
Business Ethos
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Our Core Values'

Experience

The Company enjoys an experience of more
thanthree decadesin thisindustry.

Diversified Product Base

The Company's all-encompassing product
portfolio artfully caters to the discerning
requirements of its esteemed customers.

Environment-friendly

With a steadfast commitment to
sustainability, the Company prudently
investsin state-of-the-art, environment-
friendly manufacturing techniques,
ensuring the production of consumer-
friendly apparel.

State-of-the-art manufacturing
Facilities

Embracing cutting-edge technologiesin our
manufacturing processis the cornerstone
of our success. Our commitment towards
innovation and continuous improvement,
empowers us with core competence,
allowing us to craft the finest products that
delight our customers.

Strong Distribution Network

Our expansive presence reaches far and
wide, as we proudly serve customers across
26 states and over 199 towns and cities
inIndia.

Impeccable Quality

Our brand’'s value is underscored by
product quality and environmental
certifications, reflecting our commitment
to excellence. We prioritise both quality and
sustainable practices.

STATUTORY REPORTS FINANCIAL STATEMENTS

From Denim to Captivating
Lifestyle Brands -
Since 1980's

We embarked on a remarkable journey,
transitioning from a denim-focused brand to
establishing a fashion house of captivating
lifestyle brands. Our roots trace back to the
1980's and since then, we have thrived as a true
trailblazer in the Indian apparel fashion scene.

We have continued to contribute to the evolving
fashion culture in India through our portfolio.
Each one of our offerings reflects our integrated
approach across the value chain, from designing
to manufacturing, branding and retailing,
ensuring that we present only the bestin terms
of quality and style. With our commitment to
reach every fashion enthusiast, we have created
awidespread distribution network that spans
the entire nation. From our Exclusive Brand
Outlets (EBO's) and Large Format Stores (LFS),

to the digital realm of E-commerce and the
traditional Multi-Brand Outlets (MBO's), we have
left no stone unturnedin bringing our cherished
products closer to our customers.

As we embrace the future with open arms, our
diverse portfolio stands as a testament to our
success as one of India's most cherished and
successful apparel fashion brands.

KEWAL KIRAN CLOTHING LIMITED | ANNUAL REPORT 2022-23



PRODUCT PORTFOLIO

DISTINGT PREFERENGES.
GC_NIG BRANDS.

At KKCL, we place a profound emphasis on
understanding the desires of our customers,
shaping each of our brands meticulously to
resonate with specific market segments,
making them an expression of their unique
preferences and attitudes.

Each of our carefully crafted brands
represents an exquisite expression of the
specific market segments they cater to,

making us a true Brand Powerhouse. /7

With a wide-ranging product portfolio
that capitalises on the strength of our
established brands and embraces rising
brand aspirations, we have seamlessly
transitioned from being denim-focused to
adynamic lifestyle brand.

Within our offerings lie a treasure trove

of fashion essentials, from classic denim
jeans and stylish shirts to trendy T-shirts,
elegant women's wear and versatile
trousers. Completing the ensemble are our
accessories, adding that perfect touch

of finesse to every outfit.

Ouriconic brands, including Killer, Easies,
Integriti, Desi Belle and LawmanPg3
resonate with the distinctive personalities
of our cherished customers, reflecting
their unigue attitudes and desires.
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STATUTORY REPORTS

FINANCIAL STATEMENTS

KILLER>K

Premium Casuals

Our flagship brand “Killer”
redefines denim by giving it a bold
personality and ingrains it with
the sleek attitude of today's youth.

G)mtegrltl

Youth Culture

Presents a genuine and trusted value
proposition across work and informal
attire, reflecting and resonating the
ambition and enthusiasm of youth.

N

DESI BELLE
Woman Wear

An Western womenswear brand that
catersto modern women existing at
the confluence of contemporary style
with desitouch.

TP

easies

8Y KILLER>K

Contemporary Semi-formal

“Easies” is changing corporate fashion
in India by blending traditional and
modern styles, with its collection of
semi-formal menswear crafted from
the finest fabric and linen.

TP &%

Fashion Capital

“LawmanPg3,” a stylish lifestyle
brand, specialisesin latest
partywear and denim for
young adults.

[ 92

ADDICTIONS

Accessories Division

Addictions plays as a brand
extension. This accessories division
of KKCL, offers lifestyle products like
deodorants, watches, wallets, belts
and undergarments.

T =4

q’\ Jeans

TP =4

oy

m Trousers ﬁ T-shirts @ Shirts BW Women's wear o% Accessories
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KEY PERFORMANCE INDICATORS

DELIVERING
SUSTAINED VALUE

MRP Turnover Revenue Operating Profit
(Rin Lakh) (Rin Lakh) (Rin Lakh)
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*Impact due to expanded equity
capital on account of bonusissue
inthe ratio of 4:1in FY2022.
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Embracing a long legacy of over three decades, we have
ingeniously crafted a business model that continuously
channels growth and fosters equitable returns for

our esteemed shareholders.

Net Worth Return on Capital Employed
% in Lakh) (%)
A 14.48%
N
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Dividend Per Share Channelwise Sales Performance

®) (%)

) 43.1/31.3
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M Non-Retail : MBO /E-Com/
Exports/Factory & Seconds

Retail : EBO/LFS

FY19 FY20 FY21 FY22 FY23

*Impact due to expanded equity
capital onaccount of bonusissue in
the ratio of 4:1in FY2022. Includes
%10 before bonusand 9 after
bonusissue
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CHAIRMAN & MD'S MESSAGE

A JC_URNEY OF
PRC_GRESS AND IMPACT

Dear Shareholders,

The FY 2022-23 has been a milestone
year on all counts for your Company
— supported by a buoyant Indian

"Our achievements are resultant of our economy, which emerged as a shining
R . star by exhibiting robust resilience

chused renewed efforts for achieving e o Py

high sales growth backed by the

inherent soundness and balance sheet Your Company achieved an all-round
strength and impeccable management strong performance with volume and
team." value growth. We achieved record

operating revenues of ¥77,945.35 Lakh
as against¥60,760.98 Lakh, registering
animpressive growth of 28.28% Y-0-Y
backed by an impressive margin
profile with EBITDA of ¥ 15,194.43 Lakh
and EBITDA margin of 19.49%.

Your Company's market cap crossed
the ¥3,500 Crore mark. These
achievements are resultant of our
focused renewed efforts for achieving
high sales growth backed by the
inherent soundness and balance

sheet strength and impeccable
management team.

Another exciting and a proud
moment for your Company was to get
associated with the Indian Cricket
Team as a Official Sponsor through
strategic partnership with Board of
Control for Cricket in India (BCCI).

12
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Additionally, we were the title
sponsor for the India v/s Bangladesh
Test series and also carried out
aggressive in-stadium brand
advertisement during the India v/s
Australia series and India v/s South
Africa series as well.

We believe that our association with
cricket across these mediums had

a positive impact on enhancing our
brand visibility and aspirational
value as it has helped the Brand
'Killer' to reach out to the millions of
cricket fans, across gender, across
age that are spread across the
country and overseas. Thiswasin
line with Company's brand building
strategy aligned to the growth
objectives of enhancing brand value.

Aiding this further has been our
aggressive marketing campaign
through the year -from outdoor
advertising to event sponsorship
to other sport sponsorships as
well as advertisement across
multiplexes and theatres. These
spends are aimed to strengthening
our brand aspirational values and
increase our market share to seize
the huge Indian market potential in
discretionary spending.

We have always believed and

aimed towards nurturing all our
stakeholders. Be it timely payment
to our creditors, regular servicing
of loans from Banks, providing work
environment for our employees
that is professional, maintain high
standards of corporate governance

WILLER

forits shareholders and one that
reinforces our values of integrity,
your Company has always aimed to
create aconducive ecosystem thatis

resilient to volatile market conditions.

With the ethos of sustained business,
your Company has always targeted
to deliver high quality products

at attractive price and value to all
our consumers.

The performance in FY 2022-23
isatestimony to the fact that

our targeted consumers have
acknowledged the value of aworld
class fashion experience through
anincreased connect with your
Company's brands. Your Company
catersto the continuously evolving
demands of today's youth through its
plethora of apparel and accessories.

STATUTORY REPORTS

FINANCIAL STATEMENTS

“We believe that our
association with the
game of cricket has
helped the Brand
‘Killer' to reach out to
the millions of cricket
fans, across gender,
across age that are
spread across the
country and overseas."

KEWAL KIRAN CLOTHING LIMITED | ANNUAL REPORT 2022-23
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Your Company today offers a wide
range of comfortable and superior-
guality clothing and chic accessories
across many categories. Our branded
lifestyle products, ranging from

daily casual wear to party and office
wear, are made available at various
price points, affirming our strong
market position.

Our strategic initiatives like
strengthening distribution channel
throughincrease in EBO's, increase
in product categories and bringing
efficiencies in supply chain planning
have propelled us to strengthen
our position and aim for a strong
future growth.

"With our comprehensive
branded portfolio play in
Indian fashion industry,
all our new initiatives
have demonstrated
signs of success."

Ourintensified focus on
strengthening the distribution by
maintaining a judicious balance
enabled increasing our presence
through Brand Focussed EBO's.
Your Company added net 97 EBO's
in FY 2022-23 taking the tally to
453 EBO's as at March 31,2023
from 356 as on March 31, 2022.
Additionally, 49 stores are under
development. Company's growing
EBO network and rising presence
through LFS distribution channel
has helped to diversify across India
thereby leading to high visibility of
its brands. The renewed focus to
increase number of EBO’s (mix of both
COCO and FOFQ) not only helps your
Company to neutralise the revenue
stream from a particular distribution
channel but also acts as a brand
awareness medium.

The robust distribution model was well
supported by our drive for expansion
of Product Categories enabling the
amazing performance of your Company
in the financial year 2022-23. Your
Company is onaconstant pursuit to
enhance the product offerings and
looking for opportunities to fill any
gap there might be in the targeted
consumer segment. The core brands
of your Company have evolved over
time from being denim focused
brands to lifestyle brand. In line with
this strategy, it hasin recent years
aggressively introduced newer
product categories like winterwear,
casual blazers, athleisure collection,
etc. Concentrated efforts towards
this objective has helped in (i) faster
turnaround of inventory, (ii) creating
product range for all seasons,

(i) higher wallet share of the
consumer and thereby making store
economics more profitable.

Addressing network expansion and
new category extensions without
strengthening the manufacturing
and supply chain would have left the
growth propellors without steam. We
believe the inherent manufacturing
expertise which your Company
possesses provides us an edge over
our competitors to emerge stronger
and more committed of pursuing
sustainable and profitable growth
catering to the rising demand.
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Your Company's in-house technical
capabilities with over three decades
of experience and state-of-the-art
manufacturing facilities ensures to
achieve quality and timely deliveries.
Our design and merchandising

team, together with our marketing
and procurement teams, are
continuously focused in developing
innovative design concepts across
product categories and consistently
working towards developing new
and differentiated products and
respond to evolving market trends
and our customers’ preferences. This
coupled with our initiative of bi-yearly
trade shows wherein we connect
with the merchandising teams of our
LFS clients and our distributors, has
helped in supply chain planning and
inventory management.

With our comprehensive branded
portfolio play in Indian fashion
industry, all our new initiatives have
demonstrated signs of success

and with our inherent strength of
robust balance sheet support, we are
confident that we are on the right path
to execute our strategy.

India emerges as most attractive
destination and the apparel segment
throws open a huge growth
opportunity to be addressed.
Consumptionis all set to grow with
inherent advantages of (i) favourable
demographics with a large young
workforce who are fashion oriented,
(ii) rise in per capitaincome to drive
increased consumption, (iii) rapid
urbanization, (iv) digital revolution
leading to widespread availability

of affordable internet access,
budget-friendly smartphones

and the growth of social media
platforms contributing to enhanced
accessibility to latest fashion trends
and consciousness and ability to keep
up with the global fashion trends.
There has been a major shiftin
consumer aspirational values, which
has clearly paved the way towards
shift to branded apparelsleadingtoa

strong demand for organised players.

We will continue further entrench
the dynamic Indian markets with
significant growth potential to
consistently pursue a disciplined
expansion strategy and navigating
successfully by emerging stronger

STATUTORY REPORTS

FINANCIAL STATEMENTS

with focused execution and
customer-centric approach by
creating innovative and attractive
design high quality products. By
following our business approach
working on the primary principles
to achieve the '3S' of Business
—Business Stability, Business
Sustainability and Business
Scalability, we have proved time and
again that our vision and strategies
are resilient and can stand the test
of time for along period of time.
We will keep pushing our limits

and reaching new milestones to
rise above.

Your Company is confident

of navigating through tough
competitive industry dynamics

and would continue toinvestin

its capabilities to understand and
deliver attractive designs to satisfy
the consumer needs in our quest

to deliver sustainable long-term
performance. Our business focused
DNA with growth focused strategy
encourages us to take calculated
risks. Backed by experienced
promoters and fresh talent in our
midst, our strong Balance Sheets,
robust cash flows, the eye on the
customer and unrelenting focus on
delivering shareholder value, we are
on a path of positive future. The year
ahead I believe will be the one when
we reinforce what we have achieved
inrecent years and further bear

the fruits of the several initiatives
that are currently underway. I take
this opportunity to thank all our
stakeholders for the faith reposed
inthe Company and look forward
toyour continued supportin
thisjourney.

Kewalchand P. Jain
Chairman & Managing Director

KEWAL KIRAN CLOTHING LIMITED | ANNUAL REPORT 2022-23
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STORIES THAT DEFINED OUR GROWTH

REDEFINING IN-HC_JUSE
INNCOVATICON AND
MANUFAGTURIN

Championing innovation, creativity
and craftsmanship, KKCL continues to
redefine style, leaving an everlasting
impression on fashion enthusiasts
across the nation.

At KKCL, our pursuit of excellence is intertwined
with sustainable practices. Through cutting-edge
technology, efficient supply chain management
and a strong focus on environmental
responsibility, we continue to set new industry
standards, redefining what it meansto be a
leading fashion house which encompasses
designing, manufacturing and retailing.

Manufacturing - A Pivotal MOAT

Comprehensive Capabilities Cutting-Edge Technology
Ourin-house capabilities are truly Our state-of-the-art manufacturing
comprehensive, covering every facilities boast cutting-edge

aspect from design and procurement technology and advanced machinery,
to washing, stitching, labelling, setting the stage for exceptional
packing and retail. craftsmanship and innovation in every

product we offer.
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Ozone System for Denim Wash

Leading the charge in eco-conscious
manufacturing, we have implemented
an Ozone System for Denim Wash,
unlocking multiple benefits like
water-saving, stain removal with
minimal water usage and the
purification of chemicals during the
manufacturing process.

Technology-driven Expertise

Assisted by ateam of international
professionals at our research and
technology wing, we continuously
strive to develop new products and
enhance our existing range, staying
at the forefront of innovation.

Balanced Approach

We take a balanced approach to
manufacturing, focusing on deriving
cost advantages by housing key
value-added processes in-house while
outsourcing less critical functions.

Seamless Supply Chain
Management

With years of experience in
manufacturing, our seasoned
experts possess a strong acumenin
managing the supply chain smoothly,
ensuring efficiency at every step.

Environment-friendly Practices

By adopting certified green
chemicals, the latest blue technology
and energy conservation initiatives,
we aim to be one of the best
environment-friendly organisations
inthe industry.

KEWAL KIRAN CLOTHING LIMITED | ANNUAL REPORT 2022-23

STATUTORY REPORTS

FINANCIAL STATEMENTS

Certified Quality

Our manufacturing
facilities underscore our
commitment to quality and
environmental stewardship.

Best-in-class Washing Facility

Ourin-house washing facility
employs high-end machines with
aclear objective of conserving
water, purifying chemicals

and saving resources like time
and energy.

19



STORIES THAT DEFINED OUR GROWTH

LEVERAGING
GCOLLABC JRATICNS
FCR SUCGESS

Through strategic collaborations, KKCL has
attained remarkable success, exemplified by
the iconic 'KILLER' brand gracing the upper
chest of the Indian Cricket Team's jersey.

=
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This game-changing partnership
has not only captured the hearts
of millions of cricket fans, both
domestically and internationally,
but also elevated the brand's
visibility and aspirational value to
unprecedented heights.

Embracing the power of
collaboration, KKCL actively engages
in bi-annual trade shows, fostering
crucial connections with channel
partners, enabling seamless
feedback sharing, and optimising
supply chain planning through order
bookings, ensuring minimised risks
of obsolete inventory.

Additionally, KKCL extends unwavering
support to their channel partners,
offering cost-sharing for End of
Season Sales (EOSS), implementing
shop-in-shop arrangements, and
providing a diverse product range
that caters to different categories
and seasons.

At the core of KKCL's success

lies their passion for leveraging
collaborations, driving innovation,
and setting new standards of
excellence in the dynamic world

of fashion.

KEWAL KIRAN CLOTHING LIMITED | ANNUAL REPORT 2022-23
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STORIES THAT DEFINED OUR GROWTH

WHERE VISICON
MEETS GRC_WTH

As we have embraced a new dawn of growth, our
pursuit of excellence has led to the expansion of
our product categories, strategically diversifying
our revenue streams and securing increased
shelf space for our offerings.

The growth of our brand-focused Exclusive
Brand Outlets (EBOs) has become the
cornerstone of our success, amplifying our
visibility and expanding our coverage in the
ever-evolving fashion landscape.

Product wise sales (%)

770
490

9.70

FY19
16.60 61.10

10.60
5.40

8.70

FY20
13.20K 57.10

18.90

4.50

6.40 FY21

18.6& 51.60

12.60
5.00

7.80
FY22

18& 56.3

13.80
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8.70 FY23

21.50& 51.20
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Complementing our progress, bi-
annual trade shows play a crucial
rolein streamlining our supply
chain planning, empowering us to
stay ahead of the curve and set new
benchmarksin the industry. Driven
by our persistent commitment to
achieving high sales growth with
sustainable margins, we continue to
soar in this paradigm of fashion.

N
Ep 4

- w

Conquering the Distribution Landscape

With a widespread distribution
network encompassing Exclusive
Brand Outlets (EBOs), Multi-Brand
Outlets (MBOs), e-commerce
platforms, and traditional retail
channels, we maintain a robust
presence and reach across India.

Our footprint extends further with
a significant presence in Multi-
Brand Outlets (MBOs) across India,
powered by a strong network of
over 80 distributors, covering an
impressive expanse of more than
3,000 MBOs.

EBO'sin FY23

Period As of March '23
COCO/FOCO Nos. 28
FOFO Nos. 425
Total 453
Break up of EBOs

05 999 -

Killer
Brand EBOs

K-Lounge

Widespread Distribution Across Channels

EBO's

LFS

Widespread
Coverage
through

.

\_/
E-COMMERCE

MBO's

MBO

Widespread MBO presence through
traditional Distributional Channel: 80+
Distributors covering ~3,000+ MBOs
across India.

LFS

Select Key Stores: Reliance Retail, Max,
Lifestyle, Shoppers Stop & Others
2,000+ counters across regions.

E-Comm
Present across multiple e-commerce
platforms like Amazon and Flipkart.

STATUTORY REPORTS

FINANCIAL STATEMENTS

i

EBOs UNDER DEVELOPMENT
491

v

v
Factory
Outlet

Other
Brand EBOs

Our strategic partnerships with key
retail giants, including Reliance Retail,
Max, Lifestyle and others, ensure

the availability of our productsin
select stores acrossvarious regions.
In addition to our physical retail
dominance, KKCL's digital footprint

is equally compelling, with a thriving
presence on popular e-commerce
platforms like Flipkart and Amazon,
opening doors to countless online
shoppers, further expanding our
reach and cementing our position as
one of the industry frontrunners.

KEWAL KIRAN CLOTHING LIMITED | ANNUAL REPORT 2022-23
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MARKETING INITIATIVES

INSPIRING PR
BRAND LCOVALTY

Embracing a marketing-focused approach, KKCL
places its brands at the heart of its communication
strategy, emphasising brand positioning as the
driving force behind its endeavours. | Y

Each brand possesses unique traits, with
well-defined short-term and long-term r
goals, ensuring atargeted and purposeful
marketing approach for individual

brand growth.

|
In crafting our mode of advertising, we ; | ' >I<
recognise the diversity of our brands and
their distinct target audiences. Leveraging | B KILLER
an array of advertising channels, from
impactful print advertisements to
sponsorships of movies, events, and
sports, as well as eye-catching outdoor
advertising, we aim to connect with
consumers at multiple touch points.

Recent Brand Promotions

Our recent marketing focus revolves
around creating a dedicated following

Official Sponsor of the Title Sponsor of for‘pur‘lbr‘ands,inspir'ing pride and
Indian Cricket Team India vs Bangladesh asplrgtlon e customersto
Cricket Test Series associate with us.

To achieve this, we strategically

capitalise on outdoor advertisements,

large sports sponsorships, and

meaningful collaborations on social
Team Sponsorships India vs South Africa media platforms.

- Pro Kabaddi League - In-stadium Brand
Advertisement
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OUR PEOPLE

EMPC_WERING
THRC_JUGH ENGAGEMENT

At KKCL, human capital is an essential building block
for creating value. People are our most precious
resource and their effective management is critical
to our continued success. We proactively seek out,
engage and develop people’s potential.

We understand the role of human
capital in the value creation process
and strongly believe that investment
in human capital contributes to
economic and business growth

for the benefit of our employees,
employers, and the wider economy.

Our constant objective isto groom
and develop internal talent and
provide them with suitable career
opportunities. With a belief that a
better-trained workforce brings
increased productivity, and with
acommitment to be dynamic and
adaptive to change, we strive to
bring in the right fit, aligned with
our philosophy of fostering diversity
and inclusion.

With a key focus on employee-l
development and well-being,
we are targeting to have

an engaged workforce and
enhanced productivity.

R

The Company ensures equal

access to opportunitiesin the
areas of recruitment, learning &
development, career progression
and advancement. This is regardless
of gender, age, racial/ethnic
background, religion or social
status. Asa Company, we have
always placed our prioritiesin

the best interests of our people.
We believe if our employees are
holistically taken care of, then they
will bring long-term value to our
Company. With this philosophy, we
listen to our employees about what
they do and what they need, shaping
our policies and programmes

that can help them maximise their
potential. We have been extremely
fortunate to have had resilient,
perseverant, and skilled employees
who take our work quality towards
new milestones every day.

Our retail shelves and corporate
backend have people willing to learn,
bringing their technical expertise
and best foot forward to align with
ourvision and line of business -

and this has been one of the major
reasons behind our success.

We have a strong Ethics Code of 1
Conduct and therefore, conduct
frequent awareness sessions

both for new joiners and existing
employees to make them understand
the right way of doing and
conducting business.
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Training and
Development

Onone hand, itisimportant to have
skilled people in the team for better
guality and productivity. On the
other, employees also need to expand
and work on their current roles

and responsibilities by exploring

and working in various domains,

and getting relevant knowledge

and experience to take up higher
responsible roles.

Recognising these areas, we
conduct workshops and training
programmes around leadership, Total Trainings FY'22-23
functional training, behavioural

training, and much more. We train

our team on retail foundational

v v v
aspects that help them understand
the world of retail and get a hands-
on of the field. ’

Trainings Employee Man Days
Participation in Training

d1

events are forums where our out of 719 entries on Dream

Company celebrates and recognises Companies to Work For under

team and individual achievements, Retail Category has been

value champions and feats achieved conferred intop most Dream

by employees beyond the call of duty. Companies to Work For-Retail
category.

Well-entrenched annual engagement Kewal Kiran Clothing Limite

We have initiated several engagement

drives to engage our employees such

as festivals, International Men's Day, Christmas Eve, Retail Employee

Day and National Day celebrations,
Safety Week celebrations are afew
of these initiatives that keep our
employees’ engagement levels high.

Despite external environmental
challenges, KKCL has continued
todemonstrate resilience. We
relentlessly focused on our
‘Business Growth & Diversification’
strategy, to consistently deliver a
stronger future-ready.

KEWAL KIRAN CLOTHING LIMITED | ANNUAL REPORT 2022-23



BOARD OF DIRECTORS

PIC_NEERING
FASHICON'S FUTURE

Kewalchand P. Jain
Chairman & Managing Director

Mr. Jain, a keen student of finance and our hands-on manager, was
instrumental in introducing the branded apparel segment to KKCL. He
oversees the Company’s finance functions and is responsible for the overall
management of the Company's affairs. He is also the acting Trustee of

Smt. Jatnobai Karmchandji Ratanparia Chauhan Charitable Trust.

Hemant P. Jain
Joint Managing Director

Mr. Jain has played a key role in launching Killer and Easies brands. He is
in charge of the Killer and Easies brands and supervises operations of the
Desi Belle brand. He also oversees the retail business of the Company. He
isone of the Trustees of Smt. Jatnobai Karmchandji Ratanparia Chauhan
Charitable Trust.

Dinesh P. Jain
Whole-time Director

Mr. Jain manages the manufacturing operations of the Company. His
specialisation lies in production, human resources and industrial relations.
His leadership ensures optimum utilisation of the Company’s production
facilities, its personnel and overall development. He is one of the Trustees
of Smt. Jatnobai Karmchandji Ratanparia Chauhan Charitable Trust.

Vikas P. Jain
Whole-time Director

Mr. Jain spearheads the LawmanPg3 and Integriti brands, alongside
supervising Addictions, the lifestyle accessories division. He also manages
the retail business of the Company. He is one of the trustees of

Smt. Jatnobai Karmchandji Ratanparia Chauhan Charitable Trust.

Dr. Prakash A. Mody
Independent Director

Dr. Mody has adoctorate in Organic Chemistry from University of Mumbai.
He pursued Marketing Management from Jamnalal Bajaj Institute of
Management Studies, University of Mumbai and is a graduate alumnus of the
Harvard Business School, the Owner Presidents’ Management Programme.
He is the Chairman and Managing Director of Unichem Laboratories Limited
and brings onboard rich experience in marketing, research and production.
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KKCL is guided by a focused and experienced Board of Directors, bringing
invaluable expertise and vision to steer the Company towards greater
heights. Comprising industry veterans and visionaries, our esteemed Board
plays a pivotal role in shaping our strategic decisions, fostering innovation
and ensuring a sustainable growth trajectory. Their collective wisdom

and commitment empower us to navigate challenges with confidence and
capitalise on opportunities with a shared vision of success.

Nimish G. Pandya
Independent Director

Mr. Pandyais a renowned lawyer and a founding partner at Pandya Juris
LLP, International Lawyers & Tax Consultants and proprietor at Pandya
and Co., Advocates and Notary. He is a member of the Bar Council of
Maharashtra and was appointed as Notary Public by the Government

of Maharashtrain 1993. He specialises in mergers and acquisitions,
litigation and arbitration, trust and charities, corporate commercial
and financial planning and execution including transaction support and
contracts, intellectual property, technology, media and communications
and competition and trade, conveyance and real estate and family and
personal law. He is the Trustee of Shree Satya Sai Trust, Maharashtra and
Trustee of Sri Satya Sai Education in Human Values Trust . He is All-India
President of Shree Satya Sai Seva Organisation and Vice Chairman of Sri
Satya Sai Global Council.

Yogesh A. Thar
Independent Director

Mr. Thar is a member of the Institute of Chartered Accountants of India and
aSenior Partnerin BansiS. Mehta & Co., arenowned chartered accountancy
firm in Mumbai. He has more than 32 years of experience in business mergers,
acquisitions and restructuring, business valuations, corporate taxation and
taxation of non-resident citizens and foreign companies. He is a Member of
the Direct Tax Committee of the Chamber of Tax Consultants.

Drushti R. Desai
Independent Director

Ms. Desaiis amember of the Institute of Chartered Accountants of India
and is one of the partnersin BansiS. Mehta & Co. She brings with her over
21 years of experience in valuation of shares, businesses and intangibles
and advisory services on schemes relating to mergers, acquisitions, spin-
offsand other forms of corporate restructuring and family settlements,
financial and management advice and corporate and individual taxation
(income tax, wealth tax and gift tax, among others).
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AWARDS AND RECOGNITION

HCONCURED

FCOR INNCVATICON

KKCL has recently garnered a few awards
and accolades, recognising our dedication

to innovation, quality, and customer
satisfaction.

These honours highlight our commitment to delivering
exceptional fashion experiences and setting new industry
standards. We are humbled by the recognition and remain
focused on our mission to create stylish, sustainable and
customer-centric apparel that resonates with fashion
enthusiasts across the nation.

* k%

Economic Times -
Best Brands
2022

* k%

Economic Times -
Iconic Brands of India
2022

* %%

Economic Times -
Asian Business Leaders
2022-23

* %%

World HRD Congress -
Dream Companies
to Work for - Retail Sector
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ECONOMY OVERVIEW

The Indian economy staged a broad-based recovery across
sectors, ascending to the pre-pandemic growth path in
FY2023 on account of recovery from pandemic-induced
contraction, Russian-Ukraine conflict and inflationary pressure.

Global economic recovery was well on track since the
disruptions caused by the COVID-19 pandemic, however

it was short lived until the Russia-Ukraine conflict broke

out in February 2022. The conflict has now continued for
almost a year, disrupting the restoration of the supply chains
disrupted earlier by lockdowns and limited trade traffic. The
Russian-Ukraine conflict led to a worldwide surge in inflation.
Then, the central banks across economies led by the Federal
Reserve responded with synchronised policy rate hikes to curb
inflation. The rate hike by the US Fed drove capital into the
US markets causing the US Dollar to appreciate against most
currencies. This led to the widening of the Current Account
Deficits (CAD) and increased inflationary pressure in net
importing economies. The frailties of the Chinese economy
further contributed to weakening the growth forecasts.

However, on the other hand for India, 2022 was special. It
marked the 75™ year of India’s Independence. India became
the world’s fifth largest economy, measured in current dollars.
The Indian economy exhibited robust resilience in 2022-23
amidst a global turmoil and recorded a growth of 7.0%, the
highest among major economies in the world. Barring the
Omicron wave scare early in the year 2022, the impact of
the Covid-19 pandemic was largely receding for most part

of the year helping in restoration of consumer and business
confidence. Sound macroeconomic fundamentals, a resilient
financial system and a deleveraged corporate sector imparted
resilience to counter the adverse global spillovers.

The second advance estimates (SAE) of national income that
were released by the National Statistical Office (NSO) on
February 28, 2023 indicated that aggregate demand, measured
by real GDP, registered a growth of 7.0% in 2022-23 vis-a-vis
9.1% growth a year ago. This optimistic growth stem in part
from the resilience of the Indian economy seen in the rebound
of private consumption seamlessly replacing the export

stimuli as the leading driver of growth. The uptick in private
consumption has also given a boost to production activity
resulting in an increase in capacity utilisation across sectors.

Private final consumption expenditure (PFCE) registered a
steady growth of 7.3%, buoyed by an uptick in the contact
intensive activity including travel and tourism and an upbeat
festival time demand in 2022-23. A well-rounded resumption
and pent-up demand in discretionary consumption spearheaded
private consumption in the first half of the year. A resilient farm
sector and an improvement in labour market conditions relative
to the pandemic period supported the revival in consumption.
Household’s spending was buoyant for both essential and non-
essential items with an expectation of a rise in non-essential
outlay over the next year. Industrial output measured by the
index of industrial production (lIP) expanded by 5.1% during
2022-23 as compared to 11.4% last year.

CPI headline inflation in India remained above the upper
tolerance level of 6% for 10 successive months since January
2022, before moderating during November-December on

A
=
=
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=
=

seasonal easing in food prices. Inflation picked up again in
January-February 2023 before easing to 5.7% in March 2023.
The pick-up in headline inflation during the year was broad-
based resulting from pass-through of higher global commodity
prices (crude oil, metals and food prices) and adverse domestic
weather conditions. After reaching a peak in April 2022
following the war in Ukraine, inflation eased with gradual
improvement in global supply conditions, record domestic
food production, targeted supply side measures undertaken
by the government including excise duty cuts on petrol and
diesel along with lower import duties and imposition of export
restrictions on some inflation sensitive agricultural items.
Cumulative tightening of policy repo rate by 250 basis points
(bps) during May 2022-February 2023 also aided in containing
price pressures in the second half of 2022-23.

While both consumption and investment demand gained
traction, adverse external demand conditions and the
resultant larger deficit in net exports dragged down growth
in 2022-23. India’s exports, after exhibiting remarkable
recovery post-COVID with a growth of 29.3% in 2021-22,
tapered to 11.5% in 2022-23. As the growth in imports at
18.8% outpaced the growth in exports, the drag from net
exports further widened to 2.9% of GDP in 2022-23 from
1.3% in the preceding year. Even as domestic economic
recovery kept import demand high, a slowdown in global
demand weighed on India’s exports. These, together with
the adverse net terms of trade shock associated with record
high global commodity prices, expanded India’s merchandise
trade deficit during the year. Exports of cotton yarn/fabrics,
etc. contracted by 28.4% during 2022-23. Commodity-wise,
cotton yarn exports reduced to about half their level a year
ago. Exports of cotton yarn/fabrics, etc. to Bangladesh, which
alone constituted 42.0% of cotton yarn exports of India in
2021-22, reduced to almost half in 2022-23. Stronger dollar
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and lower capacity utilisation amid power crisis and stockpiling
of old yarn by textile manufacturers impacted cotton imports
into Bangladesh, a net cotton importer. Exports to China also
plunged significantly due to COVID-19 lockdowns and weak
apparel demand. Additionally, a duty of 11.0% on imported
cotton amid lack of cheaper domestic raw material adversely
impacted margins of spinners and manufacturers, leading to a
fall in exports of cotton fabrics.

ECONOMY OUTLOOK

Global growth is expected to slow down in 2023 and may
remain subdued in the medium run. Potential financial

risks from high debt levels and the recent banking sector
developments in the US and Europe highlight the scope for
unanticipated build-up of stress with strong adverse spillovers
across the global financial system. Overall, the prospects for
the global economy continue to be shadowed by high inflation,
the adverse effects of geo-economic fragmentation operating
through restrictions on movements of trade, labour, capital
and potential amplification of financial sector vulnerabilities.

Domestic Indian economic activity does face challenges
from an uninspiring global outlook going forward, but
resilient domestic macroeconomic and financial conditions,
expected dividends from past reforms and new growth
opportunities from global geo-economic shifts, place India
at an advantageous position. The fundamentals of the Indian
economy are sound as it enters its Amrit Kaal, the 25-year
journey towards its centenary as a modern, independent
nation. Monetary policy remains focused on withdrawal

of accommodation to ensure that inflation progressively
aligns with the target, while supporting growth. The March
2023 round of the Reserve Bank’s consumer confidence
survey reveals that the current situation is perceived by

consumers to have improved on account of optimism in the
general economic situation and in household income. Future
expectations also remain positive.

Households’ spending on non-essential items is expected to
rise over the year ahead. Robust balance sheets of corporates
and banks, coupled with high-capacity utilisation, would

aid in strengthening the momentum in private investment.
Burgeoning credit growth, especially housing and personal
loans, reflects steady domestic household demand. This is
also mirrored in several high frequency indicators of rural and
urban demand such as rising sales of tractor and fertiliser,
improvement in the labour participation rate in rural areas,
domestic air passenger traffic, passenger vehicle sales and
robust goods and services tax collections. Private investment
growth is also expected to strengthen with the production-
linked incentive (PLI) scheme providing additional fillip.

Taking into account softer global commodity and food prices,
good rabi crop prospects, sustained buoyancy in contact-
intensive services, the government’s continued thrust on
capex, higher capacity utilisation in manufacturing, double digit
credit growth, receding drag on purchasing power from high
inflation and rising optimism among businesses and consumers,
real GDP growth for 2023-24 is projected at 6.5% with risks
evenly balanced.

APPAREL SECTOR OVERVIEW

The textiles and apparel industry in India has strengths across
the entire value chain from fiber, yarn, fabric to apparel.

The Indian textile and apparel industry is highly diversified
with a wide range of segments ranging from products of
traditional handloom, handicrafts, wool, and silk products to
the organised textile industry in India. The domestic apparel
& textile industry in India contributes approx. 2% to the
country’s GDP, 7% of industry output in value terms and has a
share of 5% of the global trade in textiles and apparel.

The sector faced turbulent times once again in early 2022
given the demand slowdown in export markets due to

high inflation and the supply chain disruptions during the
COVID-led lockdowns which affected inventory levels, and
the record high commodity costs which severely hit margin.
After navigating these unpleasant events, the sector started
showing signs of a revival. A sequential improvement in
demand due to normalised inventory levels at the retailers’
end, correction in cotton prices and freight costs (amid the
cool off in inflation) and better utilisation provided a much
needed boost to EBITDA margin. India’s textile and apparel
exports (including handicrafts) stood at US$ 44.4 billion in
FY22,a 41% increase Y-o-Y. During April-October in FY23,
the total exports of textiles stood at US$ 21.15 billion. India’s
textile and apparel exports to the US, its single largest market,
stood at 27% of the total export value in FY22. Exports of
readymade garments including cotton accessories stood at
US$ 6.19 billion in FY22.

Resurgence in economic activities boosted sales recovery and
sales bounced back swiftly after being impacted by the third
wave in January and February 2022. Revenues have surged
past the pre-pandemic levels. Higher inflation and increase

in prices of essential goods have been impacting overall
consumption. However, the demand environment is expected
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to normalise on account of moderating inflation, rural revival,
government spending and high remittances. This, in turn, is
expected to result in footfall recovery in FY24.

The future of the Indian textile and apparel industry looks
promising, buoyed by strong domestic consumption boosted
by favourable demographics, rising disposable incomes and low
penetration of organised retail. India has one of the youngest
populations globally compared to other leading economies.

A younger consumer class absorbs fashion trends faster and
has a higher tendency towards discretionary spend and is also
more digitally connected & exposed than their counterparts
were in the past. The young age population bodes well for the
apparel consumption categories on account of these factors
and inturn puts India in the higher demand bracket.

With consumerism and disposable income on the rise, the
retail sector has experienced a rapid growth in the past decade
and the growth is expected to continue. With continued
government support, will just aid this growth potential for
the players. The ¥ 10,683 crore (US$ 1.44 billion) PLI scheme
is expected to be a major boost for the manufacturers. The
scheme proposes to incentivise MMF (man-made fibre)
apparel, MMF fabrics and 10 segments of technical textiles
products. The Textile Ministry of India earmarked ¥ 690 crore
(US$ 106.58 million) for setting up 21 readymade garment
manufacturing units in seven states for development and
modernisation of the Indian textile sector. With all these
positive factors, the Indian textile and apparel industry is
expected to grow at 10% CAGR from 2019-20 to reach US$
190 billion by 2025-26. India has a 4% share of the global
trade in textiles and apparel.

COMPANY PERFORMANCE
Revenues

With focused and concentrated efforts, our strategic growth
levers have propelled us to deliver an impressive revenue
growth in FY 2023. We achieved record operating revenues
of X 77,945.35 lakhs as against X 60,760.98 lakhs, registering
an impressive growth of 28.28% y-o0-y. Operating Income
growth was led by volume growth of 23.29% coupled with a
nearly 4% rise in average realisation. This spectacular revenue
achievement is a reflection of our growing size and scale
resultant of our continued perseverance for achieving double
digit growth.

The Total Revenue (including Other Income) stood at
R 79,969.90 lakhs as against X 62,447.12 lakhs in FY2022
with a growth of 28.06% y-o-y.

Costs
Cost of Goods Sold (COGS):

COGS includes Costs of Material Consumed, Purchase of
Stock in trade , Change in inventories of finished goods, work
in progress and stock in trade and Manufacturing & operating
expenses. COGS stood at X 44,886.76 lakhs in FY2023 as
compared to X 35,871.72 lakhs in the previous year. The
COGS percentage to Revenue from Operations improved
substantially to 57.59% in FY2023 as compared to 59.04%

in FY2022. There has been a substantial savings in terms of
COGS percentage to operating income on account of various
factors including better average realisation in the apparel

category as well as partial positive impact of reduction in
cotton prices.

Employee Benefit Expenses:

Employee Benefit Expenses increased to X 9,786.28 lakhs

in FY2023 from X 7,976.85 lakhs in FY2022 with a rise of
nearly 22.68% which was primarily led by increase in salary,
wages and allowances on account of increase in employee
strength from 1,648 employees as on March 31, 2022 to
1,823 employees as on March 31, 2023 as well as increments
coupled with increase in staff welfare expenses. The increase
in employees was primarily on account of strengthening our
retail business operations as well as induction of professionals
towards implementation of our renewed growth strategy.

Selling and distribution expenses:

Selling and distribution expenses increased to X 4,445.03 lakhs
in FY2023 from X 3,365.87 lakhs in FY2022. The Company
has realised that increased selling and distribution expenses
would be needed so as to ensure heightened brand recognition
leading to a sustainable demand growth. We have carried out
aggressive marketing campaign during the year - from outdoor
hoardings to event sponsorship. A major part of this spend was
utilised towards sport sponsorships including :

e Strategic partnership with BCCI for India’s Kit Sponsor for
the Indian Cricket Team

* Title Sponsor of India v/s Bangladesh Cricket Test Series

e In-stadium Brand Advertisement during the India V/s South
Africa series.
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All of this we believe has helped the Brand Killer to reach

out to the millions of cricket fans, across gender, across age
that are spread across the country and overseas and enhance
“Killer” Brand'’s visibility and aspirational value.

Though in absolute terms these expenses would have
increased by 32.06%, however the Selling and distribution
expenses as a percentage of Revenue from Operations
increased only marginally from 5.54% in FY 2022 to 5.70% in
FY 2023 primarily commensurating with the relative growth
in sales.

Administrative and other expense:

Administrative and other expenses increased stood at X
3,632.85 lakhs in FY2023 as compared to X 3,542.80 lakhs in
FY2022, an increase of a meagre 2.54%. However, on account
of increased sales and operating leverage, the Administrative
and other expense as percentage of Revenue from Operations
decreased from 5.83% in FY2022 to 4.66% in FY2023.

Profitability

EBITDA (Operating Profit) and EBITDA margin (Operating
Profit Margin):

EBITDA, excluding Other Income increased to X 15,194.43
lakhs as compared to X 10,003.75 lakhs in the previous year.
EBITDA margin stood at 19.49% as compared to 16.46% in
the previous year, an improvement of nearly 300 bps. This is
primarily on account of higher operating leverage and positive
impact of reduction in COGS. The Company typically targets
and plans out the growth and margin strategy on an annual
basis. Though there could be fluctuation on a Q-0-Q basis
given the seasonal dynamics and spread of marketing budget,
the target on an annual basis would be to achieve an EBIDTA
margin in the range of 18% to 20% over the near future.

fitter

Fure %ﬁbﬂ [

Profit before Tax (PBT):

PBT increased to X 15,707.40 lakhs in FY2023 as compared to
R 10,534.64 lakhs in FY2022 reflecting a staggering growth of
49.10% y-o-y.

Profit after Tax (PAT) (Net Profit):

The Company on the back of an impressive all-round robust
performance reported an increase in its net profit on a yearly
basis. The profit after tax for the first time in the Company’s
history crossed the X 100 crore mark and increased to an all
time high of X 11,928.09 lakhs in FY2023 as against

R 8,165.47 lakhs in FY2022. Net Profit Margin rose to 14.92%
in FY2023 as compared to 13.08% in FY2022.

Earnings per Share (EPS):

The EPS for the year was 319.36 as compared to 13.25 in the
previous year, an impressive rise of 46.08%

Return on Capital Employed (ROCE):
The ROCE from operations stood at 26.66% in FY2023.

Return on Net Worth (RONW):

The RONW of the Company stood at 23.26% in FY2023 as
compared to 17.92% in the FY2022. The rise in RONW as
compared to previous financial year was primarily on account
of better operating sales and resultant profitability.

Financial Position and Cash Flows

Our primary sources of liquidity and capital resources is cash
generated from operating activities. Our primary requirements
for liquidity and capital are working capital and general
corporate needs, including manufacturing related expenses,
operating costs, marketing and payroll related expenditures.

The financial risk profile of the Company is expected to remain
strong backed by healthy capital base as on March 31, 2023,
comfortable debt protection metrics and strong liquidity backed
with cash flows from profitable operations. The Company
continues to have strong liquidity of X 33,048.47 lakhs as on
March 31, 2023, in the form of cash & cash equivalents, bank
balance and current and non-current investments against

nil non-current Term debt and current debt of X 5082.13
lakhs. The Company has a strong financial position with net
cash balance (Cash & Investments minus borrowings) of X
27,966.34 lakhs. The Company has a very comfortable interest
coverage ratio of 2.92 as on March 31, 2023 as compared to
1.42 as on March 31, 2022 and a Debt:Equity ratio of 0.12x
as on March 31, 2023 as against 0.17x as on March 31, 2022,
showcasing the excess cash the Company is able to maintain
on a consistent basis. Company's prudent cash conservation
practices have helped it to weather difficult times and enforce
upon the confidence to face any uncertainty in the future if

it were to arise on account of external factors. The overall
improvement was on account of higher profitability backed by
strong performance compared to previous year.

The Company was able to maintain reasonable control on

the net working capital cycle with strong focus on collections
and inventory management. The debtor days as pegged to
operating revenues stood at 80 days. The debtors turnover
ratio stood at 4.57 in FY2023 as compared to 4.02 in FY2022
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primarily on account of improvement in business environment
leading to better receivable management. The inventory
turnover ratio stood at 5.60 in FY2023 as compared to 7.43
in FY2022. The current ratio stood at 2.55 in FY2023 as
compared to 2.35 in FY2022.

Further on account of impressive performance, the Company
has declared a Total dividend per share for FY 2023 toX 5
per share.

Business Progressive Fund

The Business Progressive Fund stood at X 4,000 lakhs. The
Company had taken a first-of-its-kind initiative in FY 2012-13
by setting up a ‘Business Progressive Fund’. The genesis of this
fund was to create and build up a reserve from the profits of
the Company to address potential market volatility that are
inherent to the industry due to potential macro-economic
events that impact consumer sentiment and spending
behaviour. In these difficult times, initiatives like these

clearly showcases Company'’s outlook to run as a continuous
operating Company withstanding the vagaries of uncertain
situations. The amount of fund is specifically earmarked and
invested in safe and highly liquid investments.

CREDIT RATING

CRISIL has reaffirmed the Company’s debt rating as AA-/Stable
(high degree of safety), which will enable superior credit terms
from the financial market and banks.

BRANDS

We cater to multiple categories including apparel and
accessories with a strong portfolio of owned brands. Our
brands operate across segments which include Premium
Luxury segment, Premium Mid-Market segment and premium
mass market segment and focused fashionwear/partywear
brand. Through our own brands, we cater to men’s wear and
women’s wear across various products and price categories.
We strongly believe, that Branding drives aspiration,
commands premium and sense of stickiness with the end
consumers and hence having brands with high recall value
provides an added advantage. Today, we can proudly say that
the Company from being labelled as a Denim focused brand
Company have evolved as a leading Lifestyle Brand Company.
The Company'’s brands today reflect the attitude of today’s
youth - the “Killer” instinct to achieve; high on “Integriti”; bold
as “Lawman Pg3” and friendly and relaxed as “Easies”. Driven
by these power brands and accompanied with the high level
of governance and fiscal prudence, the Company has firmly
established itself as a credible, long term player in world of
branded fashion wear.

Killer

The Company'’s flagship brand Killer imbibes in it the
cool confidence of today’s youth and redefines denims,
giving a bold character to them. Killer is a powerful and
iconic brand and is regarded as one of the established
and well-regarded denim brands in India. Killer
continues to be the flagship brand amongst our brand
portfolio which contributed to more than 60% of total
income from sales of apparel and lifestyle accessories.

Integriti

Reflecting and resonating the ambition and energy
of youth, Integriti offers a credible, trusted and value
proposition across work and casual wear and helps
to offer product range to a different price segment.
Integriti is the second largest brand for the Company.

Lawman Page 3

A glamorous, lifestyle brand, LawmanPg3 specialises
in trendsetting denim and partywear for young adults.
The brand plays a unique role in bringing the glamour
quotient to the fashion wardrobe. In the last year,

the Company had signed Rohit Shetty as the brand
ambassador for the Brand LawmanPg3.

Easies - By Killer

A blend of classic and contemporary preferences,
Easies - By Killer is reshaping corporate fashion in India
through its range of semi-formal menswear, made from
the most premium range of fabric and linen. Easies

a well-established brand known for its collection of
chinos, shirts and has a dedicated customer following
supported by the increasing trend of semi-formal wear.

Desi Belle

Desi Belle, the emerging brand amongst our portfolio
is an Indo-Western womenswear focused brand that
exists at the confluence of modern style and desi
touch, catering to the contemporary woman.
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PRODUCT WISE SALES

The Company over the years has transformed itself from
being a Denim focused brand to a Lifestyle Brand. With this
objective and focus, the Company has consistently made
efforts to increase its product categories which not only helps
to enhance aspirational value of the brand by providing a larger
bouquet of products but also helps to gain a larger wallet
share of a consumer. The Company’s product portfolio today
consists of a mix of quality bottom wear and topwear products
spread across jeans, trousers, shirts, t-shirts, jackets, pullovers
etc. Further, in FY2023, the Company also focused higher

on the winterwear category which has helped to develop a
strong foothold into Northern region and has enabled the
Company to target higher growth from these regions as

well. Additionally, it has made recent launch of its Athleisure
collection in FY2023 along with casual blazers.

In addition to the product category, the Company as a long
term vision also intends to diversify across gender and age.
Desi Belle, the womenswear brand would continue to be in
incubation stage and Company would continue to focus on
learnings in this segment and would take it slowly and steadily
ahead. In the Kidswear Category, Company has experienced
with an online portal through a licensing arrangement.

Some of the key products of the Company which primarily
drives sales are as follows :

* Jeans: Jeans sales stood at X 39,630.35 lakhs contributing to
51.19% of the total income from sales of apparel and lifestyle
accessories in FY2023 as compared to X 34,056.38 lakhs in
the previous year contributing to 56.28% of the total income
from sales of apparel and lifestyle accessories. However
there has been an absolute growth in terms of value from
this category, the percentage fall in revenue contribution
from Denims clearly reflects the concentrated efforts
of the Company to diversify its revenue streams across
product categories.

* Trousers: Trousers sales stood at X 6,746.42 lakhs in FY2023
as compared to X 4,708.73 lakhs in the previous year.
Trousers contributed 8.71% of total income from sales of
apparel and lifestyle accessories revenues as compared to
7.78% in the previous year.

* Shirts: Shirts contribution to total income from sales of
apparel and lifestyle accessories stood at 21.51% with sales
of X 16,651.85 lakhs in FY2023 compared to X 11,082.22
lakhs in the previous year.

e T-shirts: T-Shirts sales stood at X 3,706.64 lakhs contributing
to 4.79% of the total income from sales of apparel
and lifestyle accessories from X 3,025.72 lakhs in the
previous year.

SALES AND DISTRIBUTION CHANNEL

KKCL operates through its multiple channel and robust
distribution model. The Company maintains a judicious balance
through its extensive footprint of directly operated and
franchise operated carefully selected exclusive-brand outlets
(EBOs), presence in large format stores (LFS) with national
presence, multi-brand outlets (MBQOs) across various formats
to drive sales growth, along with maintaining discipline to
mitigate inventory and payments risk. The Company has been
focused on the traditional distribution channels which has
been the key to profitability and its long term association with
channel partners has been its major success driver. In line with
the modern day requirements, the Company has been taking
calculative approach to digital adoption as well as increased
presence in national chain lifestyle stores keeping the visibility
factor in mind with a balanced approach towards expected
sales and margins. Company'’s growing EBO network and
rising presence through LFS distribution channel has helped
to diversify across India thereby leading to high visibility of

its brands. The renewed focus to increase number of EBOs
(mix of both COCO and FOFO) not only helps the Company
to neutralise the revenue stream from a particular distribution
channel but also acts as a growth engine as well as brand
awareness medium. In addition to its focus on the domestic
market, the Company has been maintaining a consistent

share of the export channel as well in order to have an
international presence.

The Company has presence in 27 states and 3 Union Territory
and cover more than 220+ towns and cities in India and

also sells in select markets globally catering to international
customers. The distribution network spreads across 453 EBOs,
widespread MBO presence through 80+ Distributors covering
3000+ stores and presence in the LFS segment through
Reliance Retail, Max, Lifestyle and other marquee stores with
presence across 2000+ counters.
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The Company henceforth would be presenting the channel
wise sales performance clubbed under two major categories -
(i) Retail and (ii) Non-Retail category. Retail category channel
would constitute sales from EBO and LFS channel and Non-
Retail category constitutes sales from MBO, Factory Retail,
Exports and E-commerce sales. In FY 2023, the Company

has seen very robust performance in the Retail Channel sales
which contributed to 48.06% of total income from sales of
apparel and lifestyle accessories as against 41.94% in the
previous year, primarily led by increase in the number of EBOs
and increase in counters across the LFS stores. Non-Retail
Channel contributed 51.94% of total income from sales of
apparel and lifestyle accessories as against 58.06% in the
previous year.

With the rising store count of EBOs and increasing presence
across counters in LFS stores, we believe that there is an
opportunity to leverage our brand equity and trust that

we enjoy with our customers. We aim to implement our
distribution strategy in an evolved and balanced manner
without losing the core business principles of profitability
and cash generation. We would evaluate this strategy on a
cost benefit analysis in terms of visibility and potential sales
generation. Additionally, in order to devise a robust receivable
management, we intend to limit our sales to one particular
party upto a comfortable limit such that in an untoward
incident, the operations of the Company are not hampered.

RETAIL STORES

The Company has 453 existing retail stores as on March 31,
2023 and 49 stores are in work in progress phase. Of the
453 stores, 206 stores are in K-Lounge format, 222 stores
are Killer Brand EBOs, 24 are other Brand EBOs and 1 is a
factory outlet format. The Company has added net 97 stores
during the FY2023 and continues to focus on adding more
such EBOs.

STATUTORY REPORTS
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OUTLOOK, OPPORTUNITIES AND THREATS

In the year gone by, the Company saw a very strong sales
performance and the high levels of inventory turn the business
has delivered. This performance was possible due to strong
sales execution. Notwithstanding the uncertainty over the
short to medium term, India is expected to return to a strong
growth trajectory in the apparel and retail sector, given the
underlying growth drivers reflecting the changing consumer
trend and increasing usage of casual wear in offices as well as
home. Fashion consciousness and retail therapy have become
a core part of human lifestyle and are likely to recover and
gain momentum eventually. With growing multiple channel

of distribution, the market its within easy reach to the end
consumer driving growing demand for the apparel sector.

On account of inflationary pressure as well as understanding
the difficult art of carrying out manufacturing and inventory
management has lead to a challenging environment for many
apparel manufacturers and eventually lead to many shutting
down operations. Further, the industry has also seen a general
concentration towards a few manufacturers who have been
able to wave through these difficulties. With the rise of
multiple distribution platforms on account of digital formats
as well as national chain stores, the sourcing of the finished
apparel products across categories especially for branded
apparels will hold key towards fulfilling the rising demand from
consumers in India. We believe only companies with inherent
manufacturing expertise, balance sheet strength and well-
established network backed with strong brand appeal would
emerge stronger and more committed of pursuing sustainable
and profitable growth catering to the rising demand.

Based on its well-capitalised balance sheet, prudent financial
practices, debt-free status and disciplined cost control,

the Company has the ability to protect interests of all

its stakeholders. With the added strength of its superior
manufacturing practices, strong brands and robust pan India
distribution network the Company is well positioned to meet
the near-term challenges and emerge stronger and more
committed to its long-term vision of pursuing sustainable and
profitable growth.

RISK AND CONCERNS

Fashion wear is a discretionary expenditure and in times of
higher inflationary pressure, the impact on the consumer
confidence has a protracted impact on discretionary spending.
Increasing competition has resulted in pricing pressure.
Further, the Indian markets have attracted foreign brands who
spend heavily on advertisement and promotion to establish
their presence, thereby increasing costs for the Company

to maintain its visibility in the market. The branded apparel
industry needs continuous product innovation to track fashion
trends and changes in consumer preferences. The ability to
create products in line with changing trends at affordable price
points is critical to maintain the brand pull and connect with
the consumer. With shifts in consumer taste the Company may
be left with unsold inventory or mark down in value of stocks.
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KKCL is uniquely placed in the sector with an integrated
business model from designing, manufacturing and sourcing,
distribution and logistics and retailing. The Company has in-
house team of designers that track national and international
trends to create innovative fashionable products that
consumers would relate to. Our design and merchandising
team, together with our marketing and procurement teams,
are focused in developing innovative design concepts across
product categories which we have been growing over the
years and believe that our innovative and organised design
process as well as our experienced marketing team allows us
to develop new and differentiated products and respond to
evolving market trends and our customers’ preferences. The
Company has state-of-the-art manufacturing facilities that
ensure quality and timely deliveries in a short period of time.

Credit Risk

Credit risk is the risk that a counter-party will not meet its
obligations under a financial instrument or customer contract.
Our operations involve extending credit for periods of time,
ranging typically from 60 to 95 days, to our franchisee
operated exclusive brand outlets, large format national

chain stores, multi-brand stores and online retailers and
consequently, we face the risk of the uncertainty regarding the
receipt of these outstanding amounts.

To mitigate credit risk related to trade receivables, we

closely monitor the creditworthiness of debtors through
internal systems that are configured to define credit limits of
customers, thereby, limiting the credit risk to pre-calculated
amounts. We assess increases in credit risk on an ongoing
basis for amounts receivable that become past due. Credit risk

is managed by monitoring the recoverability of such amounts
continuously, while at the same time internal control systems
are in place to ensure the amounts are within defined limits.
In respect of trade receivables, we consider provision for
lifetime expected credit loss. If our franchisees, large format
national chain stores, multi-brand stores and online retailers
delay or default in making payments in the future, our profits
margins and cash flows may be adversely affected. We assess
and manage credit risk on the basis of assumptions, inputs
and various market driven factors. The Company also have
instituted steps to mitigate / reduce the risk of recovery

by taking bank guarantee and / or security deposits from

the channel partners. These steps assist the Company to
strengthen the recovery process and reduce the uncertainties
associated with recovery.

Commodity risk

We are exposed to the price risk associated with purchasing
our raw materials, which form a significant component of

our expenses. We typically do not enter into long terms
arrangements with our vendors and typically source raw
materials based on periodic purchase orders and price
negotiations. Our cost of goods sold is impacted by the
amount of raw materials procured by us and the price at which
such raw materials are procured may fluctuate from time to
time due to a number of factors beyond our control, including
economic factors, seasonal factors, environmental factors
and changes in government policy and regulation. Therefore,
fluctuations in the price and availability of raw materials may
affect our business, cash flows and results of operations.

Inflation risk

India has experienced fluctuations in inflation in the recent
past. High fluctuation in inflation rates may make it more
difficult for us to accurately estimate or control our costs.
Any increase in our raw material expenses on account of
inflationary pressure, employee benefit payments or other
expenses as a result of increase in inflation in India, which we
are unable to pass on to our customers, whether entirely or

in part, may adversely affect our business, cash flow, results
of operations and financial condition. Especially, the apparel
sector in which the Company operates is a price deflationary
sector wherein the price points across apparel category have
tend to remain constant over a long period of time inspite of
inflation and thereby it is very critical for Companies like us to
keep a continuous check on how best cost could be controlled
to achieve the desired margins.
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INTERNAL CONTROL SYSTEMS AND THEIR
ADEQUACY

Sound internal control systems are a prerequisite for building
and enhancing shareholder value in the long run and managing
risk effectively is fundamental to the way we manage our
business. The Company always looks to move gradually and
seek to make sensible and balanced business decisions through
our risk appetite and balanced business framework. We have
established a risk management framework underpinned by

a comprehensive suite of policies, operational processes,
procedures and governance structures. These are important
in maintaining adequate internal measures commensurate
with the size and complexity of operations. Internal control
systems comprising policies and procedures are designed to
ensure sound management of our operations, safekeeping

of our assets, optimal utilisation of resources, reliability of

our financial information and compliance. The systems and
procedures are periodically reviewed and routinely tested and
cover all functions and business areas.

The Company has a sound system of internal controls
commensurate with the size of the Company and the nature
of its business to ensure that all assets are safe guarded and
protected against loss from unauthorised use or disposition
and that transactions are authorised and recorded reported
correctly and adequately. The Company'’s internal control
are supplemented by internal audits, review by management
and documented policies, guidelines and procedures. The
internal control is designed to ensure that financial and other
records are reliable for preparing financial information and for
maintaining accountability of assets.

The key constituents of the internal control system are:

e Establishment and review of business plans
* |dentification of key risks and opportunities

e Clear and well-defined organisational structure and limits of
financial authority

* Continuous identification of area requiring strengthening of
internal controls

* Operating procedures to ensure effectiveness of
business process

* Systems of monitoring compliance with statutory regulations

*  Well-defined principles and procedures for evaluation of new
business proposals capital expenditure

* A robust management information system

e Strong internal audit and review system

The Company has appointed a reputed firm of Chartered
Accountants to conduct its Internal Audit. The Audit
Committee of the Board of Directors actively reviews the
adequacy and effectiveness of internal controls systems and
suggests improvement for strengthening them. The Company
has a strong Management Information System, which is

an integral part of the control mechanism. The Company
continues to strengthen its risk management and internal
control capabilities by improving its policies and procedures
and introducing advanced risk management tools.

HUMAN RESOURCE

Our employees are one of our most important assets and

are critical to us maintaining our competitive position in our
industry. The performance of the Company is driven by a
highly motivated and professional team of employees. Over
the recent times, the Company has made significant efforts
to primarily strengthen employee base to support our retail
business operations as well as induction of Professionals
towards implementation of our renewed growth strategy. The
sales / EBO expansion is primarily being led by professionals
with years of industry experience.

Our business majorly depends on our ability to recruit, train
and retain frontline associates, managerial and creative
professionals. The Company believes in providing an equal
opportunity to employee and strive to maintain diversity in
our employee base and creating a culture and environment
that allows human resources utilise their skills, knowledge
and leadership abilities in order to facilitate the growth of
the operations. The Company has also taken steps to further
strengthen the employee morale by enhancing internal
communication mechanism and aligning the employees with
the Company’s strategic vision and initiatives to promote
business excellence.

Additionally, the focus at the Company has been on

retaining and grooming the best talent available. The

Company continues to invest in building competence in the
organisation through employee training and development and
compensation structure that rewards performance. We have
instituted inclusivity initiatives for our employees and have in
place a rewards and recognition program and award employees
based on performance and the impact they have made. The
Company continued to maintain excellent industrial relations
with all its employees at manufacturing facilities. Further, we
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are also committed to maintaining high standards of workplace
health and safety and we will continue to improve the same
on ongoing basis. Our human resource department continually

focuses on employee engagement and motivation, recruitment,

continuous development and addressing employee grievances,
if any, in a timely manner.

Our human resource policies focus on recruiting talented

and qualified personnel, whom we believe integrate well

with our current workforce., irrespective of their seniority,
department or location. Our employee programmes are
focused on taking regular feedback and facilitating interaction
between new employees and senior management. In addition
to compensation that includes salary, allowances (including
performance linked bonuses) and reward plans, we provide our
employees other benefits which include insurance coverage
and paid leave. We have medical and accident insurance for
our employees and have also introduced wellness and physical
health programs.

As on March 31, 2023, the Company had 1797 employees.
In addition, we have entered into arrangements with third
party personnel companies for the supply of contract
labour which we appoint on a part-time basis to support
our seasonal needs of labour, for example during large-scale
product launches, festive periods and discount campaigns.
The number of contract labourers varies from time to time
based on the nature and extent of work contracted to
independent contractors.

TECHNOLOGY

The Company believes that a robust IT infrastructure and
keeping abreast with technological innovations is essential
for ensuring strong operational efficiencies and enhancing
productivity. We continue to focus on building and improving
our IT capabilities while promoting innovation throughout our
processes. We have implemented a range of technological
initiatives across our operational network with the aim of
enhancing the operational efficiency.

The Company has been using logic ERP as an end to end
solution which caters to most of the operational and financial
operational areas as follows:

a) Procurement: Right from raising purchase order to
in-ward (GRN) of raw material / semi-finished / finished
goods and posting of accounting entries relating to
purchases is executed in this module.

b) Order processing / Billing: Generating sale order and
subsequent reservation/delivery order, converting
D.O to ready for despatch (RFD) and finally converting
those RFDs into Invoices with posting of accounts
is done in this module. Additionally, E-way bill and
E-invoice generation is part of this module.

c) Production: Production module covers generating
job order on the basis of the sales order. Subsequent
movement of production lot size through various
process such as cutting, stitching, washing, finishing,
conversion of semi-finished goods to finished product
with segregation of product into fresh/seconds/
damaged is done through this module. The finished
goods once segregated are transferred to finished
warehouse for order processing. In between issue of
raw material required for every process is recorded
with quantity and value. For every process, tailor
payment is generated based on the rates defined
and lot completed, this again is the base for wages
generation and linked with payroll module.

d) Payroll: In payroll module salary of staff and wages
of workers is processed and generated. As mentioned
above, data of wages flow through production
module and is processed automatically through
reverse calculation. Attendance for salary is pulled
through Cosec (Attendance managing software) for
monthly processing.

e) Finance and Accounts : Finance is the core to the
entire system as it is linked with all the above modules.
All accounting entries related to all the above modules
are posted automatically in this module. Apart from
positing of accounts, trial balance generation and
balance sheet related data is part of the finance and
accounting module.

f) WMS : Warehouse management system is the latest
module which has been implemented towards efficient
warehouse management. This would contribute in
organising the warehouse helping in streamlining the
warehouse as far as order processing and inventory
management. On account of this module racking
and stacking of material is done in such a way that
it reduces the time in locating material and ensures
accurate and timely delivery of goods.
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IT Infrastructure for the B2B and B2C business operations:
Apart from the above modules which form core of the ERP,
the Company has a separate system created for the B2B
(Distribution channel) and B2C - POS (Retail Channel) which
are operated as independent modules with offline connectivity
with the core module. Schemes and offers are part of the POS
which also includes online discount approval through mobile
app and e-invoice as the key features. In these modules,

sales and inventory of both the channels are maintained. The
franchisee and distributors have an option to opt for accounts
module if required.

Apart from the above, the Company has a strong hardware
and network infrastructure with multiple layers of security
in form of fire wall and end point security such as anti-virus
not to mention multiple layers of switches and devices which
are controlled and managed in active directory environment.
In order to ensure business continuity, the organisation has
maintained DR facility using ARC server as a tool.

Such technology applications have allowed us to quickly and
efficiently expand our operations. With the implementation
of our technology initiatives, we intend to streamline our
operations further and expect to decrease our operational
expenses which we believe will drive our revenue growth.

CAUTIONARY STATEMENT

This discussion contains certain forward-looking statements
within the meaning of applicable securities laws. Readers

are cautioned not to place undue reliance on these forward-
looking statements, which reflects management’s analysis
describing our objectives and expectations based on certain
information and assumptions. Our operations are dependent
on various internal and external factors within and outside
the control of the management. We assume no responsibility
in respect of the forward-looking statements herein, which
may undergo changes in future on the basis of subsequent
developments, information or events. Actual results may differ
from those expressed or implied herein.
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To
The Members,

Your Board of Directors are pleased to present the 32" Annual Report together with the Audited Accounts of the Company for

the year ended March 31, 2023.

FINANCIAL SUMMARY & HIGHLIGHTS (STANDALONE)

 In lakhs)

Sr. Particulars Year Ended Year Ended
No. March 31, 2023 March 31, 2022
1 Net Sales/Income from operations 77,945.34 60760.98
2 Other Income 2,024.56 1686.14
3 Total Expenditure 64,262.49 51912.47
4 Gross profit (Before deducting any of the following) 17218.98 11689.88
a. Finance charges 638.53 452.60
b. Depreciation/Amortisation 873.04 702.63
c. Tax provision 3779.31 2369.17
5 Net profit for the Period 11,928.10 8165.48
6 Other Comprehensive Income (75.61) 54.84
7 Total of Comprehensive Income (net of tax) 11,852.49 8220.32
8 Profit b/f from previous years 28,784.51 24261.71
9 Appropriation of profit 4,930.02 3697.51
i) Dividend on equity shares 4,930.02 3697.51

ii) Transfer to Business Progressive fund -

10 Dividend (in %) per ordinary share 5 19*
11 Paid up Equity capital 6162.52 6162.52
12 Reserves except revaluation reserve 12872.38 12872.38

*Note : ¥ 10 dividend was declared before the bonus issue and ¥ 9 dividend declared after bonus issue.

OVERALL PERFORMANCE AND STATE OF
COMPANY AFFAIRS

The Company achieved record operating revenues of

R 77.945.34 lakhs in FY 2023 as against X 60,760.98 lakhs in

FY 2022, registering an impressive growth of 28.28% y-o-y
backed by an impressive margin profile with EBITDA of

R 15,194.42 lakhs in FY 2023 as compared to X 10,003.74 lakhs
in the previous year. EBITDA margin stood at 19.49% in FY 2023
as compared to 16.46% in the previous year, an improvement

of nearly 300 bps. The Company on the back of an impressive
all-round robust performance reported an increase in its net
profit on a yearly basis. The profit after tax for the first time in the
Company’s history crossed the X 100 crore mark and increased
to an all time high of X 11,928.10 lakhs in FY2023 as against X
8,165.48 lakhs in FY2022. Net Profit Margin rose to 14.92% in
FY2023 as compared to 13.08% in FY2022.

OVERVIEW OF INDUSTRY AND IMPORTANT
CHANGES IN THE INDUSTRY

After navigating the unpleasant events during the COVID-19

hit period, the sector started showing signs of a revival. A
sequential improvement in demand due to normalised inventory
levels at the retailers’ end, correction in cotton prices and
freight costs (amid the cool off in inflation) and better utilisation
provided a much needed boost to EBITDA margin. India’s textile
and apparel exports (including handicrafts) stood at US$ 44.4
billion in FY22, a 41% increase Y-o-Y. Resurgence in economic
activities boosted sales recovery and sales bounced back
swiftly after being impacted by the third wave in January and

February 2022. Revenues have surged past the pre-pandemic
levels. Higher inflation and increase in prices of essential
goods have been impacting overall consumption. However,
the demand environment is expected to normalise on account
of moderating inflation, rural revival, government spending
and high remittances. This, in turn, is expected to result in
footfall recovery in FY24. The future of the Indian textile and
apparel industry looks promising, buoyed by strong domestic
consumption boosted by favourable demographics, rising
disposable incomes and low penetration of organised retail.

With continued government support, will just aid this growth
potential for the players. The ¥ 10,683 crore (US$ 1.44
billion) PLI scheme is expected to be a major boost for the
manufacturers. The scheme proposes to incentivise MMF
(man-made fibre) apparel, MMF fabrics and 10 segments

of technical textiles products. The Textile Ministry of India
earmarked ¥ 690 crore (US$ 106.58 million) for setting up 21
readymade garment manufacturing units in seven states for
development and modernisation of the Indian textile sector.
With all these positive factors, the Indian textile and apparel
industry is expected to grow at 10% CAGR from 2019-20 to
reach US$ 190 billion by 2025-26. India has a 4% share of the
global trade in textiles and apparel.

EXTERNAL ENVIRONMENT AND ECONOMIC
OUTLOOK

The Indian economy exhibited robust resilience in 2022-23
amidst a global turmoil, and recorded a growth of 7.0%, the
highest among major economies in the world. Barring the
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Omicron wave scare early in the year 2022, the impact of
the Covid-19 pandemic was largely receding for most part

of the year helping in restoration of consumer and business
confidence. Sound macroeconomic fundamentals, a resilient
financial system and a deleveraged corporate sector imparted
resilience to counter the adverse global spillovers. The
second advance estimates (SAE) of national income that were
released by the National Statistical Office (NSO) on February
28, 2023 indicated that aggregate demand, measured by real
GDP, registered a growth of 7.0% in 2022-23 vis-a-vis 2.1%
growth a year ago. This optimistic growth stem in part from
the resilience of the Indian economy seen in the rebound

of private consumption seamlessly replacing the export
stimuli as the leading driver of growth. The uptick in private
consumption has also given a boost to production activity
resulting in an increase in capacity utilisation across sectors.

Domestic Indian economic activity does face challenges
from an uninspiring global outlook going forward, but
resilient domestic macroeconomic and financial conditions,
expected dividends from past reforms and new growth
opportunities from global geo-economic shifts, place India
at an advantageous position. The fundamentals of the Indian
economy are sound as it enters its Amrit Kaal, the 25-year
journey towards its centenary as a modern, independent
nation and the real GDP growth for 2023-24 is projected at
6.5% with risks evenly balanced.

TRANSFER TO RESERVES

During the year under review no amount was transferred to
the reserves.

SHARE CAPITAL

There is no change in share capital during the financial year
2022-23.

DIVIDEND

The total dividend for the year ended March 31, 2023 stood at
% 5/- per share (on a equity share capital of 6,16.25,185 shares
of ¥ 10/- each) as compared to ¥ 19/- per share (on a equity
share capital of 1,23,25,037 shares of ¥ 10/- each) in the
previous year ended March 31, 2022.

Your Board of Directors had in their meeting held on October 21,
2022 declared the 1% interim dividend of ¥ 3/- (30%) per equity
share absorbing a sum of ¥1848.75 lakhs. The record date for the
purpose of payment of interim dividend was November 7, 2022
and the said interim dividend was paid in November 2022.

Your Board of Directors had in their meeting held on April
27,2023 declared the 2" interim dividend of ¥ 2/- (20%) per
equity share absorbing a sum of 1232.50 lakhs. The record
date for the purpose of payment of interim dividend was May
11, 2023 and the said interim dividend was paid in May 2023.

Your Board has decided not to recommend final dividend for
the financial year ended March 31, 2023.

DIVIDEND DISTRIBUTION POLICY

Your Company has formulated Dividend Distribution policy
in terms of Regulation 43A of SEBI (Listing Obligations and
Disclosure Requirements) Regulations, 2015.

The Annual dividend generally consists of a few interim
dividend and a final dividend at the year end. The Board of
Directors seeks to balance member needs of returns and
company’s requirement of long term growth. After meeting
internal cash balance towards any strategic investments,
the Company will endeavour to return the rest of the free
cash generated to shareholders through regular dividend.
The said policy as approved by your Board of Directors has
been uploaded on the website of the Company. The dividend
distribution policy is available on https://kewalkiran.com/
uploads/2018/12/Dividend_Distribution_policy.pdf

MATERIAL CHANGES AND COMMITMENTS
AFFECTING THE FINANCIAL POSITION OF YOUR
COMPANY

There have been no material changes and commitments, which
affect the financial position of your company which have
occurred between the end of the financial year to which the
financial statements relate and the date of this Report. There is
no change in the nature of business of your Company.

DISCLOSURES RELATING TO SUBSIDIARIES,
ASSOCIATES AND JOINT VENTURES

White Knitwears Private Limited is a joint venture of your
Company and K-Lounge Lifestyle Limited is a wholly owned
subsidiary of your Company.

FINANCIAL STATEMENTS

Your Company has prepared the Consolidated Financial
Statement in accordance with the applicable Accounting
Standards. The audited consolidated financial statements
together with the Auditor’s Report form part of the
Annual Report.


https://kewalkiran.com/uploads/2018/12/Dividend_Distribution_policy.pdf
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White Knitwears Private Limited and K-Lounge Lifestyle
Limited are yet to commence its respective business.

Pursuant to Section 129(3) of the Companies Act, 2013 a
statement containing the salient features of the financial
statements of the Joint Venture and the subsidiary is attached
to the Financial Statements in Form AOC-1.

The Financial Statements of your Company, Consolidated
Financial Statements along with relevant documents and
separate audited accounts in respect of joint venture and
the subsidiary, are available on the website of your Company
www.kewalkiran.com

CASH FLOW STATEMENT

In conformity with the provisions of Regulation 34(2)(c)of SEBI
(Listing Obligations and Disclosure Requirements) Regulations,
2015, the Standalone and Consolidated Cash Flow Statements
for the year ended March 31, 2023 forms a part of this
Annual Report.

BUSINESS RESPONSIBILITY AND SUSTAINABILITY
REPORT (BRSR)

In conformity with the provisions of Regulation 34 (2)(f) of
the SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015, interalia the Business Responsibility and
Sustainability Report forms a part of this annual report.

CREDIT RATING

CRISIL, India’s leading ratings, research, risk and policy
advisory company has assigned ‘AA- / Stable’ for the banking
facilities of the company. This will further ensure superior
credit terms from the financial market and banks.

INVESTOR EDUCATION AND PROTECTION FUND
(IEPF)

Unclaimed Dividend

Pursuant to the provisions of Section 124(5) of the Companies
Act, 2013, if the dividend transferred to the Unpaid Dividend
Account of the Company remains unpaid or unclaimed for

a period of seven years from the date of such transfer then
such unclaimed or unpaid dividend shall be transferred by the
Company along with interest accrued, if any to the Investor
Education and Protection Fund (‘the IEPF’), a fund established
under sub-section (1) of section 125 of the Act. The details
of unclaimed/unpaid dividend are available on the website of
your Company viz. www.kewalkiran.com

The Company had during the financial year, accordingly,
transferred to IEPF, the unpaid and unclaimed dividend
amounts pertaining to 4" interim 2014-15 of ¥ 4365/-, Final
Dividend 2014-15 of % 3,805/-, 1" Interim Dividend 2015-16
of ¥ 64,820/- 2 Interim Dividend 2015-16 of ¥ 13,796/-, 3™
Interim Dividend 2015-16 of ¥ 23,968/-.

Mandatory Transfer of Shares to Demat Account of
Investors Education and Protection Fund Authority (IEPFA)
in case of unpaid/ unclaimed dividend on shares for a
consecutive period of seven years

In terms of Section 124(6) of the Companies Act, 2013 read
with Rule 6 of the Investor Education and Protection Fund
Authority (Accounting, Audit, Transfer and Refund) Rules,
2016, (as amended from time to time) (IEPF Rules) shares on
which dividend has not been paid or claimed by a shareholder
for a period of seven consecutive years or more are to be
credited to the Demat Account of Investor Education and
Protection Fund Authority (IEPFA) within a period of thirty
days of such shares becoming due to be so transferred.

Upon transfer of such shares, all benefits (like bonus, etc.),

if any, accruing on such shares shall also be credited to such
Demat Account and the voting rights on such shares shall
remain frozen till the rightful owner claims the shares. Shares
which are transferred to the Demat Account of IEPFA can be
claimed back by the shareholders from IEPFA by following the
procedure prescribed under the aforesaid rules. The Company
sends out individual communication to the concerned
Members whose shares are liable to be transferred to IEPFA
on a continuous basis, to take immediate action in the matter.

An aggregate of 2,035 shares are transferred to the IEPFA
till date.

The below mentioned is the information relating to outstanding dividend accounts and the due dates for claiming dividends.

Financial year

Date of allotment/
declaration

Unclaimed Dividend
(in¥)

Last date for claiming
dividend

Final Dividend 2015-16 September 7, 2016 9891 October 13, 2023
1stInterim Dividend 2016-17 October 27,2016 18756 December 2, 2023
2" Interim Dividend 2016-17 January 27,2017 23222 March 4, 2024

Final Dividend 2016-17 September 7, 2017 3207 October 13, 2024
15t Interim Dividend 2017-18 April 25,2017 20272 May 25, 2024

2" Interim Dividend 2017-18 October 14, 2017 16750 November 20, 2024
3 Interim Dividend 2017-18 January 18, 2018 56259 February 23, 2025
4" Interim Dividend 2017-18 March 10, 2018 18595  April 15,2025

Final Dividend 2017-18 September 4, 2018 9060 October 8, 2025

15t Interim Dividend 2018-19 July 21, 2018 24556  August 23, 2025
2" Interim Dividend 2018-19 October 25, 2018 35440 November 29, 2025
3 Interim Dividend 2018-19 January 23, 2019 63940 February 26, 2026
4% Interim Dividend 2018-19 March 7, 2019 31095  April 13,2026

Final Dividend 2018-19 September 18, 2019 6870 October 19, 2026
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Date of allotment/

Financial year

Unclaimed Dividend Last date for claiming

declaration (in¥) dividend
15t Interim Dividend 2019-20 June 20, 2019 37642 July 23,2026
2" Interim Dividend 2019-20 October 22, 2019 35160 November 22, 2026
39 Interim Dividend 2019-20 January 28, 2020 64350 March 3, 2027
4 |Interim Dividend 2019-20 May 26, 2020 23140 July 2, 2027
Final dividend 2019-2020 September 15, 2020 7812 October 22, 2027
15t Interim Dividend 2020-21 October 22, 2020 52979 November 27, 2027
27 Interim Dividend 2020-21 January 22, 2021 60690  February 25, 2028
1t Interim Dividend 2021-22 October 28, 2021 52477 December 3, 2028
2" Interim Dividend 2021-22 January 27, 2022 125681 March 4, 2029
39 Interim Dividend 2021-22 May 11, 2022 144112 June 11, 2029
15t Interim Dividend 2022-23 October 21, 2022 292599  November 23,2029

The web-addresses of the company and IEPF Authority, where
the details of unpaid and unclaimed amounts lying with the
company are uploaded, are https://kewalkiran.com/investor.
html#Unpaid+Dividend+Data and http://www.iepf.gov.in/

NODAL OFFICER

The nodal officer appointed by your company under the
provisions of IEPF is Mr. Abhijit Warange, Vice President -
Legal & Company Secretary and the web-address on which

the said details are available is https://kewalkiran.com/investor.

html#IEPF+Nodal+Officer

DIRECTORS
Re-appointment of Director retiring by rotation

In accordance with the provisions of the Companies Act, 2013
and the Articles of Association of your company, Mr. Dinesh P.
Jain (DIN: 00327277), Director of your Company would retire
by rotation at the ensuing Annual General Meeting and being

eligible has offered himself for re-appointment.

KEY MANAGERIAL PERSONNEL

Your Company has recognised the following persons as
Key Managerial Personnel (KMP) in accordance with the
Companies Act, 2013.

1. Mr. Kewalchand P. Jain - Chairman and
Managing Director

2. Mr. Hemant P. Jain - Joint Managing Director
3. Mr. Dinesh P. Jain - Whole-time Director
4. Mr. Vikas P. Jain — Whole-time Director
5. *Mr Bharat Adnani - Chief Financial Officer (CFO)
6. *Mr. Nimesh Anandpara - Deputy Chief
Financial Officer
7. Mr. Abhijit Warange - Vice President - Legal &

Company Secretary

“Mr Bharat Adnani was appointed as CFO & KMP w.e.f January 21, 2023
* Mr. Nimesh Anandpara was appointed as KMP w.e.f. May 11, 2022.

COMPLIANCE WITH THE CODE OF CONDUCT

Your company has put in place a Code of Conduct effective
January 14, 2006, for its Board Members and Senior
Management Personnel. Declaration of compliance with

the Code of Conduct has been received from all the Board
Members and Senior Management Personnel as stipulated
under Regulation 26(3) of SEBI (Listing Obligations and
Disclosure Requirements) Regulations, 2015. A certificate to
this effect from the Chairman & Managing Director forms a
part of this Report.

COMPLIANCE WITH THE CODE OF
INDEPENDENT DIRECTORS

Your company has put in place a Code of Independent
Director approved in the Board Meeting held on May 10,
2014, for its Independent Directors. Declaration of compliance
with the code has been received from all the Independent
Directors of your Company as required under Section 134 (3)
(d) of Companies Act, 2013 and SEBI (Listing Obligations and
Disclosure Requirements) Regulations, 2015. A certificate to
this effect from the Chairman and Managing Director forms a
part of this Report.

DECLARATION BY INDEPENDENT DIRECTORS

The Company has received declarations from all the
Independent Directors of the Company confirming that they
meet with the criteria of independence as prescribed under
Sub Section (6) of Section 149 of the Companies Act, 2013
read with Rule 6(1) and (2) of the Companys (Appointment and
Qualification of Directors) Rules, 2014 together SEBI (Listing
Obligations and Disclosure Requirements) Regulations, 2015.

GENERAL

Your Directors state that no disclosure or reporting is required
in respect of the following items as there were no transactions
on these items during the year under review:

1. Issue of Equity Shares with differential rights as to
dividend, voting or otherwise.

2. Issue of shares (including Sweat Equity Shares)
to employees of the Company under any scheme
and ESOS.
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3. Issue of shares pursuant to SEBI (Employees Stock
Option scheme) Regulations and SEBI (Share Based
Employee Benefit) Regulation, 2014.

4. Issue of shares on Preferential basis pursuant to
Section 62 of Companies Act, 2013 and SEBI
(Listing Obligations and Disclosure Requirements)
Regulations, 2015.

BOARD MEETINGS

The details of the number and dates of meetings of the Board
of Directors held during the Financial Year 2022-23 forms part
of the Corporate Governance Report.

COMMITTEES

The disclosure of composition of all Committees constituted by
your Board under the Act and the Listing Regulations and the
changes if any in the composition of such Committees during

the year as well as the number and dates of the meetings of

the Committee are given in the Corporate Governance report,

which forms part of this Annual Report.

DIRECTORS' RESPONSIBILITY STATEMENT

Pursuant to the requirement under Section 134(3)(c) read
with Section 134(5) of the Companies Act, 2013 with
respect to Director's Responsibility Statement, it is hereby
confirmed that:

(a) in the preparation of the annual accounts for the
financial year ended March 31, 2023, the applicable
accounting standards had been followed along with
proper explanation relating to material departures;

(b) the directors have selected such accounting policies
and applied them consistently and made judgments
and estimates that are reasonable and prudent so as
to give true and fair view of the state of affairs of the
Company at the end of the financial year and of the
profit and loss of the Company for that period;

() the directors had taken proper and sufficient care
for the maintenance of adequate accounting records
in accordance with the provisions of the Companies
Act, 2013 for safeguarding the assets of the
Company and for preventing and detecting fraud and
other irregularities;

(d) the directors had prepared the accounts for the
financial year ended March 31, 2023 on a ‘going
concern’ basis;

(e) the directors had laid down internal financial controls
to be followed by the company and that such
internal financial controls are adequate and were
operating effectively;

(f) the directors had devised proper systems to ensure
compliance with the provisions of all applicable
laws and that such systems were adequate and
operating effectively.

INTERNAL FINANCIAL CONTROLS WITH
REFERENCE TO FINANCIAL STATEMENTS

Your Company has an Internal Control system, commensurate
with the size, scale and complexity of its operations. The
Internal Auditors monitor and evaluate the efficacy and
adequacy of the Internal Control System in the Company, its
compliance with operating systems, accounting procedures
and policies at all the Company locations. Based on the report
of Internal Auditors, process owners undertake corrective
action in their respective areas and thereby strengthen

the controls.

The Audit Committee of the Board of Directors actively
reviews the adequacy and effectiveness of the Internal Control
System and suggests improvements to strengthen the same.

The Audit Committee of the Board of Directors, Statutory
Auditors and the Business Heads are periodically apprised

of the Internal Audit findings and corrective actions taken.
Audit plays a key role in providing assurance to the Board of
Directors. Significant audit observations and corrective actions
thereon are presented to the Audit Committee of the Board.

Your Board has also reviewed the Internal Processes,
System and the Internal Financial Control and the Directors'
Responsibility Statement contain a confirmation as regards
adequacy of the Internal Financial Controls.

Details of Internal Financial Controls and its adequacy are
included in the Management Discussion and Analysis Report
(‘MDAR’) which forms part of this Report.

AUDITORS

The Members of the Company in the 31°t Annual General
Meeting held on September 6, 2022 had appointed M/s. Jain
& Trivedi, Chartered Accountant, as the Statutory Auditors
and M/s. N.A. Shah Associates LLP as the Joint Statutory
Auditors of the Company for a period of five years i.e. to hold
office from the conclusion of 31t Annual General Meeting

till the conclusion of the 36™ Annual General Meeting of the
Company to be held in the year 2027.
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AUDIT REPORT

There are no Qualification or Adverse Remark in the Auditors
report which require any explanation from the Board of
Directors. The Auditors Report on financial statements forming
part of this Annual Report is self-explanatory and do not call
for any further comments. During the year under review, no
frauds were reported by the auditor under section 143(12) of
Companies Act, 2013.

DEPOSITS

Your Company has not accepted any public deposits within
the meaning of Section 73 and 74 of the Companies Act, 2013
read with Companies (Acceptance of Deposit) Rules, 2014
during Financial Year 2022-23.

PARTICULARS OF LOANS, GUARANTEES OR
INVESTMENTS UNDER SECTION 186 OF THE
COMPANIES ACT, 2013

Other than a loan for an amount of ¥ 286.12 Lacs (including
interest) to its wholly owned subsidiary K-Lounge Lifestyle
Limited your Company has not given any other loans or
guarantee during the financial year 2022-23. The acquisitions
of securities of any other body corporate are within the limit
specified u/s 186 of the Companies Act, 2013. The details of
the same are given in the notes to financial statements.

CONSERVATION OF ENERGY, TECHNOLOGY
ABSORPTION AND FOREIGN EXCHANGE
EARNINGS AND OUTGO

The details of conservation of Energy, Technology Absorption
and Foreign Exchange Earnings and Outgo stipulated under
Section 134(3)(m) of the Companies Act, 2013 read with

Rule 8 of the Companies (Accounts) Rules, 2014 is given as
Annexure |.

RELATED PARTY TRANSACTIONS

Suitable disclosure as required by the Accounting Standard
(AS-24) has been made in the notes to the Financial Statement.

PARTICULARS OF CONTRACTS OR
ARRANGEMENTS WITH RELATED PARTIES
REFERRED TO IN SUB-SECTION (1) OF SECTION
188 OF THE COMPANIES ACT, 2013

The particulars of contracts or arrangements with related
parties referred to in Section 188(1) of the Companies Act,
2013 is given in Annexure - Il.

There were no material related party transaction during
the year under review with Promoters, Directors or Key
Managerial Personnel which may have potential conflict
of interest with the company at large. The Company

has developed a Related Party transactions framework
through standard operating procedures for the purpose of
identification and monitoring of such transactions.

All Related Party Transactions are placed before the Audit
Committee. A statement of all Related Party Transactions is
placed before Audit Committee for its review on a quarterly
basis, specifying the nature, value and terms and conditions
of the transactions for approval. The policy on Related Party
transactions as approved by the Board of Directors has
been uploaded on the website of the Company. The web-
link to the Related Party Policy is https://kewalkiran.com/
uploads/2019/01/Related_party_policy.pdf

RISK MANAGEMENT

Your Company has a Risk Management Committee which has
been entrusted with the responsibility to assist the Board in
(a) Overseeing and approving the Company’s enterprise wide
risk management framework; and (b) Overseeing that all the
risks that the organisation faces such as strategic, financial,
credit, market, liquidity, security, property, IT, legal, regulatory,
reputational and other risks have been identified and assessed
and there is an adequate risk management infrastructure in
place capable of addressing those risks.

The Committee has adopted a Risk Management Policy in
accordance with Companies Act, 2013 and SEBI (Listing
Obligations and Disclosure Requirements) Regulations, 2015
which has been approved by Board of Directors.

Your Company manages, monitors and reports on the
principal risks and uncertainties that can impact its ability to
achieve its strategic objectives. Your Company’s management
systems, organisational structures, processes, standards,
code of conduct and behaviours together governs how the
Group conducts the business of the Company and manages
associated risks.

VIGIL MECHANISM / WHISTLE BLOWER POLICY

Fraud free and corruption free work culture has been core

of your company. In view of the potential risk of fraud and
corruption due to rapid growth and geographic spread of
operation, your company has put an even greater emphasis to
address this risk.

To meet this objective your company has adopted a Whistle
Blower Policy establishing Vigil Mechanism to provide a
formal mechanism to the Directors and employees to report
their concern about unethical behavior, actual or suspect
fraud or violation of the Company's Code of Conduct or
ethics policy. The Policy provides for adequate safeguards
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against victimisation of employee who avail of the mechanism
and also provides for direct access to the Chairman of the
Audit Committee.

It is affirmed that no personnel of the company have been
denied access to the Audit Committee in the Financial Year
2022-23.

The Policy on whistle blower/ vigil mechanism may be
accessed on the Company website at https://kewalkiran.com/
uploads/2019/01/Whistle_Blower_Policy.pdf

SIGNIFICANT AND MATERIAL ORDERS PASSED
BY THE REGULATORS OR COURTS OR TRIBUNALS

There are no significant and/or material orders passed by the
Regulators or Courts or Tribunal which would impact the going
concern status of the Company and its future operation.

SECRETARIAL AUDIT

Pursuant to the provisions of Section 204 of the Companies
Act, 2013 read with rule 9 of Companies (Appointment and
Remuneration of Managerial Personnel) Rules, 2014, the
Company has appointed Mr. Ummedmal P. Jain, proprietor

of M/s U. P. Jain & Co (C.P. No. 2235) to undertake the
Secretarial Audit of the Company. The Secretarial Audit
Report is included as Annexure Il and forms an integral part of
this report.

There are no Qualification, Reservation or Adverse Remark
in the Secretarial Audit report which require any explanation
from the Board of Directors.

SECRETARIAL STANDARDS

Your company has complied with all applicable Secretarial
Standards issued by Institute of Company Secretaries of India
on Meetings of Board of Directors, General Meeting, Dividend
and The Board’s Report.

COMPANY'’S POLICY ON DIRECTOR’S
APPOINTMENT, REMUNERATION AND EVALUATION

In terms of the applicable provision of the Companies Act,
2013 read with rules made thereunder and SEBI (Listing
Obligations and Disclosure Requirements) Regulations, 2015,
your Board had approved the Nomination and Remuneration
Policy and Evaluation Policy as recommended by Nomination
and Remuneration Committee, in the Board Meeting held

on October 10, 2014. The Nomination and Remuneration
Committee has incorporated the criteria for determining
qualifications, positive attribute and independence of Director
in the Nomination and Remuneration and Evaluation Policy in
terms of provision of Section 178(3) and Regulation 19 of SEBI
(Listing Obligations and Disclosure Requirements) Regulations,
2015. Company'’s policy on directors’ appointment and
remuneration and the criteria for determining qualifications,
positive attributes and independence of a Director is given at
https://kewalkiran.com/uploads/2018/12/nomination_and_
remuneration_policy.pdf

The said policy envisages the criteria for selection and
appointment of Board Members like determining qualification,
positive attributes and independence of director, etc. It also
lays down the framework in relation to remuneration of

Directors, Key Managerial Personnel and Senior Management
of the Company. The detail of the remuneration policy of

the Company is given in the Corporate Governance Report,
which forms part of this Annual Report. The said policy also
lays down the criterion for payment of remuneration to Non-
Executive Directors and the web-link of the same is https://
kewalkiran.com/uploads/2018/12/criteria-for-payment-to-
non-executive-directors.pdf

ANNUAL BOARD EVALUATION

Your Board has adopted a formal mechanism for evaluating its
performance and as well as that of its committee and individual
directors, including the chairman of the Board.

The criteria for performance evaluation of the Board include
aspects like Board composition and structure effectiveness

of Board processes, information and functioning, experience,
competencies, etc. The exercise was carried out through a
structured evaluation process covering various aspects of

the Boards functioning such as composition of the Board and
Committees, experience and competencies, performance of
specific duties and obligations, governance issues etc. Separate
exercise was carried out to evaluate the performance of
Individual Directors including the Board Chairman who was
evaluated on parameters such as attendance, contribution at the
meetings and otherwise, independent judgment, safeguarding of
minority shareholders interest, etc.

The evaluation of the Independent Directors was carried out
by the entire Board and that of the Chairman and the Non-
Independent Directors were carried out by the Independent
Directors. The Directors were satisfied with the evaluation
results, which reflected the overall engagement of the Board
and its Committees with the Company.

REMUNERATION OF DIRECTORS AND EMPLOYEES

The information required under section 197(12) of the
Companies Act, 2013 read with rule 5(2) and 5(3) of Companies
(Appointment and Remuneration of Managerial Personnel) Rules,
2014 and forming part of the Directors' report for the year ended
March 31, 2023 and the prescribed particulars of employees
required under Rule 5(1) of the Companies (Appointment and
Remuneration of Managerial Personnel) Rules, 2014 are attached
as 'Annexure-1V' and forms part of this report.

Save and except the relation between the Executive Directors
inter se (the executive directors are brothers) none of the
employees listed in the said annexure is a relative of any
Director of the company. None of the employees (save and
except the Executive Directors) hold (by himself or along

with his/her spouse and dependent children) more than two
percent of the equity shares of the company.

CORPORATE SOCIAL RESPONSIBILITY (CSR) REPORT

The Corporate Social Responsibility Committee has
formulated and recommended to the Board a Corporate
Social Responsibility Policy of the Company indicating the
activities to be undertaken by the Company which has been
approved by the Board. The CSR Policy may be accessed
on the Company'’s website at https://kewalkiran.com/
uploads/2018/12/CSR_policy.pdf . The Company considers
CSR spend in the areas of Healthcare, Education, Animal
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welfare and such other areas as the Board may deem fit

from time to time so as to qualify as a Corporate Social
Responsibility spend pursuant to the Corporate Social
Responsibility Policy of the Company and in accordance with
the provisions of the Companies Act 2013 and the rules made
there under.

The report on Corporate Social Responsibility initiatives as
required under Companies (Corporate Social Responsibility
Policy) Rules, 2014 is given as Annexure-V.

EXTRACT OF ANNUAL RETURN

Pursuant to amendment to Section 92 of the Act read with
the Rule 12 of Companies (Management and Administration)
Rules, 2014, your Company is not required to provide extract
of Annual Return (Form MGT-9) as part of the Board’s Report.
Annual Return as at March 31, 2023 is available on website of
the Company www.kewalkiran.com

ENVIRONMENT AND SAFETY

Your Company is conscious of the importance of
environmentally clean and safe operations. Your Company’s
policy requires conduct of operations in such a manner, so as to
ensure safety of all concerned, compliances with environmental
regulations and preservation of natural resources. The Company
provides a safe and healthy workplace focussing on creating
right safety culture across the organisation and aims to achieve
ultimate goal of zero injuries to all its employees and all
stakeholders associated with the Company’s operations.

MAINTENANCE OF COST RECORD

Your Company is not required to maintain cost record as
specified by the Central Government under section 148(1) of
the Companies Act, 2013.

MANAGEMENT DISCUSSION AND ANALYSIS
REPORT

A detailed review of Industry Structure and Developments,
Internal Control System, Risk and Concern, operations,
performance and future outlook of the company is given
separately under the head Management Discussion and

Analysis Report as stipulated under Regulation 34(2)(e) of SEBI
(Listing Obligations and Disclosure Requirements) Regulations,
2015 and forms a part of this Annual Report.

CORPORATE GOVERNANCE

Your Company is committed to maintain the highest standards
of Corporate Governance and adhere to the Corporate
Governance requirements set out by SEBI. Your Company

has also implemented several best Corporate Governance
practices as prevalent globally.

The report on Corporate Governance as stipulated under SEBI
(Listing Obligations and Disclosure Requirements) Regulations,
2015 forms a part of the Annual Report.

The requisite certificate from the Auditors, M/s. Jain &
Trivedi, Chartered Accountants and M/s N.A Shah Associates
LLP, Chartered Accountants, confirming the compliance of
conditions of Corporate Governance as stipulated under SEBI
(Listing Obligations and Disclosure Requirements) Regulations,
2015 forms a part of this report.

DISCLOSURES PERTAINING TO THE SEXUAL
HARASSMENT OF WOMEN AT THE WORKPLACE
(PREVENTION, PROHIBITION AND REDRESSAL)
ACT, 2013

The company has in place a Policy for prevention of Sexual
Harassment at the Workplace in line with the requirements
of the Sexual Harassment of Women at the Workplace
(Prevention, Prohibition & Redressal) Act, 2013. Internal
Complaints Committee (ICC) has been set up to redress
complaints received regarding sexual harassment. All
employees (permanent, contractual, temporary, trainees) are
covered under this policy.

The following is a summary of sexual harassment complaints
received and disposed of during the year:

(a) Number of complaints pending at the beginning of the
year; O

(b) Number of complaints received during the year: O

(c) Number of complaints disposed of during the year: O

(d) Number of cases pending at the end of the year:

Not Applicable

ACKNOWLEDGEMENTS

Your Board would like to place on record its sincere
appreciation for the wholehearted support and contribution
made by its customers, its shareholders and all its employees
across the country, as well as the various Government
Departments, Banks, Distributors, Suppliers and other
business associates towards the conduct of efficient and
effective operations of your Company.

For and on behalf of the Board

Kewalchand P. Jain
Place: Mumbai Chairman & Managing Director
Dated: August 2, 2023 DIN: 00029730


http://www.kewalkiran.com

STRATEGIC REPORT

STATUTORY REPORTS

FINANCIAL STATEMENTS

CONSERVATION OF ENERGY

Your company had taken up energy conservation
activities, guided by a professional firm with 40
years’ experience, M/s Econ Engineers, on several
fronts, from the Head office and other offices, to all
manufacturing units.

The major steps taken at various locations were
as under:

Energy Conservation Teams were formed at all
large facilities and were provided with all relevant
monitoring instruments.

Energy Efficiency of Air Conditioning Systems and
equipment was improved:

i At the Offices since air conditioning was the major
load, your company set up regular monitoring
of all the air conditioning equipment, assessing
the three major energy efficiency parameters
of temperature difference between supply and
return air, flow rate and the power used, for all the
air conditioning equipment, including Ductables,
Cassette, Split and Window Air conditioners.
Whereever short falls were detected, corrective
action was immediately taken to restore the
equipment to rated parameters.

ii.  The practice of monitoring of the air conditioning
equipment was adopted at all the factories also.

ANNEXURE |

Regular monitoring resulted in both improved
performance and energy saving.

iii.  Old air conditioners were replaced by 5 Star
ones: At a number of locations, wherever the
air conditioners were very old, or working for
long periods, they were replaced by the modern
energy efficient 5 Star Split air conditioners. This
added to the energy savings.

Lighting Energy Conservation:

i. [llumination levels were checked at all locations;
excess lights were removed and lights were
switched on only when required;

ii.  Energy efficient lights were adopted, including the
use of LEDs

Improving Power Factor:

The power factor was being controlled mostly by
Automatic Power Factor Controllers. However, these
were studied to optimise the maintenance of P.F. above
0.98; the monthly bonuses earned in the electricity bills
will offset the investments in short periods.

Improving Efficiency of Boilers at the Factories:

i Regular Monitoring of the various parameters
important for maintaining high efficiency in Boilers
yielded ways to improve their efficiency. This was
diligently taken up; maintenance was improved
and done regularly resulting in useful fuel savings.

ii.  Systems were installed to monitor the distribution
of steam, including at pressure reducing stations
and at steam traps, to ensure that the required
steam quality and pressure was available at the
various equipment using steam, e.g. tumble driers,
washers, steam irons, etc. This enabled high
productivity of the equipment.

Improving efficiency of driers, ashers, steam irons, etc.
at the Factories:

i Regular Monitoring of the various parameters
important for maintaining high efficiency in the
driers and washers, etc., ensured that the cycles
were completed not only within rated times but
also often ahead of time.

ii.  Inwasher's steam usage was restricted to those
cycles where temperature required was 90°C.

For all other cycles the recovered hot water was
used. This yielded useful savings in the use of steam,
electricity and operation period.

Regular monitoring of all important parameters relating
to improved maintenance were adopted in a dedicated
way, to improve plant and equipment availability.

Leakages of steam and compressed air were minimised
and plant productivity improved.
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UTILISING ALTERNATE SOURCES OF ENERGY

The Company already has a 600 KW Wind Generator
in Gujarat which provides most of the electricity at
your company'’s Vapi Factory.

Serious efforts are on to explore the feasibility of Roof
Top Solar Power Generation. The Central Govt. has
offered to provide the necessary impetus and funds,
and the State Governments are gearing up to accept all
the surplus energy generated allowing direct feeding
into their Grid. Hence we expect this will soon be
viable and we will consider their use at our factories.

The capital investment on energy conservation
equipment is estimated as approx. ¥ 5,00,000/-

TECHNOLOGY ABSORPTION

Your company continues to use the latest technologies
for improving the productivity and quality of its
products. The company's operations do not require
significant import of technology.

FOREIGN EXCHANGE EARNINGS AND
OUTGO

Activities relating to exports, initiatives taken to
increase exports, development of new export markets
for products and services and export plans.

Total Foreign Exchange used and earned:
FOB Value earned 322,16,14,070
Total Foreign Exchange outgo 31,61,18,275
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ANNEXURE-II

Particulars of Contracts/Arrangement with related parties
(Pursuant to clause (h) of sub-section (3) of section 134 of the Companies Act, 2013 and
Rule 8(2) of the Companies (Accounts) Rules, 2014)

This form pertains to the disclosure of particulars
of contracts/arrangements entered into by the
company with related parties referred to in sub
section (1) of Section 188 of the Companies Act,
2013 including certain arm’s length transactions
under the third proviso thereto

1.

Details of contracts or arrangements or transactions
not at arm’s length basis

Leave and License of premises owned by the
promoters

(a)

Name(s) of the related party and nature of
relationship: Mr. Kewalchand P. Jain, Mr. Hemant
P. Jain, Mr. Dinesh P. Jain, Mr. Vikas P. Jain and
Mrs. Shantaben P. Jain.

Mr. Kewalchand P. Jain is the Chairman and
Managing Director, Mr. Hemant P. Jain is the
Joint Managing Director, Mr. Dinesh P. Jain and
Mr. Vikas P. Jain are Wholetime Directors of
the Company. Mrs. Shantaben P. Jain is one of
the promoters of the company and the mother
of Mr. Kewalchand P. Jain, Mr. Hemant P. Jain,
Mr. Dinesh P. Jain and Mr. Vikas P. Jain.

Nature of contracts/ arrangements/
transactions - Leave and license of premises
from Mr. Kewalchand P. Jain, Mr. Hemant P.
Jain, Mr. Dinesh P. Jain, Mr. Vikas P. Jain and
Mrs. Shantaben P. Jain

SR

@]

Duration of the contracts/ arrangements/
transactions - September 1, 2019 to August
31, 2024.

Salient terms of the contracts or arrangements
or transactions including the value, if any - Leave
and license of premises as detailed below:-

a.

Premises being Unit No. A-1, Synthofine
Estate, Opp Virwani Industrial Estate,
Goregaon (East), Mumbai - 400 063 from
Mr. Kewalchand P. Jain, Chairman and
Managing Director on monthly rent of
¥34,500/- (Rupees Thirty Four Thousand
Five Hundred only):

Premises being Unit No. A-2, Synthofine
Estate, Opp Virwani Industrial Estate,
Goregaon (East), Mumbai - 400 063 from
Mr. Vikas P. Jain, Wholetime Director on
monthly rent of ¥ 23,000/- (Rupees Twenty
Three Thousand only);

Premises being Unit No. A-3, Synthofine
Estate, Opp Virwani Industrial Estate,
Goregaon (East), Mumbai - 400 063 from
Mr. Hemant P. Jain, Joint Managing Director
on monthly rent of ¥ 23,000/-(Rupees
Twenty Three Thousand only) ;

Premises being Unit No. A-4, Synthofine
Estate, Opp Virwani Industrial Estate,
Goregaon (East), Mumbai - 400 063 from
Mr. Dinesh P. Jain, Wholetime Director on
monthly rent of ¥ 23,000/-(Rupees Twenty
Three Thousand only);

Premises being Unit No. A-5, Synthofine
Estate, Opp Virwani Industrial Estate,
Goregaon (East), Mumbai - 400 063 from
joint owners Dinesh P. Jain and Vikas P. Jain,
Wholetime Directors on monthly rent of

% 23,000/-(Rupees Twenty Three Thousand
only);

Premises being Unit No. A-8, Synthofine
Estate, Opp Virwani Industrial Estate,
Goregaon (East), Mumbai - 400 063 from
joint owners Kewalchand P. Jain, Chairman
and Managing Director and Hemant P. Jain,
Joint Managing Director on monthly rent of
% 18,000/-(Rupees Eighteen Thousand only);

Premises being Unit No. C-3, Synthofine
Estate, Opp Virwani Industrial Estate,
Goregaon (East), Mumbai - 400 063

from joint owners Mr. Kewalchand P. Jain,
Chairman and Managing Director and

Mr. Hemant P. Jain, Joint Managing Director

Kewal Kiran Clothing Limited | Annual Report 2022-23

61



62

on monthly rent of ¥ 25,300/- (Rupees

Twenty Five Thousand Three Hundred only);

h.  Premises being Unit No. C-4, Synthofine
Estate, Opp Virwani Industrial Estate,
Goregaon (East), Mumbai - 400 063 from
joint owners Dinesh P. Jain and Vikas P. Jain,
Wholetime Directors on monthly rent of
% 25,300/- (Rupees Twenty Five Thousand
Three Hundred only);

Premises being Unit No. 3, Devare House ,
Dadar (west) , Mumbai - 400 028 from joint
owners Shantaben P. Jain, Promoter, and
Kewalchand P. Jain, Chairman and Managing
Director and Hemant P. Jain, Joint Managing
Director on monthly rent of ¥ 1,08,000/-
(Rupees One Lakh Eight Thousand only) and
an interest free refundable security deposit
of ¥ 6,48,000/- (Rupees Six Lakhs Forty
Eight Thousand only);

j. Premises being Unit No. 104, Devare House
, Dadar (west) , Mumbai - 400 028 from
Shantaben P. Jain, Promoter on monthly
rent of ¥ 22,500/- (Rupees Twenty Two
Thousand Five Hundred only) and an
interest free refundable security deposit of
% 1,35,000/-(Rupees One Lakhs Thirty Five
Thousand only)

(e) Justification for entering into such contracts or
arrangements or transactions - A few premises
are used by the company for operating its
stitching units and a few other premises are used
by the company to operate a retail outlet. The
licensee fee for the said premises is lower than
the ongoing market rent.

(f)  Date(s) of approval by the Board - July 24, 2019
(g)  Amount paid as advance, if any - No

(h)  Date on which the special resolution was passed
in general meeting as required under first proviso
to section 188 - NA

Remuneration paid to Mr. Pankaj K. Jain, ‘President
- Retail’ being relative of the Executive Director

a.  Name(s) of the related party and nature of
relationship: Mr. Pankaj K. Jain is the son of
Mr. Kewalchand P. Jain, Chairman and Managing
Director of the Company.

b.  Nature of contracts/ arrangements/ transactions
- Employment with the company in the capacity
of an employee

c.  Duration of the contracts/ arrangements/
transactions - From September 1, 2021

d.  Salient terms of the contracts or arrangements or
transactions including the value, if any - Annual
CTC of ¥ 50,00,000/-

2,
Olntegrltl
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Justification for entering into such contracts

or arrangements or transactions - Mr. Jain

is a qualified Chartered Accountant and has
experience in finance and retail operation and the
company will be benefited with his expertise.

Date(s) of approval by the Board - May 26, 2021
Amount paid as advance, if any - No

Date on which the special resolution was passed
in general meeting as required under first proviso
to section 188 - NA

Remuneration paid to Mr. Hitendra H. Jain,
‘President - Addictions’ being relative of the
Executive Director

a.

Name(s) of the related party and nature of
relationship: Mr. Hitendra H. Jain is the son of
Mr. Hemant P. Jain, Joint Managing Director of
the Company

Nature of contracts/ arrangements/ transactions
- Employment with the company in the capacity
of an employee

Duration of the contracts/ arrangements/
transactions - from September 1, 2021

Salient terms of the contracts or arrangements or
transactions including the value, if any - Annual
CTC of ¥ 50,00,000/-

Justification for entering into such contracts or
arrangements or transactions - Mr. Jain holds a
Masters of Science in International Business from
the Leeds University Business School and has
experience in retail operation and the company
will be benefited with his expertise.
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f. Date(s) of approval by the Board - May 26, 2021

g.  Amount paid as advance, if any - No

h.  Date on which the special resolution was passed
in general meeting as required under first proviso
to section 188 - NA

Remuneration paid to Mr. Yash V. Jain, ‘Manager -
Sales’ being relative of the Executive Director

a.  Name(s) of the related party and nature of
relationship: Mr. Yash V. Jain is the son of
Mr. Vikas P. Jain, Wholetime Director of
the Company

b.  Nature of contracts/ arrangements/ transactions
- Employment with the company in the capacity
of an employee

c.  Duration of the contracts/ arrangements/
transactions - from June 1, 2021

d.  Salient terms of the contracts or arrangements or
transactions including the value, if any - Annual
CTC of % 20,00,000/-

e. Justification for entering into such contracts or
arrangements or transactions - Mr. Jain holds a
degree of Bachelor in Management Studies from
the University of Mumbai and has also perceived
Executive Education Programme from London
School of Business and Finance and the company
will be benefited with his expertise.

f. Date(s) of approval by the Board - May 26, 2021
g.  Amount paid as advance, if any - No

Date on which the special resolution was passed
in general meeting as required under first proviso
to section 188 - NA

Remuneration paid to Mr. Jai D. Jain, ‘Manager -
Production and Development’ being relative of the
Executive Director

a.

Name(s) of the related party and nature
of relationship: Mr. Jai D. Jain is the son of
Mr. Dinesh P. Jain, Wholetime Director of
the Company

Nature of contracts/ arrangements/ transactions
- Employment with the company in the capacity
of an employee

Duration of the contracts/ arrangements/
transactions - from June 1, 2021 upto
September 30, 2022

Salient terms of the contracts or arrangements or
transactions including the value, if any -
Annual CTC of % 10,00,000/-

Justification for entering into such contracts or
arrangements or transactions - Mr. Jain holds
a degree of Bachelor in Commerce from the
University of Mumbai and the company will be
benefited with his expertise.

Date(s) of approval by the Board - May 26, 2021
Amount paid as advance, if any - No

Date on which the special resolution was passed
in general meeting as required under first proviso
to section 188 - NA

Remuneration paid to Ms. Nami D. Jain, ‘Manager -
HR’ being relative of the Executive Director

a.

Name(s) of the related party and nature of
relationship: Ms. Nami D. Jain is the daughter
of Mr. Dinesh P. Jain, Wholetime Director of
the Company

Nature of contracts/ arrangements/ transactions
- Employment with the company in the capacity
of an employee

Duration of the contracts/ arrangements/
transactions - from February 1, 2020

Salient terms of the contracts or arrangements or
transactions including the value, if any - Annual
CTC of % 5,00,008/-

Justification for entering into such contracts or
arrangements or transactions - Ms. Jain holds

a degree of Bachelor in Management Studies
from University of Mumbai. Ms. Jain has done
Management of Business Administration (MBA)
from Welingkar Institute and the company will be
benefited with her expertise.

Date(s) of approval by the Board - January
28, 2020.

Amount paid as advance, if any - No
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Date on which the special resolution was passed
in general meeting as required under first proviso
to section 188 - NA

Professional Fees paid to M/s. Pandya & Co.,
Advocates & Notary

a.

Name(s) of the related party and nature of
relationship: Mr. Nimesh G. Pandya, Independent
Director of the Company

Nature of contracts/ arrangements/ transactions
- Professional Fees for legal services

Duration of the contracts/ arrangements/
transactions - One time engagement

Salient terms of the contracts or arrangements or
transactions including the value, if any ~Annually
3 1,40,000/-

Justification for entering into such contracts or
arrangements or transactions - Mr. Nimesh G.
Pandya is an eminent lawyer. The Company has
availed his professional services to advise the
company in some legal matters.

Date(s) of approval by the Board - 14" May 2015.

Amount paid as advance, if any - No

Date on which the special resolution was passed
in general meeting as required under first proviso
to section 188 - NA

H.

Purchase of property

a.

Name(s) of the related party and nature

of relationship: Kewal Kiran Enterprise.

Mr. Kewalchand Jain, Mr. Hemant Jain, Mr Dinesh
Jain and Mr. Vikas Jain are partners in Kewal
Kiran Enterprise

Nature of contracts/ arrangements/ transactions
- Purchase of property being land and factory
shed at Daman, UT

Duration of the contracts/ arrangements/
transactions - One time agreement

Salient terms of the contracts or arrangements or
transactions including the value, if any -
¥ 1,35,00,000/-

Justification for entering into such contracts or
arrangements or transactions - The land and
factory shed are adjoining the existing land and
factories of the company at Daman, UT.

Date(s) of approval by the Board - January
21,2023

Amount paid as advance, if any - No

Date on which the special resolution was passed
in general meeting as required under first proviso
to section 188 - NA

Details of contracts or arrangements or transactions at
arm’s length basis - Nil
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ANNEXURE-III

SECRETARIAL AUDIT REPORT
FOR THE FINANCIAL YEAR ENDED MARCH 31, 2023

Pursuant to section 204(1) of the Companies Act, 2013 and rule No.9 of the Companies (Appointment and Remuneration of
Managerial Personnel) Rules, 2014

To, l.
The Members,

Kewal Kiran Clothing Limited

Kewal Kiran Estate, 460/7, |. B. Patel Road,

Near Western Express Highway, Goregaon (East)

Mumbai - 400063

We have conducted the secretarial audit of the compliance

of applicable statutory provisions and the adherence to

good corporate practices by KEWAL KIRAN CLOTHING
LIMITED [CIN: L18101MH1992PLC065136] (hereinafter
called ‘the Company’). Secretarial Audit was conducted in a
manner that provided us a reasonable basis for evaluating the
corporate conducts/statutory compliances and expressing our
opinion thereon.

Based on our verification of the Company’s books, papers,
minute books, forms and returns filed and other records
maintained by the Company and also the information
provided by the Company, its officers, agents and authorised
representatives during the conduct of secretarial audit, we
hereby report that in our opinion, the Company has, during the
audit period covering the financial year ended on March 31,
2023 complied with the statutory provisions listed hereunder
and also that the Company has proper Board-processes and
compliance-mechanism in place to the extent, in the manner
and subject to the reporting made hereinafter:

We have examined the Secretarial compliance based
on the books, papers, minute books, forms and returns
filed and other records maintained by the Company for
the financial year ended on March 31, 2023, as shown
to us during our audit, according to the provisions of:

(i)  The Companies Act, 2013 (the Act) and the rules
made thereunder;

(ii) The Securities Contracts (Regulation) Act, 1956
(‘'SCRA) and the rules made thereunder;

(iii) The Depositories Act, 1996 and the Regulations
and Bye-laws framed thereunder;

(iv) The provisions of the Foreign Exchange
Management Act, 1999 and the rules and
regulations made thereunder to the extent of
Foreign Direct Investment.

(v) The following Regulations and Guidelines
prescribed under the Securities and Exchange
Board of India Act, 1992:

a. The Securities and Exchange Board of
India (Substantial Acquisition of Shares
and Takeovers) Regulations, 2011, to the
extent applicable;

b. The Securities and Exchange Board of India
(Prohibition of Insider Trading) Regulations,
2015, to the extent applicable.

c. Securities and Exchange Board of India
(Listing Obligations and Disclosure
Requirements) Regulations, 2015, to the
extent applicable and the Listing Agreements
entered into by the Company with BSE
Limited and National Stock Exchange of
India Limited.

We further report that the Company has complied with
the Secretarial Standards issued by The Institute of
Company Secretaries of India.

During the year under review the Company has
complied with the applicable provisions of the

Act, Rules, Regulations, Guidelines, Standards, etc.
mentioned above, to the extent applicable, subject to
following observations:

National Stock Exchange of India Limited and the BSE
Limited imposed fine on the Company for alleged
violation of Regulation 21(2) of the Securities and
Exchange Board of India (Listing Obligations and
Disclosure Requirements) Regulations, 2015 for the
quarter July to September, 2022. The exchanges have
upon considering the representation made by the
company waived the fine.
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We have relied on the representation made by the
Company and its officers, and state that there are no
other laws, rules / regulations specifically applicable to
the industry under which the Company operates.

The following Regulations and Guidelines prescribed
under The Securities and Exchange Board of India Act,
1992 were, in our opinion, not attracted during the
financial year under report;

a. The Securities and Exchange Board of India
(Share Based Employee Benefits)
Regulations, 2014;

b. The Securities and Exchange Board of India
(Issue of Capital and Disclosure Requirements)
Regulations, 2018.

c. The Securities and Exchange Board of India (Issue

and Listing of Debt Securities) Regulations, 2008;

d. The Securities and Exchange Board of India
(Registrars to an Issue and Share Transfer Agents)
Regulations, 1993 regarding the Act and dealing
with client;

e. The Securities and Exchange Board of India
(Delisting of Equity Shares) Regulations, 2009; and

f.  The Securities and Exchange Board of India
(Buyback of Securities) Regulations, 1998.

VI. The provisions of the Foreign Exchange Management
Act, 1999 and the rules and regulations made
thereunder in relation to Overseas Direct Investment
and External Commercial Borrowings were not
attracted during the financial year under report.

VII.  We further report that;

The Board of Directors of the Company is duly
constituted with proper balance of Executive Directors,
Non-Executive Directors / Independent Directors.

Adequate notice is given to all the directors for all
the scheduled Board Meetings during the year. The
directors were served notice at least seven days in
advance from the date of board meetings other than
those held at shorter notice. Further, a system exists
for seeking and obtaining further information and
clarifications on the agenda items before the meeting
and for meaningful participation at the meeting.

Decisions at the meetings of the Board of Directors

of the Company were carried through on the basis of
majority. There were no dissenting views by any member
of the Board of Directors during the year under review.

VIIl.  We have relied on the representation made by the
Company and its officers for the compliance of various
applicable laws, rules, regulations and guidelines and
after examining the system and mechanism followed
by the Company for compliances, we report that there
are adequate systems and processes in the Company
commensurate with the size and operations of the
Company to monitor and ensure the compliance of
applicable laws, rules, regulations and guidelines.

1X. We further report that during the audit period, the
following events occurred which had bearing on the
Company’s affairs in pursuance of the above referred
laws, rules, regulations, guidelines etc.

For U. P. Jain & Co.
Company Secretaries

Ummedmal P. Jain
Proprietor

FCS-3735, CP-2235

PR 1253/ 2021

UDIN: FOO3735E000724136

Dated: August 2, 2023
Place: Mumbai

This report is to be read with our letter of even date which
is annexed as ‘Annexure A’ and forms an integral part of
this report.
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Annexure A

(To the Secretarial Audit Report of KEWAL KIRAN CLOTHING LIMITED for the financial year ended March 31, 2023)

To,

The Members,

KEWAL KIRAN CLOTHING LIMITED

Kewal Kiran Estate, 460/7, |. B. Patel Road,

Near Western Express Highway, Goregaon (East)
Mumbai - 400063

Our report of even date is to be read along with this letter.

1. Maintenance of secretarial record is the responsibility of the management of the Company. Our responsibility is to
express an opinion on these secretarial records based on our audit.

2. We have followed the audit practices and processes as were appropriate to obtain reasonable assurance about the
correctness of the contents of the secretarial records. The verification was done on test basis to ensure that the correct
facts are reflected in secretarial records. We believe that the practices and processes, we followed provide a reasonable
basis for our opinion.

3. We have not verified the correctness and appropriateness of financial records and Books of Accounts of the company.

4. Wherever required, we obtained management representation about the compliance of laws, rules, regulations, norms and
standards and happening of events.

5. In respect of the filing of forms /returns by the Company, related to the period under audit, we have not observed any
material non-compliance, which can have material bearing on the financial of the Company and hence have not reported
in our audit report.

6. The compliance of the provisions of Corporate and other applicable laws, rules, regulations, norms and standards is the
responsibility of management. Our examination was limited to the verification of procedure on test basis.

7. The secretarial audit report is neither an assurance as to the future viability of the Company nor of the efficacy or
effectiveness with which the management has conducted the affairs of the Company.

For U. P. Jain & Co.
Company Secretaries

Ummedmal P. Jain

Proprietor
Dated: August 2, 2023 FCS-3735, CP-2235
Place: Mumbai PR 1253/ 2021
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ANNEXURE-IV

DETAILS PERTAINING TO REMUNERATION AS REQUIRED UNDER SECTION 197(12) OF THE
COMPANIES ACT, 2013 READ WITH THE RULE 5 (1) OF THE COMPANIES (APPOINTMENT &
REMUNERATION OF MANAGERIAL PERSONNEL) RULES, 2014

The ratio of the remuneration of each Director to the median remuneration of the employees of the Company for the
financial year 2022-23 and the percentage increase in the remuneration of each Director, Chief Financial Officer and

Company Secretary during the financial year 2022-23 are as under: -

Remuneration Ratio of
of the Director/ % increase in remuneration of
Sr. . . . KMP for the remuneration in each Director/
No Name of Director/ KMP and Designation financial year the financial year KMP to median
2022-23 2022-23 remuneration of
(In Rupees) employees
1. Mr. Kewalchand P. Jain, 1,24,99,930 17.87% 44: 1
Chairman & Managing Director
2 Mr. Hemant P. Jain, 1,24,99,930 17.87% 44: 1
Joint Managing Director
3 Mr. Dinesh P. Jain, 1,24,99,930 17.87% 441
Whole Time Director
4 Mr. Vikas P. Jain, 1,24,99,930 17.87% 44: 1
Whole Time Director
5 Mr. Bharat Assudomal Adnani, 55,17,258 N.A. 20: 1
Chief Financial Officer
6 Mr. Nimesh Anandpara 56,37,625 24.30% 20:1
Deputy Chief Financial Officer
7 Mr. Abhijit Warange, 47,00,000 Nil 17:1
Company Secretary
Notes:

Gross remuneration figures are based on Cost to Company (CTC) and does not include gratuity to be paid at the time of

separa

tion or retirement from services.

The Non-Executive Independent Directors are paid only sitting fees which is not considered as remuneration.

(ii)

The Median remuneration of employees of the company during the financial year was ¥ 2.82 Lakhs. (Excluding CTC of

Directors and KMP)

In the financial year, there was increase of 2.87% in the median remuneration of the employees.

There were 1797 permanent employees including Piece rate employees on the rolls of company as on March 31, 2023.

Average percentage increase made in the salaries of the employees (excluding wages) other than Key Managerial
Personnel(s) in the financial year 2022-23 was 6.42% whereas, the increase in Key Managerial remuneration was 3.64%.

It is hereby affirmed that the remuneration paid is as per the remuneration policy for Directors, Key Managerial

Personnel(s) and other employees.



FINANCIAL STATEMENTS

STATUTORY REPORTS

STRATEGIC REPORT

"92IAJ9S WO

JuaWalas 4o uoyeledas Jo swy ayj e pled 8q 03 A}INJeJS SpN|DUl JOU S0P PUEB £Z207 YIIEIA 1 TE UO Se (D1 D) AuedwoD) 03 3500 UO paseq aJe S24nSyY UOLeISUNUIDY SSOID)  »
"1J0day |enuuy 2y} Jo 1ded e swiio) ydiym 11oday 20UBUISAOD) 93ei0dioD)
3U3 Ul pa|ielap aJe Uler d SeYIA |A pue uler g ysauiq i ‘Uler |d JuewaH Ui ‘UIel d pueydemay A 4O Suipjoyaleys ayj Jo sjie3ap ay] ‘saleys A}nba |30} ayj jo juadiad omj
Suipadxa ualp(Iyd Juspuadap Jo asnods Jioy3 Yiim Jayia80o3 Jo AjlenpiAlpul Joyia Auedwod ayj ul saleys A}INba pjoy plesalose s9aio|dwa Joyio ay3 Jo aUou Ulef d SEYIA A pPue

Uler 'd ysauiq i ‘uler ‘g JuewaH Jja ‘UIE[ 'd PUBYDI[EMY “IIA 3d9IXD pUB 9ABS SIBU30.Iq aJe Uler ‘d SEYIA UN PUB Ulel ‘d ysaulq N ‘UIel d JUBWSH JIA ‘UIB[ ‘d PUBYD[EMIY A e

-1 9)0N
TES -
11€394 2AUN23XT - “PT] IAd van ¢ SON 40 SON -
SBLASNPUT LUDJEA IPUI LANOS  2€9'89'YS 61 S00C TTAN  zp wod'g T suonersdopui ojpui  jusuewssd  JaBeue [eeusD A0S YOy OT
peaH Waosd ¢ suonesado 192UJ0 S92IN0STY
YH - dnouo Jamod Jess3  45Z°9TGS 1z 1Z0Z ‘GZ JaqWanoN G 5g T 32UN0s3Y UewnH JUBUBWIS uewNH 43Iy y3uis e1ea8ues 6
NN €
10p21iq - P11 d Vo < j013u0D 9 19410
9DIIDS [eURUIS PAULINUNKS  8ST'LT'SS 9¢ ceoe TEhRN b wod'g T suonesdo fepueuld  juslewsad  [edURUI{ JBIYD  Ueupyleleug g
JaSeue|n UoLexe| pue VO ¢ 192040 [eIPURUIY ejedpueuy
WPNY - 0D 73 UYBUS BNILS  GZ9°/E°9S 61 800z ‘£ Aenuer  6g wod'g T  suojesadQ [ePUBU{  JusUEULd 214D AindaQ ysswiN £
uoynquIsiq pue.q LS| [uSeul
- JaSeue|n [eJoUID) VN ¢ % €84 UBWMET JO 9 €84 UeWMmeT
JuelsIssy - suesf aded  £9/€TEY 6z 6T0Z ‘TT 1udy 55 v'g T suogesodopujojpui  jusUeuLd - peaH pueJg Jued nysuewiH 9
ud W ¥
vEW €
pesp ssauisng — (0jod WO ' ¢ pueIq I3[y JO saise3 9
21558[D) dnouD JIsseD [BA0Y  £7670'96 oz 8107 ‘Tz oquerdes i wod'g T suonessdopuj o} puz  JUSUBULIRG JI|IIY - PESH puelg  USUISUIGUET G
$910)S 93UNn0T-3
X 1JL3au| 10303241
VN 0€6'66VCT 8¢ L667T T 1990120 ¢S wod 'd uewmeT -Suljadeln Jjusueullad SWLHS|OYAA Ul d SBXIA 14
J1019211Q
JBULIEd /0D 3 UBIY [EMDY  084'66HT'T 1e [661°T129010  €G  9jenpei Japun uowonposd  Jusuewlad SwRIOUM  Uler duseuld €
salse] 1019311
IBULIE] /0D 3 UBIIY [EMDY  084'66FZ'T 9¢ 7661 °0S AlBNUEr 4G SjEMpeEIDIBpUN US|y - SUGSHIEN  JUSUBWIR  SUIBBUBIN JUIOr Uler d JUBWRH ¢
sliege Auedwod
341 JO [0.]UOD ||BISAO 1019311 SuiSeuely uler
SIBULIE/0D) 9 UBIY [BM3Y  0S6°661Z' T 8¢ Z66T ‘0S Aenuer 79 3jenpeio Jepun 3 3oUeUl JUBUBWIS Y UBWIIBYD) ' PUBYD[EMS) T
asimiayjlo
SJeaA ul jJuswAojdwa 10 |enjoesuod
uopeudisag  (2) uonessunway sieah 99Ao|dwa OoN
JuawAodw3 Snoinel w0l aouauadx3  jojuswEdUBWWO) o uogesylend 110 S9N 10 2INJe Jayym uoneudisag aweN 3
/ |dw3 snoiaig 5 01 1o o100 198y U2 40 s30NQ § N uswiodus s
JO ainjeN
:UMEIP UOLBISUNWSJ JO SWIa] Ul s39A0jdwa QT dol Jo aweN| v

$TOT ‘sa|ny (J]ouu0siad |eliaSeuely Jo uonesaunway pue yuswiuioddy) sajuedwor)

69

Kewal Kiran Clothing Limited | Annual Report 2022-23



ANNEXURE-V

CORPORATE SOCIAL RESPONSIBILITY REPORT

Brief outline on CSR Policy of the Company.

Social and Environmental responsibility has always been at the forefront of Kewal Kiran Clothing Limited’s operating
philosophy and as a result the Company consistently contributes to socially responsible activities. Corporate Social
Responsibility (CSR) at Kewal Kiran Clothing Limited portrays the deep symbiotic relationship that the group enjoys with
the communities it is engaged with. As a responsible corporate citizen, we try to contribute for social and environmental
causes on a regular basis. We believe that to succeed, an organisation must maintain highest standards of corporate
behavior towards its employees, consumers and societies in which it operates.

We are of the opinion that CSR underlines the objective of bringing about a difference and adding value to our
stakeholders’ lives. Kewal Kiran Clothing Limited’s Corporate Social Responsibility Policy is rooted in the Company's core
values of quality, reliability and trust guided by international standards and best practices, and driven by our aspiration
for excellence in the overall performance of our business.

Pursuant to Section 135 of the Companies Act, 2013 and rules made there under the company had approved the
Corporate Social Responsibility policy, as recommended by Corporate Social Responsibility Committee, in the Board
Meeting held on January 31, 2015.

Composition of CSR Committee:

Sr Number of meetings of Number of meetings
i Name of Director Designation / Nature of Directorship CSR Committee held of CSR Committee
No . .
during the year attended during the year
Mr. Nimish G. Pandya Non Executive-Independent Director 1 1
Mr. Kewalchand P. Jain Director 1 1
Mr. Hemant P. Jain Director 1 1
Provide the web-link where Composition of CSR committee, CSR Policy https://kewalkiran.com/uploads/2022/07/

and CSR projects approved by the board are disclosed on the website of CSR_Weblink.pdf
the company.

Provide the details of Impact assessment of CSR projects carried out in Not Applicable
pursuance of sub-rule (3) of rule 8 of the Companies (Corporate Social
responsibility Policy) Rules, 2014, if applicable (attach the report).

Details of the amount available for set off in pursuance of sub-rule (3) of rule NIL
7 of the Companies (Corporate Social Responsibility Policy) Rules, 2014 And
amount required for set off for the financial year, if any

Average net profit of the company as per section 135(5). % 65,66,26,322/-
(a) Two percent of average net profit of the company as per section 135(5) ¥ 1,31,51,000/-

(b) Surplus arising out of the CSR projects or programmes or activities of NIL
the previous financial years.

(c) Amount required to be set off for the financial year, if any NIL
(d) Total CSR obligation for the financial year (7a+7b- 7c). ¥ 1,31,51,000/-

(@)  CSR amount spent or unspent for the financial year:

Amount Unspent (in ¥)

Total Amount Spent for the Total Amount transferred to Unspent Amount transferred to any fund specified under Schedule VIl as
Financial Year. (in ¥) CSR Account as per section 135(6). per second proviso to section 135(5).

Amount Date of transfer Name of the Fund Amount Date of transfer
1,31,51,000/- N.A N.A N.A N.A N.A

(b) Details of CSR amount spent against ongoing projects for the financial year: Not Applicable
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11.

Mr. Kewalchand P. Jain
(Chairman and Managing Director)
DIN: 00029730
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Details of CSR amount spent against other than ongoing projects for the financial year:

(1) (2) (3) 4 (5) (6) (7) (8)
Location of the Mode of implementation - Through
s Name .Item fron:n .ﬂ.]e . project. Amount spent . Mode of . implementing agency.
r of the list of activities area for the project implementati
No Proiect in schedule VII (Yes/ L (in?) on -Direct .CSR .
) to the Act. No). State. District. . (Yes/No). Name. registration
number.
1. N.A Promoting No Rajasthan  Sadri 1,31,51,000/- No Smt. Jatnobai CSR0O0005369
Health care Karamchandiji
including Ratanparia
Preventive Chouhan
Health care Charitable Trust
Amount spent in Administrative Overheads- NIL
Amount spent on Impact Assessment, if applicable.- N.A
Total amount spent for the Financial Year (8b+8c+8d+8e) ¥ 1,31,51,000/-
Excess amount for set off, if any:
St particul A i
No articulars mount (in %)
(i) Two percent of average net profit of the company as per section 135(5) 1,31,51,000/-
(ii) Total amount spent for the Financial Year 1,31,51,000/-
(i) Excess amount spent for the financial year [(ii)-(i)] NIL
(iv)  Surplus arising out of the CSR projects or programmes or activities of the previous financial years, if any NIL
(v) Amount available for set off in succeeding financial years [(iii)-(iv)] NIL
(@) Details of Unspent CSR amount for the preceding three financial years: NIL
(b) Details of CSR amount spent in the financial year for ongoing projects of the preceding financial year(s):

Not Applicable

In case of creation or acquisition of capital asset, furnish the details relating to the asset so created or acquired through
CSR spent in the financial year - Not Applicable

Specify the reason(s), if the company has failed to spend two per cent of the average net profit as per section 135(5).
Not Applicable

Mr. Nimish G. Pandya
(Chairman CSR Committee)
DIN: 00326966
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The Directors present the Business Responsibility Report of the Company for the financial year ended on 315t March, 2023,
pursuant to Regulation 34(2) (f) of the SEBI (Listing Obligations and Disclosure Requirements) Regulations, 2015.

SECTION A: GENERAL DISCLOSURE

Details of the listed entity

1 Corporate Identity Number (CIN) of the Listed Entity L18101MH1992PLC065136
2 Name of the Listed Entity Kewal Kiran Clothing Limited
3 Year of incorporation 30" January 1992
4 Registered office address Kewal Kiran Estate, 460/7, |.B. Patel Road, Near Western Express Highway,
Goregoan (East) Mumbai: 400063
5 Corporate address Kewal Kiran Estate, 460/7, |.B. Patel Road, Near Western Express Highway,
Goregoan (East) Mumbai: 400063
6 E-mail abhijit.warange@kewalkiran.com
7 Telephone 022-26814400
8 Website https:/www.kewalkiran.com/
9 Financial year for which reporting is being done 15t April, 2022 to 31° March, 2023
10 Name of the Stock Exchange(s) where shares are listed 1. The BSE Limited, Mumbai, Phiroze Jeejeebhoy Towers, Dalal Street,
Mumbai: 400001.
2. National Stock Exchange of India Limited, Exchange Plaza, Bandra Kurla
Complex, Bandra (E), Mumbai: 400 051.
11 Paid-up Capital % 6,162.51 lakhs (61,625,185 equity shares of ¥ 10 each)
12 Name and contact details (telephone, email address) of  Mr. Abhijit B. Warange, Company Secretary
the person who may be contacted in case of any queries +91 22 26814545
on the BRSR report )
abhijit.warange@kewalkiran.com
Kewal Kiran Estate, 460/7, |.B. Patel Road, Near Western Express Highway,
Goregoan (East) Mumbai: 400063
13 Reporting boundary - Are the disclosures under this The disclosure under this report covers the standalone operations of Kewal
report made on a standalone basis (i.e. only for the Kiran Clothing Limited.
entity) or on a consolidated basis (i.e. for the entity and
all the entities which form a part of its consolidated
financial statements, taken together)
1. Products/services
14. Details of business activities (accounting for 90% of the turnover):
Is\l'o. Description of Main Activity Description of Business Activity :/:‘:felltj_irtr;lover of
Manufacturing, Processing, Finishing and Manufacturing and retailing of apparels and lifestyle accessories under ~ 100%
Dispatch of Garments and Accessories fashion brands Killer, Integriti, Lawman, Easies and Desi Belle.
15. Products/Services sold by the entity (accounting for 20% of the entity’s Turnover):
S. . % of total Turnover
No. Product/Service NIC Code contributed
1 Jeans NIC code 141 - Manufacturing of wearing apparels, except fur apparels 51.2%
2 Shirt 21.5%
3 Trouser 08.7%
4 T-Shirt 04.8%
5 Others 13.8%
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1l. Operations

16. Number of locations where plants and/or operations/offices of the entity are situated:

Location Number of plants Number of offices Total
National 4 1 5
International = = =

17. Markets served by the entity:

a. Number of locations

Locations Number
National (No. of States) 25
International (No. of Countries) 2
b. What is the contribution of exports as a percentage of the total turnover of the entity?

Export contributes 2.72% of the total turnover of the company.
C. A brief on types of customers

KKCLs five apparel brands namely Killer, Lawman, Integriti, Easies & Desi Belle, comprise products that address the needs of
all profiles of the menswear & womenswear consumers, be it diverse age groups, income levels or occasions.

With 453 exclusive brand outlets (EBO) and 80+ distributors covering 3,000+ multi-brand outlets (MBO) spread across India
and presence across national chain stores and e-commerce portals the Company has a widespread distribution in India.

V. Employees

18. Details as at the end of Financial Year:
a. Employees and workers (including differently abled):
Male Female

S.No. Particulars Total (A)

No. (B) % (B/A) No. (C) % (C/A)
Employees
1 Permanent (D) 782 644 82% 138 18%
2 Other than Permanent (E) 1699 1320 78% 379 22%
3 Total employee (D+E) 2481 1964 79% 517 21%
Workers
4 Permanent (F) 1031 918 89% 113 11%
5 Other than Permanent (G) 174 140 80% 34 20%
6 Total employee (F+G) 1205 1058 88% 147 12%
b. Differently abled Employees and workers:

Male Female

S.No. Particulars Total (A)

No. (B) % (B/A) No. (C) % (C/A)
Differently abled employees
1 Permanent (D) 0 0 0% 0 0%
2 Other than Permanent (E) 0 0 0% 0 0%
3 Total employee (D+E) 0 0 0% 0 0%
Differently abled Workers
4 Permanent (F) 0 0 0% 0 0%
5 Other than Permanent (G) 0 0 0% 0 0%

6 Total employee (F+G) 0 0 0% 0 0%
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19. Participation/Inclusion/Representation of women
No. and percentage of Females
Total (A)
No. (B) % (B/A)
Board of Directors 8 1 13%
Key Management Personnel 3 0 0%
20. Turnover rate for permanent employees and workers
FY 2022-23 FY 2021-22 FY 2020-21
Male Female Total Male Female Total Male Female Total
Permanent Employees 20.69% 8.31% 17.85% 23.20% 39.45% 20.60% 19.58% 23.68% 18.80%
Permanent Workers 23.76% 9.78% 23.21% 23.20% 57.67% 25.03% 32.12% 38.91% 32.40%
V. Holding, Subsidiary and Associate Companies (including joint ventures)
21. (@)  Names of holding / subsidiary / associate companies / joint ventures
R . Does the entity indicated at
S. Name of the holding / subsidiary / associate Isndlc.a\t.e whether I:loldlng/ % of shares held column A, participate in the
. . ubsidiary/ Associate/ N X . e e e .
No. companies / joint ventures (A) Joint Venture by listed entity ~ Business Responsibility initiatives
of the listed entity? (Yes/No)
1 K-Lounge Lifestyle Limited Subsidiary 100% No
2 White Knitwears Private Limited (WKPL) Joint Venture 33.33% No
VI. CSR Details
22. i Whether CSR is applicable as per section 135 of Companies Act, 2013 Yes
ii.  Turnover (in %) : 60,761 Lakhs
ii.  Networth (in %) : 47819 Lakhs
VIl.  Transparency and Disclosures Compliances
23. Complaints/Grievances on any of the principles (Principles 1 to 9) under the National Guidelines on Responsible
Business Conduct:
FY 2022-23 FY 2021-22
Stakeholder Grievance
group from Redressal Number of Number of Number of Number of
whom Mechanism complaints compla||.1ts complaints complalr\ts
complaint is in Place filed during Ipepdmg Remarks filed during Ipe.ndmg Remarks
received (Yes/No) resolution at resolution at
the year close of the year the year close of the year
Communities  Yes. The mechanism is in place to 0 0 - 0 0 =

receive concerns from community,
which are worked upon and
redressed accordingly.

Investors Yes. The Stakeholder Relationship 0 0 - 0 0 =
(other than Committee / Investor Grievance
shareholders  Committee oversees and reviews

Shareholders  all matters connected with the 1 0 The 0 0 -
redressal of Investor Grievances compliants
and complaints. Investor grievances WERR
can be reported at the e-mail ID, satisfactorily
grievanceredressal@kewalkiran.com resolved
Employees Yes. The mechanism is in place and 0 0 = 0 0 =

and workers  the employee grievances can be
reported at
grievanceredressal@kewalkiran.com
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FY 2022-23 FY 2021-22

Stakeholder Grievance

group from Redressal Number of Number of Number of Number of
whom Mechanism complaints complaints complaints complaints
complaint is in Place filed during Ipe.ndlng Remarks filed during Ipe'ndlng Remarks
received (Yes/No) resolution at resolution at
the year close of the year the year close of the year
Customers Yes. The company has a mechanism 30 0 The 15 0 The
to handle and address customer complaints complaints
complaints. were were
satisfactorily satisfactorily
resolved resolved
Value Chain  Yes. The company has a mechanism 0 0 - 0 0 -
Partners to handle and address the
complaints of value chain partners.
Other Yes. The company has a Whistle 0 0 - 0 0 =
(Whistle Blower Policy. https:/kewalkiran.
Blower) com/investor.html#Policies
24. Overview of the entity's material responsible business conduct issues

Please indicate material responsible business conduct and sustainability issues pertaining to environmental and social matters
that present a risk or an opportunity to your business, rationale for identifying the same, approach to adapt or mitigate the
risk along-with its financial implications, as per the following format:

Financial implications

Indicate
S. Material issue whether risk Rationale for identifying In case of risk, approach to adapt or of the risk. or
No.  identified oropportunity. ¢y risk / opportunity mitigate opportunity (Indl'cate
positive or negative
(R/0) implications)

1 Availability of Risk Energy and water are 1. Investments in alternate energy Positive: Reduced
natural resources- significant cost and risk factors sources and energy efficient energy and water
based inputs for businesses due to their technologies in order to decrease consumption.

essentiality, scarcity and dependence on non-renewable

potential for price volatility, sources.

supply disruption and 2. Plans and actions are put in place at

environmental impact. the plant level to obtain alternative
sources of water, reusing water from
effluent treatment plants, utilising
rainwater and attaining water
neutrality.

2 Disposal of Waste  Risk The production process Waste reduction and recycling program  Negative

generates various waste for effective waste management.
materials that can pose a Employee training, regular auditing and
threat to the environment if monitoring.

not handled and disposed of

properly.

3 Climate Change Risk The risks associated with climate Despite the current risk, it presents the  Positive
change and global warming Company with a distinctive opportunity
encompass risks related to to transition towards sustainable
environmental regulations, practices, such as exploring renewable
natural disasters caused by energy and alternative resource and fuel
climate change and sustainability sources.
pressures at both the local and
global levels.

4 Water Management Risk Any disruption to water supply ~ Water conservation and efficiency, Water Negative

or quality can affect operations  quality management, ZLD, Regulatory
and potentially lead to increased compliance

costs, delays, or reputational

damage.
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Indicate
S. Material issue
No.  identified

(R/O)

whether risk
or opportunity.

Rationale for identifying
the risk / opportunity

In case of risk, approach to adapt or
mitigate

Financial implications
of the risk or
opportunity (Indicate
positive or negative
implications)

5 OHS
(Occupational

Risk

There are various types of
risks that can be categorised
as occupational hazards,

Training/ awareness/ technological
upgradation/ review at senior level and
Board committee.

Negative

Hazards)
including physical, psychosocial

and biological hazards which
are related to the Company's
activities. These risks can pose
both short-term and long-term
threats to the well-being of
employees in the workplace.

Diversity within the workforce Positive
enhances the company's
performance by fostering the
presence of diverse individuals
in the workplace. It is equally
crucial for an organisation to
prevent discrimination and
uphold human rights in such a
diverse work environment.

6 Diversity and Equal Opportunity Promoting equal opportunity
employment and embracing diversity
fosters creativity, drives innovation, and
bolsters the agility of the workforce. We
are dedicated to upholding human rights,
ensuring the dignified treatment of every

individual, in all our operations.

Opportunity

SECTION B: MANAGEMENT AND PROCESS DISCLOSURES

This section is aimed at helping businesses demonstrate the structures, policies and processes put in place towards adopting the
NGRBC Principles and Core Elements.

Disclosure Questions P1 P2 P3 P4 P5 P6 P7 P8 P9
Policy and management processes
1. a. Whetheryour entity's policy/ Yes Yes Yes Yes Yes Yes Yes Yes Yes
policies cover each principle
and its core elements of the
NGRBCs. (Yes/No)
1. b. Hasthe policy been approved Yes Yes Yes Yes Yes Yes Yes Yes Yes
by the Board? (Yes/No)
1. c. Web Link of the Policies, if KKCL's BRSR Policy is available at https:/kewalkiran.com/investor.html#Policies
available
2. Whether the entity has translated Yes Yes Yes Yes Yes Yes Yes Yes Yes
the policy into procedures. (Yes /
No)
3. Do the enlisted policies extend to Yes Yes Yes Yes Yes Yes Yes Yes Yes
your value chain partners? (Yes/
No)

4. Name of the national
and international codes/
certifications/labels/ standards
(e.g. Forest Stewardship Council,
Fairtrade, Rainforest Alliance,
Trustea) standards (e.g. SA 8000,
OHSAS, I1SO, BIS) adopted by
your entity and mapped to each
principle.

All policies confirm to the applicable laws of the country, SEBI (Listing Obligations and Disclosure
Requirements) Regulations, 2015 and National Guidance on Responsible Business Conduct.
Corporate Governance Voluntary Guidelines, 2009 (P3, P5);

CSR disclosures pursuant to Section 135 of the Companies Act, 2013 (P8).

5. Specific commitments, goals and Refer to ESG commitments in Annual Report
targets set by the entity with

defined timelines, if any.

6. Performance of the entity against This report emphasises the efforts and steps taken by the Company to promote sustainability and
the specific commitments, goals  addresses our specific areas of focus on Environmental, Social, and Governance (ESG) issues throughout
and targets along-with reasons in the Financial Year. Moving ahead, we are dedicated to monitoring and disclosing our progress regarding
case the same are not met. these commitments in the future.
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Disclosure Questions P1 P2 P3 P4 P5 P6 P7 P8 P9

Governance, leadership and oversight

7. Statement by director responsible for the business responsibility report, highlighting ESG related challenges, targets and achievements
(listed entity has flexibility regarding the placement of this disclosure)
Please refer to the Chairman's statement (page No. 12) in KKCL's Annual Report 2022-23

8. Details of the highest authority ~ Mr. Kewalchand Pukhraj Jain, Chairman and Managing Director (DIN: 00029730) has been designated as
responsible for implementation  the Business Responsibility and Sustainability Head.
and oversight of the Business
Responsibility policy (ies).

9. Does the entity have a specified No. The Executive directors and the senior management are responsible for decision making on
Committee of the Board/ sustainability related issues.
Director responsible for decision
making on sustainability related
issues? (Yes / No). If yes, provide
details.

10. Details of Review of NGRBCs by the Company:

Indicate whether review was undertaken by Director /
. . Committee of the Board/
Subject for Review Any other Committee

PL P2 P3 P4 P5 P6 P7 P8 P9 PL P2 P3 P4 P5 P6 P7 P8 P9

Frequency (Annually/ Half yearly/ Quarterly/ Any
other - please specify)

Performance against above policies Yes Quarterly
and follow up action

Compliance with statutory The Company has been compliant with the statutory Quarterly
requirements of relevance to the requirements and there have been no instances of

principles, and, rectification of any non-compliances.
non-compliances

11. Has the entity carried out P1 P2 P3 P4 P5 P6 P7 P8 P9

|ndepe0dent assessme}nt/ . No external agency has conducted an independent assessment or evaluation of the entity's policies.
eva_“%a“‘m of the working of its Instead, the Senior Management internally assessed and evaluated the entity's policies. This internal
policies by an extemgl aBENCY?  roview process ensures the effective implementation of policies that align with the entity's objectives and
(Yes/No). If yes, provide name of regulatory requirements.

the agency.
12. If answer to question (1) above is “No” i.e. not all Principles are covered by a policy, reasons to be stated:
Questions P1 P2 P3 P4 P5 P6 P7 P8 P9
The entity does not consider the Not applicable.
Principles material to its business
(Yes/No)

The entity is not at a stage where
it is in a position to formulate and
implement the policies on specified
principles (Yes/No)

The entity does not have the financial
or/human and technical resources
available for the task (Yes/No)

It is planned to be done in the next
financial year (Yes/No)

Any other reason (please specify)
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SECTION C: PRINCIPLE WISE PERFORMANCE DISCLOSURE

This section is aimed at helping entities demonstrate their performance in integrating the Principles and Core Elements
with key processes and decisions. The information sought is categorised as “Essential” and “Leadership”. While the essential
indicators are expected to be disclosed by every entity that is mandated to file this report, the leadership indicators may be
voluntarily disclosed by entities which aspire to progress to a higher level in their quest to be socially, environmentally and
ethically responsible.

PRINCIPLE 1 Businesses should conduct and govern themselves with integrity, and in a manner that is Ethical, Transparent
and Accountable.

Essential Indicators

1. Percentage coverage by training and awareness programmes on any of the Principles during the financial year:
Total number of % of persons in respective
Segment training and awareness  Topics/Principles covered under the training and its impact category covered by the
programmes held awareness programmes
Board of Directors 2 The Board of Directors and KMPs are updated and made aware of 100%

regulatory developments. The subjects covered include: Environment 10

Key Managerial - J T '
and safety are important, Companies Act, SEBI Listing Requirements,

Personnel M
Corporate Governance, ESG & Sustainability
Employees other 90 Employees and workers underwent training on various topics and 91%
than BoD and principles, including:
KMPs Health and safety (P3), Prevention of sexual harassment (P5), Skill
Workers 32 upgradation (P3), Ethical standards (code of conduct) (P1) 84%
2. Details of fines / penalties /punishment/ award/ compounding fees/ settlement amount paid in proceedings (by the entity

or by directors / KMPs) with regulators/ law enforcement agencies/ judicial institutions, in the financial year, in the following
format (Note: the entity shall make disclosures on the basis of materiality as specified in Regulation 30 of SEBI
(Listing Obligations and Disclosure Obligations) Regulations, 2015 and as disclosed on the entity's website):

Monetary
Name of the regulatory/
N(?R[BC enforcement agencies/ Amount (In%)  Brief of the Case Has an appeal been
Principle e e e S preferred? (Yes/No)
judicial institutions
Penalty/ Fine Nil Not applicable Nil  Not applicable Not applicable
Settlement Nil Not applicable Nil  Not applicable Not applicable
Compounding  Principle 9 Legal Metrology 1,50,000 Discrepancy in declaration No
appearing on principal
display panel of label
Non-Monetary
Name of the regulatory/
Er?ni?ﬁe enforcement agencies/ Brief of the Case Hraesf::r:dpf ?\?Lf/eﬁg)
P judicial institutions P :
Imprisonment Nil Not applicable Not applicable Not applicable
Punishment Nil Not applicable Not applicable Not applicable
3. Of the instances disclosed in Question 2 above, details of the Appeal/ Revision preferred in cases where monetary or non-

monetary action has been appealed.

Case Details Name of the regulatory/ enforcement agencies/ judicial institutions

Not applicable

4, Does the entity have an anti-corruption or anti-bribery policy? If yes, provide details in brief and if available, provide a web-
link to the policy.

Yes, the Company has an Anti-Bribery & Anti-Corruption policy. The policy is applicable to all the directors and employees
of KKCL and they are expected to adhere to the policies in spirit and letter. The policy defines all forms of bribery

and acts of corruption. The policy provides guidance on the violations of the policy, the reporting mechanism and the
disciplinary actions. KKCL provides regular training on the policy, and the Executive Board is committed to supporting

its implementation. The Policy provides for adequate safeguards against victimisation of employees who avail of the
mechanism to report the breach of the Policy. The policy can be accessed on the website at https://kewalkiran.com/ ##
Anti-Bribery & Anti-Corruption policy##
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5. Number of Directors/KMPs/employees/workers against whom disciplinary action was taken by any law enforcement
agency for the charges of bribery/ corruption:

Parameter FY 2022-23 FY 2021-22
Directors Nil Nil
Key Managerial Personnel (KMPs) Nil Nil
Employees Nil Nil
Workers Nil Nil
6. Details of complaints with regard to conflict of interest:
FY 2022-23 FY 2021-22
Number Remarks Number Remarks
Number of complaints received in relation to issues of Conflict of Interest 0 - 0 =
of the Directors
Number of complaints received in relation to issues of Conflict of Interest 0 - 0 -
of the KMPs
7. Provide details of any corrective action taken or underway on issues related to fines / penalties / action taken by regulators/

law enforcement agencies/ judicial institutions, on cases of corruption and conflicts of interest.

Not applicable. There are no cases on corruption and conflicts of interest

Leadership Indicators

1. Awareness programmes conducted for value chain partners on any of the Principles during the financial year:
S - -
Total number of awareness held Topics / principles covered under the training % of value chain partners covered (by value with
such partners under the awareness programs
2. Does the entity have processes in place to avoid/ manage conflict of interests involving members of the Board? (Yes/No)

Yes. The Directors on a yearly basis and whenever there is any change in the disclosure already made also disclose

their concern or interest in any company, bodies corporate, firms or other associations of individuals. The company has
implemented a process and policy to avoid/ manage conflict of interests involving members of the Board. The Code of
Conductbecomes applicable with the commencement of Directorship or Senior Management roles at KKCL. The Directors of
the Company and the Senior Management acknowledge and execute an understanding of the Code of Conduct once ayear or
upon therevision of this Code. The Code of Conductis available at https://kewalkiran.com/investor.html#Code+of+Conduct.

If Yes, provide details of the same.

The company has a Code of Conduct for its Board of Directors and Senior Management that emphasises integrity, ethical
conduct and compliance with regulations. This code requires them to act in the best interests of the company and its
stakeholders, making informed decisions and adhering to their conferred authority. It emphasises honesty, integrity

and fairness and prohibits engaging in any activities that create conflicts of interest. Compliance with all applicable

laws is mandatory and any violations should be reported. Confidential information must be kept confidential and insider
trading is strictly prohibited. Gifts, donations and benefits intended to influence business decisions are not allowed. The
company's assets should be protected and used for business purposes only. The code is enforceable and disciplinary
actions may be taken for non-compliance in a fair and transparent manner.


https://kewalkiran.com/investor.html#Code+of+Conduct
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PRINCIPLE 2 Businesses should provide goods and services in a manner that is sustainable and safe

Essential Indicators

1.

Percentage of R&D and capital expenditure (capex) investments in specific technologies to improve the environmental and
social impacts of product and processes to total R&D and capex investments made by the entity, respectively.

2022-23 2021-22 Details of improvements in environmental and social impacts

R&D 0 0 KKCLUs investment practice contributes to increased efficiency of operations
Capex 100% 100% and product sustainability, which creates a trickle-down effect along the value

chain in terms of creating environmental and social impacts. However, we
are yet to measure technology or innovation-wise environmental and social
impacts.

a. Does the entity have procedures in place for sustainable sourcing? (Yes/No)

KKCL has adopted sustainable sourcing procedures, with a strong emphasis on procuring the key raw materials
responsibly. The company prioritises partnering with suppliers who follow eco-friendly practices, such as using
organic fibers and implementing water and energy-saving measures during production. This approach is aimed
at significantly reducing the environmental impact of the garments produced, contributing to the promotion of
sustainable and responsible garments.

b. If yes, what percentage of inputs were sourced sustainably?

The organisation has established a thorough vendor selection and evaluation process that gives significant
importance to environmental and social considerations. Vendors are chosen based on their long-term capabilities,
commitment to environmental, health and safety policies, adherence to quality standards and competitive pricing.
Approximately 44% of the inputs used are sourced sustainably.

Describe the processes in place to safely reclaim your products for reusing, recycling and disposing at the end of life, for
(a) Plastics (including packaging) (b) E-waste (c) Hazardous waste and (d) other waste.

The Company's manufacturing sites are subject to Consents to Operate and authorisations as per the Hazardous Waste
Management Rules, which mandate the declaration and proper disposal of all waste through authorised waste disposal
service providers overseen by the State Pollution Control Board. In addition, the Company supports responsible disposal
by supplying plastic containers to authorised recyclers for recycling purposes.

(@)  Plastic waste: Plastic waste generated at site is sent to authorised recyclers.

(b) E-waste: Not applicable. The Company does not reclaim any electronic waste (e-waste) and any e-waste generated on
site is given to certified vendors for safe disposal.

(c) Hazardous waste: Not applicable. None of the product waste is hazardous. Hazardous waste generated (Used oil and
Sludge) at site is collected by certified vendors for safe disposal.

(d) Other waste: Not applicable

Whether Extended Producer Responsibility (EPR) is applicable to the entity's activities (Yes / No). If yes, whether the waste
collection planis in line with the Extended Producer Responsibility (EPR) plan submitted to Pollution Control Boards? If not,
provide steps taken to address the same.

No. Extended Producer Responsibility (EPR) is not applicable to the entity.

Leadership Indicators

1.

Has the entity conducted Life Cycle Perspective / Assessments (LCA) for any of its products (for manufacturing industry) or
for its services (for service industry)? If yes, provide details in the following format?

The Company has not conducted any life cycle assessment for the products till date.

o Boundary for which the Whether conducted by Results communicated in
NIC Name of Product % of total Turnover R . . R .
. R Life Cycle Perspective / independent external agency public domain (Yes/No) If
Code  /Service contributed . "
Assessment was conducted (Yes/No) yes, provide the web-link.
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If there are any significant social or environmental concerns and/or risks arising from production or disposal of your products
/ services, as identified in the Life Cycle Perspective / Assessments (LCA) or through any other means, briefly describe the
same along-with action taken to mitigate the same.

Not Applicable.

Name of Product / Service Description of the risk/concern Action Taken

Percentage of recycled or reused input material to total material (by value) used in production (for manufacturing industry) or
providing services (for service industry).

Recycled or reused input material to total material

FY 2022-23 FY 2021-22

Indicate input Material

None

Of the products and packaging reclaimed at end of life of products, amount (in metric tonnes) reused, recycled and safely
disposed, as per the following format:

FY 2022-23 FY 2021-22
Re-Used Recycled Safely Disposed Re-Used Recycled Safely Disposed
Plastics (including packaging) - - - - - -
E-waste KKCL products and packaging materials do not contribute to the creation of electronic waste or

Hazardous waste hazardous products.

Other waste - - - = = =

Reclaimed products and their packaging materials (as percentage of products sold) for each product category.

Indicate product category Reclaimed products and their packaging materials as % of total products sold in respective category

Nil Not applicable

PRINCIPLE 3 Businesses should respect and promote the well-being of all employees, including those in their value chains

Essential Indicators

1. a.  Details of measures for the well-being of employees:
% of employees covered by
Category Health Insurance Accident Insurance Maternity benefits Paternity benefits Day care facilities

Total (A)
Number (B) % (B/A) Number(C) % (C/A) Number (D) % (D/A) Number(E) % (E/A) Number (F) %(F/A)

Permanent employees

Male 644 607  94% 644 100% 0 0% 0 0% 0 0%
Female 138 127  92% 138 100% 39 28% 0 0% 0 0%
Total 782 734  94% 782 100% 39 28% 0 0% 0 0%
Other than Permanent employees

Male 1320 1050  80% 1050 80% 0 0% 0 0% 0 0%
Female 379 317  84% 317 84% 0 0% 0 0% 0 0%
Total 1699 1367 80% 1367 80% 0 0% 0 0% 0 0%
b. Details of measures for the well-being of workers:

% of employees covered by

Category Health Insurance Accident Insurance Maternity benefits Paternity benefits Day care facilities

Total (A)

Number (B) % (B/A) Number(C) % (C/A) Number (D) % (D/A) Number(E) % (E/A) Number (F) %(F/A)

Permanent employees

Male 918 918 100% 918 100% 0 0% 0 0% 0 0%
Female 113 113 100% 113 100% 113 100% 0 0% 0 0%
Total 1031 1031 100% 1031 100% 113 100% 0 0% (0] 0%
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% of employees covered by

Category Total (A) Health Insurance Accident Insurance Maternity benefits Paternity benefits Day care facilities
ota
Number (B) % (B/A) Number(C) % (C/A) Number (D) % (D/A) Number(E) % (E/A) Number (F) %(F/A)
Other than Permanent employees

Male 140 0 0% 0 0% 0 0% 0 0% 0 0%
Female 34 0 0% 0 0% 0 0% 0 0% 0 0%
Total 174 0 0% 0 0% 0 0% 0 0% 0 0%

2. Details of retirement benefits, for Current Financial Year and Previous Financial Year.

FY 2022-23 FY 2021-22
Benefits No. of employees No. of workers Dedu'cted apd No. of employees No. of workers DeduFted apd
o o deposited with o o deposited with
covered as a % of covered as a % of . covered as a % of covered as a % of .

the authority the authority
total employees total workers (Y/N/N.A) total employees total workers (Y/N/N.A)
PF 100% 100% Y 100% 100% Y
Gratuity 100% 100% Y 100% 100% Y
ESI 92% 98% Y 91% 98% Y

Others - please specify -

3.

Accessibility of workplaces

Are the premises / offices of the entity accessible to differently abled employees and workers, as per the requirements of the
Rights of Persons with Disabilities Act, 20167 If not, whether any steps are being taken by the entity in this regard.

KKCL is strongly committed to fostering diversity and ensuring equitable treatment of all employees. Our primary objective
isto create aninclusive work environment that welcomes individuals from diverse backgrounds. In line with this commitment,
we actively consider qualified candidates with disabilities based on their merits and qualifications. Our Equal Opportunity
Policy fully aligns with the provisions outlined in The Rights of Persons with Disabilities Act of 2016. We continuously strive
to enhance our premises to improve accessibility for differently-abled employees and workers, to ensure inclusivity across
our operations.

Doesthe entity have an equal opportunity policy as per the Rights of Persons with Disabilities Act, 20167 If so, provide a web-
link to the policy.

Yes, the Company has implemented an Equal Employment Opportunities Policy in compliance with the Rights of Persons with
Disabilities Act, 2016. KKCL ensures that all employees and eligible job applicants are granted equal opportunities without
unjust discrimination based on various factors such as race, caste, religion, color, ancestry, marital status, gender, sexual
orientation, age, nationality, ethnic origin, disability or any other protected category specified by relevant legislation. The
policy can be accessed on the website at https://kewalkiran.com/##Equal-Employment policy##

Return to work and Retention rates of permanent employees and workers that took parental leave.

Permanent Employees Permanent Workers

Gender

Return to Work Rate

Retention Rate

Return to Work Rate

Retention Rate

Male*

NA

NA

NA

NA

Female™*

Total

*Parental leave benefits only available for female employees and workers

** Female employees and workers did not avail parental leave in this financial year.
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6. Is there a mechanism available to receive and redress grievances for the following categories of employees and worker? If
yes, give details of the mechanism in brief.

Yes/No (If Yes, then
give details of the
mechanism in brief)

Permanent Workers Yes
Other than Permanent Workers Yes
Permanent Employees Yes
Other than Permanent Employees Yes

KKCL has implemented a grievance mechanism to address and resolve concerns raised by employees and workers. The
mechanism provides a transparent and structured approach for employees to express grievances related to workplace
culture, colleague interactions, management issues, harassment incidents and health and safety matters, with the option to
escalate their concerns if necessary. Unit HR and CHRO (Chief Human Resources Officer) are responsible for conducting
thorough investigation and taking appropriate actions to resolve the grievances, while maintaining records to ensure
transparency and accountability throughout the process.

7. Membership of employees and worker in association(s) or Unions recognised by the listed entity:

The company doesnot have any employee associations. The company, however, recognises the right to freedom of association
and does not discourage collective bargaining.

FY 2022-23 FY 2021-22
Total No. of employees / Total No. of employees /
Category employees Workers in respective employees Workers in respective
/ workers in category, whoare % (B/A) / workers in category,whoare % (C/D)
respective  part of association(s) respective  part of association(s)
category (A) or Union (B) category (C) or Union (D)
Total Permanent Employees 782 0 0% 736 0 0%
Male 644 0 0% 604 0 0%
Female 138 0 0% 132 0 0%
Total Permanent Workers 1031 0 0% 926 0 0%
Male 918 0 0% 835 0 0%
Female 113 0 0% 91 0 0%
8. Details of training given to employees and workers:
FY 2022-23 FY 2021-22
Category Total (A) sa(f)enty;;:;::rr;: On Skill upgradation Total (O] On Health a;iasg:??; On Skill upgradation
No.(B) % (B/A) No. (C) % (C/A) No. (E) % (E/D) No. (F) % (F/D)
Employees
Male 1964 60 3% 1682 7 86% 1578 35 2% 327 21%
Female 517 5 1% 159 7 31% 404 13 3% 5 1%
Total 2481 65 3% 1841 74% 1982 48 2% 332 17%
Workers
Male 1058 518 49% 35 7 3% 923 22 2% 38 4%
Female 147 81  55% 6 4% 119 5 4% 3 3%

Total 1205 599 50% 41 3% 1042 27 3% 41 4%
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Category FY 2021-22

Total (A) No. (B) %(B/A) Total (C) No. (D) %(C/D)
Employees
Male 1964 35 2% 1578 30 2%
Female 517 4 1% 404 1 0%
Total 2481 39 2% 1982 31 2%
Workers
Male 1058 0 0% 923 0 0%
Female 147 0 0% 119 0 0%
Total 1205 0 0% 1042 0 0%

Performance and career development reviews of workers are not done.

10.
10.

10.

10.

10.

Health and safety management system:

a.

Whether an occupational health and safety management system has been implemented by the entity? (Yes/ No). If yes,
the coverage such system?

Yes. Wellbeing of our employees is of prime importance to us. We take a significant effort in maintaining the
workplace health and safety standards as per industry norms. Our workers at the Vapi site are constantly exposed
to noise and chemicals during dying, printing and washing of apparels. Our employees are required to use protective
masks and gloves while operating the machinery. The Company has implemented an Occupational Health and
Safety system that covers and applies to all employees and workers. The implementation of a comprehensive health
and safety framework is visible throughout the organisation. Safety performance has been included in the appraisal
system for management employees, demonstrating the Company's commitment to accountability. Regular safety
training is provided to employees and Workers.

All our sites are equipped with first aid kits and fire extinguishers in case of any emergency. Adequate social distancing
measures are undertaken in response to the pandemic.

What are the processes used to identify work-related hazards and assess risks on a routine and non-routine basis by
the entity?

The safety committee members and HR personnel both conduct daily plant round (Daily Gemba Walk) visits to identify
work-related hazards. Employees are actively encouraged to report any work-related hazards or risks they encounter
to the safety committee or the plant head. This collaborative effort ensures that potential hazards are identified and
addressed promptly, promoting a safer work environment for all.

Whether you have processes for workers to report the work related hazards and to remove themselves from such risks.
(Y/N)

Yes. To ensure the safety of our workers, we have established an internal platform for them to report any work-related
hazards they may come across. Once reported, these hazards are closely monitored and addressed by the Department
Safety Committee, which the respective Plant Heads support. In the safety committee meeting, members discuss
incidents or accidents that occurred, review and evaluate the effectiveness of the current safety procedures, identify
any new hazards, provide training and education on safety practices, and discuss any relevant legal or regulatory
changes. The committee also discusses ways to improve workers'and management's communication and cooperation on
safety matters.

Do the employees/ worker of the entity have access to non-occupational medical and healthcare services? (Yes/ No)

Yes. The Company offers medical benefits to its permanent employees and their families. Workers are eligible for
medical benefits through group insurance policies provided by the Company, as well as medical support funded by the
Company. If applicable, they may also receive statutory benefits under ESIC.
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11.

12.

13.

14.

15.

Details of safety related incidents, in the following format:

Safety Incident/Number Category FY 2022-23 FY 2021-22
Lost Time Injury Frequency Rate (LTIFR) (per one million-person hours Employees 0 0
worked) Workers 0 0
Total recordable work-related injuries Employees 0 0
Workers 0 0
No. of fatalities Employees 0 0
Workers 0 0
High consequence work-related injury or ill-health (excluding fatalities) ~ Employees 0 0
Workers 0 0

Describe the measures taken by the entity to ensure a safe and healthy work place.

KKCLis dedicated to ensuring a healthy, safe, and clean working environment for its employees, contract workers, visitors and
stakeholders. To uphold a zero-harm work culture, the company has implemented various continuous improvement measures.
These include deriving safe operating procedures and guidelines from relevant Indian standard codes, establishing an EHS
committee at all facilities to proactively manage occupational health and safety (OHS) activities, conducting regular safety
meetings and EHS committee meetings, and implementing control measures to mitigate significant risks.

Employees and workers are trained on work-related hazards and safety measures through standard operating procedures
and work instructions. The company conducts regular health and safety compliance audits and inspections. Safety training
programs are conducted for employees, including leadership and management teams, to enhance their knowledge of safety
management systems, incident investigation, audits and emergency management. Effective communication channels are
developed to engage employees and encourage them to report safety-related incidents. Incident reporting and investigation
follow the fishbone method to identify root causes and prevent recurrence.

The company provides comprehensive health check-ups, medical facilities and occupational health risk assessments to
safeguard the well-being of employees. Ergonomic exercises are conducted to promote a healthy work culture and reduce
occupational health risks.

Number of Complaints on the following made by employees and workers:

FY 2022-23 FY 2021-22
Category . . Pending . . Pending
Filed during resolution at the Remarks Filed during resolution at the Remarks
the year the year
end of year end of year
Working Conditions 0 0 NA 0 0 NA
Health & Safety 0 0 NA 0 0 NA

Assessments for the year:

% of your plants and offices that were assessed (by entity or statutory authorities or third parties)

Health and safety practices 100% of all our units are accessed internally

Working Conditions

Provide details of any corrective action taken or underway to address safety-related incidents (if any) and on significant risks /
concerns arising from assessments of health & safety practices and working conditions.

No safety incidents occurred during the assessment year. For all types of incidents, we have identified appropriate
corrective actions and implemented necessary measures to resolve them. Our audit system, both internal and external, is
well-established and thoroughly examines environmental and occupational health and safety aspects on a regular basis. In
the event of safety incidents, a dedicated safety team conducts root cause analysis, which is subsequently monitored and
reviewed by the Plant Head. Based on the identified root causes, corrective measures are implemented to prevent similar
incidents from occurring in the future.
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Leadership Indicators

1.

Does the entity extend any life insurance or any compensatory package in the event of death of:
(A)  Employees (Y/N) - Yes
(B)  Workers (Y/N) - Yes

Provide the measures undertaken by the entity to ensure that statutory dues have been deducted and deposited by the value
chain partners.

The company ensures that contractor and vendors make timely PF and ESIC payments to their employees by releasing
payment only after proof of compliance is received. Monthly reconciliation of GSTR-2B is conducted to ensure that vendors
make timely GST payments and file GST returns to the government on time. The company ensures timely filing of GST returns
to allow customers to avail GST credits on time and resolves any related issues promptly.

The company follows up with customers and vendors for TDS/TCS certificates (Form16A and Form27D) to ensure timely
payments of TDS/TCS by them. Timely TDS/TCS payments are made and certificates are issued to vendors, customers and
employees so that they can avail credits on time. Income tax returns are collected from vendors on a yearly basis to ensure
proper levy of TDS rates and to ensure that vendors file their income tax returns on time.

The company collects TRC, NO PE certificates and 10F form on all foreign payments related to goods and services
to prevent tax evasion by foreign entities and to regularise foreign currency payments. Timely payment of the labour
welfare fund of employees is also ensured by the company.

Provide the number of employees / workers having suffered high consequence work- related injury / ill-health / fatalities (as
reported in Q11 of Essential Indicators above), who have been are rehabilitated and placed in suitable employment or whose
family members have been placed in suitable employment:

No. of employees/workers that are
rehabilitated and placed in suitable
employment or whose family members have
been placed in suitable employment

FY 2022-23 FY 2021-22 FY 2022-23 FY 2021-22

Total no. of affected employees/ workers

Employees 0 0 0 0

Workers 0 0 0 0

4.

Does the entity provide transition assistance programs to facilitate continued employability and the management of career
endings resulting from retirement or termination of employment? (Yes/ No)

The company does not provide any transition assistance programs however, it plans to extend professional courses
to its employees in the near future to facilitate continued employability. It also offers advisory roles to highly qualified
retired employees.

Details on assessment of value chain partners:

% of value chain partners (by value of business done with such partners) that were assessed

Health and safety practices Value chain partners are not assessed during the assessment period.
Working Conditions

Provide details of any corrective actions taken or underway to address significant risks / concerns arising from
assessments of health and safety practices and working conditions of value chain partners.

No Gaps/concerns were noted.
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PRINCIPLE 4: Businesses should respect the interests of and be responsive to all its stakeholders

Essential Indicators

1. Describe the processes for identifying key stakeholder groups of the entity.
The Company considers any individual, group or institution that contributes to its business chain as a stakeholder. At
KKCL, stakeholders play an important role and the Company recognises the importance of partnering with them and
addressing their concerns to achieve its ambitious targets as part of its vision. The Company’s multi-stakeholder model
aims to understand the needs of its stakeholders and respond to them through various initiatives and programs.
The Company’s process of stakeholder engagement involves identifying internal and external stakeholders, analyzing
their impact on the business and vice versa and prioritising key stakeholders to understand their expectations and
concerns. Regular interactions with stakeholders through various channels have helped strengthen relationships and
enhance the Company's organisational strategy. Key stakeholders have been identified and each of them contributes in
their own way to create shared value.
2. List stakeholder groups identified as key for your entity and the frequency of engagement with each stakeholder group.
. . Channels of Communication Frequency of
Whether identified (Email, SMS, Newspaper, eng(:lgemeynt Purpose and scope of engagement including
Stakeholder as Vulnerable < X A .
Group & Marginalised (F;amphlet's, Adver}'lsement: (Annually/ Half yearly/  key topics and concerns raised during such
Group (Yes/No) ommunity Meetlngs, Notice Quarterly/ c.)thers - engagement
Board, Website), Others please specify)
Customers No Customer feedback surveys, Ongoing / Need basis -  The Company believes that
In-person meetings/letters, Social comprehending the requirements of its
media, Company and corporate customers is essential in determining the
websites, Product information on quality and pricing of its products.
packaging, Customer relationship - The development of new and innovative
development, Cugtomer products is driven by the needs of the
conferences, Email, SMS, customers.
Advertisements, Website . .

- The Company also strives to minimise
the environmental and social impact of its
products, thereby enabling customers to
meet their sustainability goals.

Employees No Emails, Internal Communication ~ Ongoing / Need basis -  The Company aims to enhance employee
platforms, Intranet, Notice Board, engagement and communication by
Team meetings, One-to-one promoting collaborative working, diversity,
meetings/briefings and well-being at the workplace.

- The Company also seeks to provide
employees with opportunities for
accelerated career growth.

Suppliersand  No Supplier evaluation Ongoing / Need basis -  The Company’s objectives include
Value Chain questionnaires, Contractual maximising opportunities for suppliers
Partners meetings, Information requests, across the value chain, integrating
Email, SMS, sustainability into procurement decisions
Advertisement, Website, and procuring high-quality raw materials
Tradeshows and services at competitive prices.
Shareholders, No Annual General Meeting, Annual  Annually /Ongoing /- The Company aims to disclose
Investors and Reports, One-to-one meetings,  Need basis sustainability Key Performance Indicators
Lenders Quarterly conference calls, (KPIs) and integrate financial and non-
Investor conferences, Road financial factors to provide high-value
shows and plant visits information that generates significant long-
term value to investors and shareholders.

- The Company also engages with all its
stakeholders to understand their priorities
and address their queries and concerns,
enriching business conduct.

Local Yes Community Meetings, Events, Ongoing / Need basis -  The Company strives to establish robust
Communities Advertisements, partnerships with local communities and

College/ Local functions, Social support its supply chain while maintaining
Media its social engagements.
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Whether identified Chan.nels of Communication Frequency of ) )

Stakeholder as Vulnerable (Email, SMS, Newsy?aper, engagement Purposc_e and scope of enga\.gement.lncludlng

Group & Marginalised Pamphlet.s, Adver.tlsement: (Annually/ Half yearly/  key topics and concerns raised during such

Group (Yes/No) Community Meetmgs, Notice Quarterly/ 9thers - engagement
Board, Website), Others please specify)

Government ~ No Press Releases, Quarterly Need basis - The Company aims to enhance its

and Regulators Results, Annual Reports, sustainability performance and improve
Sustainability / Integrated compliance with regulations related to its
Reports, Stock Exchange activities.
filings, Issue specific meetings, - The Company aims to contribute to
representations nation-building through its products,

taxes and royalties, as well as support
the government’s on-ground initiatives
through corporate social responsibility
(CSR) and contributions to the local
economy.

Media No Media surveys, Interviews, Media Need basis - The Company aims to enhance its
briefings, Press releases, Social comprehension of the industry’s positive
media impact on sustainability and climate

change, as well as identify the drivers for
further development in this regard.

NGOs and No One-to-one meetings, Need basis - The Company aims to engage experts in

Other Groups Presentations, Participation in the field for the effective implementation
events of CSR programs and regularly discuss and

share updates to strengthen the existing
programs.

Leadership Indicators

1.

Provide the processes for consultation between stakeholders and the Board on economic, environmental and social topics or
if consultation is delegated, how is feedback from such consultations provided to the Board.

The Company regularly engages with important stakeholders such as investors, customers, suppliers, communities and
employees. The company engages in discussions with the Board on stakeholder concerns through various organisational
functions responsible for specific stakeholders. These discussions occur during quarterly Board reviews, where the Board
and other senior leaders representing these functions participate. The Marketing Head provides feedback on customer
trends and issues, the CFO and his team provide feedback on investors, the Head HR and his team provide feedback

on employees, the CS and his team provides regulatory updates and the respective Plant Heads provide feedback on
sustainability issues, among others. The Company recognises that effective stakeholder engagement is crucial to achieve
its sustainability goals for promoting inclusive growth.

The Company assesses and identifies the needs of the communities surrounding its manufacturing sites to determine support
and intervention strategies. Surveys are conducted to identify areas for support and the CSR activities, implementation
schedule and impact are presented to the Board of Directors annually for review and feedback.

Whether stakeholder consultation is used to support the identification and management of environmental and social
topics (Yes / No). If so, provide details of instances as to how the inputs received from stakeholders on these topics were
incorporated into policies and activities of the entity.

Yes, The Company engages with stakeholders on important issues that align with strategic objectives, using various modes
of communication. Each stakeholder group has a designated internal representative. For instance, employee feedback is
addressed through specific steps that improve communication and collaboration channels. Likewise, suppliers are provided
with a streamlined order-to-payment process and given opportunities to address environmental and social concerns.

Provide details of instances of engagement with and actions taken to, address the concerns of vulnerable/ marginalised
stakeholder groups.

Vulnerable group Concerns Action Taken Impact
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PRINCIPLE 5 Businesses should respect and promote human rights
Essential Indicators

1. Employees and workers who have been provided training on human rights issues and policy(ies) of the entity, in the
following format:

FY 2022-23 FY 2021-22
Category No. of employees/ No. of employees/
Total (A)  workers covered %(B/A) Total (C)  workers covered %(C/D)
(B) (D)
Employees
Permanent 782 567 73% 736 546 74%
Other than permanent 1699 1699 100% 1246 1246 100%
Total Employees 2481 2266 91% 1982 1792 90%
Workers
Permanent 1031 842 82% 926 754 81%
Other than permanent 174 173 99% 116 115 99%
Total Workers 1205 1015 84% 1042 869 83%
2. Details of minimum wages paid to employees and workers, in the following format:
FY 2022-23 FY 2021-22
Category Equal to minimum More than Minimum Equal to minimum More than Minimum
Total (A) wage wage Total (D) wage wage
No. (B) %(B/A) No. (C) %(C/A) No. (E) %(E/D) No. (F) %(F/D)
Employees
Permanent 782 0 0 782 100% 736 59 8% 677 92%
Male 644 0 0 644 100% 604 50 8% 554 92%
Female 138 0 0 138 100% 132 9 7% 123 93%
Other than Permanent 1699 0 0 1699 100% 1246 0 0% 1246 100%
Male 1320 0 0 1320 100% 974 0 0% 974 100%
Female 379 0 0 379 100% 272 0 0% 272 100%
Workers
Permanent 1031 0 0 1031 100% 926 0 0% 926 100%
Male 918 0 0 918 100% 835 0 0% 835 100%
Female 113 0 0 113 100% 91 0 0% 91 100%
Other than Permanent 174 0 0 174 100% 116 0 0% 116 100%
Male 140 0 0 140 100% 88 0 0% 88 100%
Female 34 0 0 34 100% 28 0 0% 28 100%
3. Details of remuneration/salary/wages, in the following format:
Male Female
Number Median remuneraﬁon/ salary/ Number Median remunera.tion/salary/
wages of respective category wages of respective category
Board of Directors (BoD) 4 1,24,99,930 0 0
Key Managerial Personnel 3 5517,257 0 0
Employees other than BoD and KMP 967 2,21,821 93 2,68,504
Workers 1056 1,983,940 98 1,083,819
4. Do you have a focal point (Individual/ Committee) responsible for addressing human rights impacts or issues caused or

contributed to by the business? (Yes/No)

Yes. Chief Human Resources Officer and the individual Plant Heads holds the responsibility for dealing with any human rights
issues that are caused or have a contribution from the business.
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Describe the internal mechanisms in place to redress grievances related to human rights issues.

The company has implemented a Vigil Mechanism/Whistleblower Policy to encourage employees to report any concerns
they may have, assuring them that they will not face any negative consequences such as victimisation, discrimination, or
disadvantages as a result. This policy includes a process for employees to report their concerns either to the Chairperson
of the Audit Committee or to the Vigilance and Ethics Officer through designated channels. The Vigil Mechanism/
Whistleblower Policy is accessible to all stakeholders and can be found on the company's website for public access.

Number of Complaints on the following made by employees and workers:

FY 2022-23 FY 2021-22
. . Pending . . Pending
Filed during resolution at the Remarks Filed during resolution at the Remarks
the year the year
end of year end of year

Sexual Harassment - = = - _

Discrimination at workplace - - = . - i
Child Labour - - o - - B
Forced Labour/Involuntary Labour - - = = - i

Wages = = = - -

Other human rights related issues - - = = - _

Mechanisms to prevent adverse consequences to the complainant in discrimination and harassment cases.

The Company is dedicated to providing equal opportunities and denounces discrimination or harassment based on
various factors. The Company has implemented an Equal Employment Opportunity Policy to ensure inclusivity and zero
tolerance for discrimination. The Company also has a policy to prevent and address sexual harassment at the workplace,
with an Internal Complaints Committee responsible for conducting inquiries and safeguarding the identities of all

involved parties. Regular sensitisation programs on sexual harassment prevention are conducted. The Company maintains
confidentiality and anonymity for complainants. The Company has a Whistleblower Policy for reporting unethical
behavior and noncompliance and employees are expected to adhere to a Code of Conduct promoting responsible actions
and conduct.

Do human rights requirements form part of your business agreements and contracts? (Yes/No)

Yes. The Company has integrated the fulfillment of human rights requirements into its standard terms and conditions for
Purchase Orders, Agreements/ Contracts entered into with the Suppliers and also as a part of Code of Conduct for Suppliers
and Service Providers.

Assessments for the year:

% of your plants and offices that were assessed (by entity or statutory authorities or third parties)

Child labour 100%. We conduct internal monitoring to ensure compliance with relevant laws and policies
regarding these issues. No significant findings have been reported by local regulatory bodies or
external parties throughout the year. We take proactive measures to prevent discrimination, child
Sexual harassment labor and sexual harassment within our value chain partnerships.

Discrimination at workplace

Forced/involuntary labour

Wages

Others - please specify

Provide details of any corrective actions taken or underway to address significant risks / concerns arising from the
assessments at Question 9 above.

Not applicable. No significant risks /concerns.
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Leadership Indicators

1.

Details of a business process being modified / introduced as a result of addressing human rights grievances/complaints.

Not applicable. The Company has not received any grievances or complaints regarding human rights violations during the
reporting period.

Details of the scope and coverage of any Human rights due-diligence conducted.

The Company's commitment to creating a culture of care and trust is evident in its various corporate policies, which include
the Environment, Health & Safety (EHS) Policy, Whistleblower Policy, Sexual Harassment Policy and Equal Opportunity and
Non-Discrimination policies. Upholding the dignity and respect of each employee is a core value that the Company embraces.
To ensure compliance and responsibility, regular audits and inspections are carried out by the internal audit protocols of the
EHS and HR departments, encompassing all locations and addressing issues related to EHS and human rights.

The Company is fully dedicated to meeting or surpassing the requirements of relevant local, state and national laws
concerning human rights and workers' rights in all the states where it operates. Additionally, all business operations adhere
to applicable regulations, striving to uphold labour rights and aligning with both national and international standards

and regulations.

Isthe premise/office of the entity accessible to differently abled visitors, as per the requirements of the Rights of Persons with
Disabilities Act, 20167

Yes. The Company has made provisions to ensure convenient access for individuals with disabilities at its manufacturing sites.
Ramps have been constructed to facilitate easy movement for differently-abled visitors. The Head Office and R&D office,
situated in commercial premises, have elevators and infrastructure for differently abled visitors. To assist deaf and mute
visitors, displays and signages have been installed for effective communication. The Company has been continually working to
enhance our premises to further enhance accessibility and support for differently-abled employees and workers.

Details on assessment of value chain partners:

% of your plants and offices that were assessed (by entity or statutory authorities or third parties)

Sexual harassment The company did not conduct any assessments with its value chain partners. However, it is
expected that the value chain partners comply with all applicable laws and regulations. In the
upcoming assessment year, the company plans to conduct assessments to ensure compliance with
human rights.

Discrimination at workplace
Child Labour
Forced Labour/Involuntary Labour

Wages

Others - please specify

Provide details of any corrective actions taken or underway to address significant risks / concerns arising from the
assessments at Question 4 above.

Not applicable.
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PRINCIPLE 6: Businesses should respect and make efforts to protect and restore the environment

Essential Indicators

1.

Details of total energy consumption (in Joules or multiples) and energy intensity, in the following format:

Parameter FY 2022-23 FY 2021-22
in Giga Joules
Total electricity consumption (A) 15,981 GJ 13,124 GJ
Total fuel consumption (B) 22,83,873 GJ 22,27,405 GJ
Energy consumption through other sources (C) 155 GJ -
Total energy consumption (A+B+C) 23,00,009 GJ 22,40,529 GJ
Energy intensity per rupee of turnover 28.76/ % Lakh 35.88/ % Lakh

(Total energy consumption/ turnover in rupees)

Energy intensity (optional) - the relevant metric may be selected by the entity - -

Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external agency? (Y/N) : No

Does the entity have any sites / facilities identified as designated consumers (DCs) under the Performance, Achieve and
Trade (PAT) Scheme of the Government of India? (Y/N) If yes, disclose whether targets set under the PAT scheme have been
achieved. In case targets have not been achieved, provide the remedial action taken, if any.

No. The Company does not fall under the category of industries mandated under the Performance, Achieve and Trade (PAT)
Scheme of the Government of India.

Provide details of the following disclosures related to water, in the following format:

Parameter FY 2022-23 FY 2021-22
Water withdrawal by source (in kiloliters)

(i) Surface water 0 0
(i) Groundwater 0 0
(iii) Third party water 1,16,778 1,14,073
(iv) Seawater / desalinated water 0 0
(v) Others 0 0
Total volume of water withdrawal (in kiloliters) (i + ii + iii + iv + v) 1,16,778 1,14,073
Total volume of water consumption(in kiloliters) 1,16,778 1,14,073
Water intensity per rupee of turnover (Water consumed / turnover) 1.46 KL/ % Lakh 1.83 KL/ R Lakh

Water intensity (optional) - the relevant metric may be selected by the entity - =

Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external agency? (Y/N) : No

*Synthofine, Dadar and Daman plants are located in Industrial Estate and there is no bifurcation of water bill since invoices raised for whole
industrial estate. Water consumption given for Vapi and Head Office.
Has the entity implemented a mechanism for Zero Liquid Discharge? If yes, provide details of its coverage and implementation.

Trade effluents are only generated in the Vapi unit. In all other facilities, water is consumed mainly for domestic purposes.
Domestic waste water in Daman is treated in-house and the treated water is reused for flushing and gardening.

The trade effluents generated in Vapi Unit is treated in in-house Effluent Treatment Plant. To reduce reject water, reverse
osmosis systemis instituted. 20% of the treated water from ETP is recycled back into the production process and ETP Waste
generated through screw press is sun dried and collected in bags and then disposed to CEPT with Manifest. Zero Liquid
Discharge is under study and implementation for the plant to eliminate risk of effluent transportation and disposal.

Please provide details of air emissions (other than GHG emissions) by the entity, in the following format:
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Vapi

Parameter Unit

2022-23 2021-22
NOx ppm 11.7 13.5
SOx mg/Nm3 14.2 5.0
Particulate matter (PM) ppm 21.4 39.8
Persistent organic pollutants (POP) Persistent Organic Pollutants (POP), Volatile Organic

Volatile organic compounds (VOC) Compounds (VOC), Hazardous Air Pollutants (HAP), are not

: being monitored currently.
Hazardous air pollutants (HAP)

Others - please specify

Indicate if any independent assessment/ evaluation/assurance has been carried out by an ENPOR Enviro Tec and Engineers Pvt.
external agency? (Y/N) If yes, name of the external agency Ltd - Environmental Audit Report

Not required to measure for Daman and Mumbai units.

Provide details of greenhouse gas emissions (Scope 1 and Scope 2 emissions) & its intensity, in the following format:

Parameter Unit FY 2022-23 FY 2021-22
Total Scope 1 emissions (Break-up of the GHG into CO2, CH4, Metric tonnes of 3,145 3,225
N20, HFCs, PFCs, SF6, NF3, if available)* CO2 equivalent
Total Scope 2 emissions(Break-up of the GHG into CO2, CH4, Metric tonnes of 3,507 2,880
N20O, HFCs, PFCs, SF6, NF3, if available) CO2 equivalent
Total Scope 1 and Scope 2 emissions per rupee of turnover 0.085 CO2e /% Lakh 0.078 CO2e /R Lakh

Total Scope 1 and Scope 2 emission intensity (optional)- the -
relevant metric may be selected by the entity

Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external agency? (Y/N) If yes,
name of the external agency

No.
Does the entity have any project related to reducing Green House Gas emission? If Yes, then provide details.

KKCL has taken considerable steps throughout the reporting year to reduce its own GHG emissions. Green energy like
Wind and Solar energy are utilised at Vapi and Daman units and replaced 711 tCO2e with green energy.

In line with the long-term target, to reduce GHG emissions intensity, the following initiatives were adopted.

e Setting emission reduction targets and developing a roadmap to monitor execution
* Carrying out feasibility studies to adopt and invest renewable energy technologies in various units

* Investing in energy-efficient technologies

Provide details related to waste management by the entity, in the following format:

Parameter FY 2022-23 FY 2021-22
Total Waste generated (in metric tonnes)

Plastic waste (A) 34.38 29.23
E-waste (B) 0 0
Bio-medical waste (C) 0 0
Construction and demolition waste (D) 0 0
Battery waste (E) 0 0
Radioactive waste (F) 0 0
Other Hazardous waste. Please specify, if any. (G) - Used oil and Sludge 35522.77 11347.18*
Other Non-hazardous waste generated (H). Please specify, if any. (Fabric waste and Packaging 204.21 179.21
waste

(Break)—up by composition i.e. by materials relevant to the sector)

Total (A+B+C+D+E+F+G+H) 35761.36 11556.14
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Parameter

FY 2022-23 FY 2021-22

For each category of waste generated, total waste recovered through recycling, re-using or other recovery operations (in metric

tonnes)

Hazardous Waste

(i) Recycled

(i) Re-used

(iii) Other recovery operations

Total

Non- Hazardous Waste

(i) Recycled

(i) Re-used

(iii) Other recovery operations

Total

For each category of waste generated, total waste disposed by nature of disposal method (in metric tonnes)

Hazardous Waste

(i) Incineration

(i) Landfilling - -
(iii) Other disposal operations 238.59 208.96
Total 238.59 208.96
Non-Hazardous Waste

(i) Incineration - -
(i) Landfilling - -
(iii) Other disposal operations 35522.77 11347.18
Total 35522.77 11347.18

Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external agency? (Y/N) : No

*In2021-22,the COVID pandemic resulted in reduced production and a lower generation of ETP sludge when compared to the year 2022-23.

Briefly describe the waste management practices adopted in your establishments. Describe the strategy adopted by your
company to reduce usage of hazardous and toxic chemicals in your products and processes and the practices adopted to
manage such wastes.

The manufacturing process unavoidably generates waste, so the Company has implemented measures to make the most of
it. Their aim is to avoid sending a large amount of waste to landfills, so they have adopted procedures that repurpose used
material and reintroduce excess material back into the production process. The Company employs the '3R"approach, which is
toreduce, reuse and recycle waste. They follow legally prescribed methods and environmentally safe disposal techniques for
disposing of hazardous waste and sell non-hazardous waste to approved recyclers.

The company manages all waste in accordance with the Consent to Operate/Hazardous Waste authorisation of each
site. By regularly refining the process and technology, the company employs a "Reduce, Reuse, Recycle, Recovery and
Disposal" strategy to minimise the creation of hazardous waste.

The company either provides hazardous waste to authorised recyclers, disposes of it through Treatment Storage and
Disposal Facilities (TSDF), or offers it to other industries as raw material.

If the entity has operations/offices in/around ecologically sensitive areas (such as national parks, wildlife sanctuaries,
biosphere reserves, wetlands, biodiversity hotspots, forests, coastal regulation zones etc.) where environmental approvals /
clearances are required, please specify details in the following format:

Whether the conditions of environmental approval / clearance are being
complied with? (Y/N). If no, the reasons thereof and corrective action taken,
if any.

SI.LNo  Location of operations/offices Type of operations

None of the operating sites are located within the core/buffer zone (within a 10 km radius) of any Ecologically Sensitive Area such as
Protected Areas, National Parks, Wildlife Sanctuaries, Bio-Sphere Reserves, Wildlife Corridors, etc.
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11. Details of environmental impact assessments of projects undertaken by the entity based on applicable laws, in the
current financial year:

Whether conducted .
Name and by independent Results communicated
brief details EIA Notification No. Date of Notification Y p in public domain (Yes/ Relevant Web link
N external agency?
of project No)

(Yes/No)

None of the projects undertaken by KKCL in FY 2022-23 required Environmental Impact Assessments (EIA)

12. Is the entity compliant with the applicable environmental law/ regulations/ guidelines in India; such as the Water (Prevention
and Control of Pollution) Act, Air (Prevention and Control of Pollution) Act, Environment protection act and rules thereunder
(Y/N). If not, provide details of all such non-compliances, in the following format:

Any fines / penalties / action taken by
regulatory agencies such as pollution
control boards or by courts

Specify the law / regulation
SI. No.  / guidelines which was not
complied with

Provide details of the
non- compliance

Corrective action taken,
if any

Yes, the Company is in compliance with all the applicable environmental law/ regulations/ guidelines in India; such as the Water
(Prevention and Control of Pollution) Act, Air (Prevention and Control of Pollution) Act, and Environment protection act and rules
thereunder.

Leadership Indicators

1. Provide break-up of the total energy consumed (in Joules or multiples) from renewable and non-renewable sources, in the
following format:

Parameter FY 2022-23 FY 2021-22

From renewable sources
Total electricity consumption (A) 3,238 GJ 3,187 GJ
Total fuel consumption (B) - -

Energy consumption through other sources (C) - -

Total energy consumption (A+B+C) 3,238 GJ 3,187 GJ
From non-renewable sources
Total electricity consumption (D) 12,743 GJ 9937 GJ

Total fuel consumption (E) - B

Energy consumption through other sources (F) = =
Total energy consumption (D+E+F) 12,743 GJ 9,937 GJ
Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external agency? (Y/N) : No

2. Provide the following details related to water discharged:

Parameter FY 2022-23 FY 2021-22

Water discharge by destination and level of treatment (in kiloliters)

(i) To Surface water

- No treatment - -

- With treatment — please specify level of treatment - -

(i) To Groundwater

- No treatment - =

- With treatment - please specify level of treatment - -

To Seawater

(iii

- No treatment - =

- With treatment - please specify level of treatment - -
(iv) Sent to third-parties
- No treatment - =

- With treatment - please specify level of treatment 92,102 83,711
(v) Others

- No treatment 7,598 8,273

- With treatment - please specify level of treatment - -
Total water discharged (in kiloliters) 99,700 91,984

Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external agency? (Y/N) : No
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Water withdrawal, consumption and discharge in areas of water stress (in kiloliters):

As per the report by the Central Ground Water Board, both the Vapi and Mumbai units fall under the 'Safe' - Water
Stress category. However, the Daman unit is categorised as 'Over-Exploited'. The Daman Unit operates within the
Industrial Green Zone and utilises water for domestic purposes at a rate of 25,000 liters per day, as well as 2,500 liters
per day for boiler use. The unit efficiently treats domestic wastewater in-house, and approximately 25,000 liters of
treated water are reused annually for flushing and gardening purposes.

Please provide details of total Scope 3 emissions & its intensity, in the following format:

Parameter Unit FY 2022-23 FY 2021-22
Total Scope 3 emissions (Break-up of the GHG into CO2, CH4, N20O, Metric tonnes of  Not calculated for the year 2021-22
HFCs, PFCs, SF6, NF3, if available) CO2 equivalent and 2022-23

Total Scope 3 emissions per rupee of turnover

Total Scope 3 emission intensity (optional)- the relevant metric may be
selected by the entity

Note: Indicate if any independent assessment/ evaluation/assurance has been carried out by an external agency? (Y/N) If yes,
name of the external agency: No

With respect to the ecologically sensitive areas reported at Question 10 of Essential Indicators above, provide details of
significant direct &indirectimpact of the entity on biodiversity in such areas along-with prevention and remediation activities.

The disclosure mentioned does not apply to our company. All our business operates from premises situated in industrial zones
that are not situated near environmentally delicate areas.

If the entity has undertaken any specific initiatives or used innovative technology or solutions to improve resource efficiency,
or reduce impact due to emissions / effluent discharge / waste generated, please provide details of the same as well as
outcome of such initiatives, as per the following format:

Details of the initiative (Web-link, if any, may be

SI.No  Unit Initiative undertaken N . Outcome of the initiative
provided along-with summary)
1 Vapi Ozone System for Denim Ozone system implemented for washing (i)  Water Saver
Wash (i) Stain remover with less
water and
(iii) purify chemicals used during
denim manufacturing
2 All units  Use of Green Chemicals Procurement of certified Green Chemicals for Environmental friendly operation
manufacturing
3 Daman  Reuse of waste water RO waste water is reused for flushing. 25000 Lt/year reused
4 Vapi Recycling of Water 20% water from ETP recycle in production 20% of water saved.

Does the entity have a business continuity and disaster management plan? Give details in 100 words/ web link.

A Business Continuity Plan (BCP) helps a company assess risks, develop mitigation strategies, test responses and plan for
recovery from operational disruptions. Like all organisations, KKCL faces various risks of disruptions like natural disasters,
cyber-attacks and other manmade events, which can result in revenue loss and increased costs. KKCL's BCP specifically
guides us to respond effectively and restore operations swiftly.

Assigned teams ensure efficient crisis management, enabling timely restoration of operations and reducing impact through
alternative courses of action. The BCP ensures business continuity post-emergency events, maintaining effective operations.
The BCP can be accessed on the website at https://kewalkiran.com/

Disclose any significant adverse impact to the environment, arising from the value chain of the entity. What mitigation or
adaptation measures have been taken by the entity in this regard.

Nil. There are no significant impact to the environment, arising from the value chain of the Company.

Percentage of value chain partners (by value of business done with such partners) that were assessed for
environmental impacts.

No value chain partners were assessed during the assessment year. The company plans to assess its value chain partners for
the upcoming year.
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PRINCIPLE 7 Businesses, when engaging in influencing public and regulatory policy, should do so in a manner that is
responsible and transparent

Essential Indicators

1.

a.  Number of affiliations with trade and industry chambers/ associations. The Company had affiliations with 4 (four) trade
and industry chambers / associations.

b.  List the top 10 trade and industry chambers/ associations (determined based on the total members of such body) the
entity is a member of/ affiliated to.

Reach of trade and industry

SI.No. Name of the trade and industry chambers/ associations chambers/ associations
(State/National)

1 Federation of Indian Chambers of Commerce and Industry. National

2 All India Association of Industries National

3 Retailers Association of India. National

Provide details of corrective action taken or underway on any issues related to anti- competitive conduct by the entity, based
on adverse orders from regulatory authorities.

Name of authority Brief of the case Corrective action taken

Nil Not applicable Not applicable

No adverse order was received by the Company from regulatory authorities during the financial year 2022-23, hence no
corrective action was required to be taken.

Leadership Indicators

1.

Details of public policy positions advocated by the entity:

Whether .

. . . Frequency of Review by Board
Method resorted information available s .

. X N (Annually/ Half yearly/ Quarterly / Web Link, if available
for such advocacy in public domain? .

(Yes/No) Otbhers - please specify)

SI.No  Public policy advocated

There is no public policy advocated as of now.
Nil NA NA NA NA

PRINCIPLE 8 Businesses should promote inclusive growth and equitable development

Essential Indicators

1.

Details of Social Impact Assessments (SIA) of projects undertaken by the entity based on applicable laws, in the current
financial year.

None of the projects undertaken by KKCL in FY 2022-23 required Social Impact Assessments (SIA).

Whether conducted
Name and by independent Results communicated in
brief details SIA Notification No. Date of Notification R . Relevant Weblink
R external agency? public domain (Yes/No)
of project (Yes/No)
Nil NA NA NA NA NA

Provide information on project(s) for which ongoing Rehabilitation and Resettlement (R&R) is being undertaken by your
entity, in the following format:

Not applicable. No rehabilitation and resettlement were undertaken by the entity during 2022-23.

Name of Project for No. of Project Affected % of PAFs covered Amounts paid to PAFs in

SLNo which R&R is ongoing State District Families (PAFs) by R&R the FY (In ¥)

Describe the mechanisms to receive and redress grievances of the community.

The Company has established a system to receive and address grievances from the community, wherein a committee
is formed at the site level comprising members from different departments like HR/Admin, Safety, Security, etc. There
are provisions to receive both written and verbal grievances and take steps to resolve them in a timely manner, including
conducting joint field visits and investigations. The grievances are documented and monitored until they are resolved.
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Furthermore, the Company engages with the community proactively as part of its development efforts. It organises
various informal and formal sessions throughout the year to facilitate interaction with the community, in addition to
program-specific meetings that promote collaboration.

Percentage of input material (inputs to total inputs by value) sourced from suppliers:

Parameter FY 2022-23 FY 2021-22
Directly sourced from MSMEs/ small producers 2.49% 1.83%
Sourced directly from within the district and neighbouring districts Data on sourcing within the district and neighbouring

districts are currently not captured. The Company is
putting a process in place to capture the purchases made
within the district and neighbouring districts.

Leadership Indicators

1.

Provide details of actions taken to mitigate any negative social impacts identified in the Social Impact Assessments
(Reference: Question 1 of Essential Indicators above):

